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Entrepreneurship is, more often than not, a venture fuelled by passion. Strong-headedness, the ability to 
take meaningful risks and stay mindful of the consequences, and open-mindedness towards learning and 
failure are what characterise an entrepreneur. 

The year 2020, to put it mildly, has been historical. With every other month bringing something unexpected 
to the table, we never noticed its passing. And now, in a couple more months, we will be welcoming a new 
year! The turbulences this year brought in its wake brought the entire world to a halt. Despite all of this, 
however, the startup industry roared louder than ever. Innovation never stopped.

Economy took a downturn, but it could not hold the spirit of entrepreneurship down. The entrepreneurs 
ploughed on, proving once again that tough times don’t last, tough people do. They adapted to the changing 
times, turning liabilities into opportunities. Weathering a million different storms on top of the inherent 
challenges of the entrepreneurial journey, a number of companies kept going on. This Special Edition is 
dedicated to those companies that proved their mettle through this obstacle course of a year. 

In this edition, we bring to you the companies that stayed afloat despite negative circumstances, and are 
all set to bounce back from the slowdown. Of these, the one that held our special attention has been Srishti 
Digilife, an Imaging Accessories Marketing and Distributing company. Srishti stands out in its unique 
vision to aid progress of the Indian photography industry. Its aim has been to help the community of 
visual storytellers by providing them with the best of equipment and cultivating an interest around it in 
the general public.

With an agenda to propagate visual literacy, Srishti Digilife has taken in stride the year 2020 and its 
innumerable shenanigans. The company has changed tactics to stay relevant, constantly evolving in order 
to connect with the customers and stay in touch with their needs.

Led by R. Vijaykumar, the journey of Srishti Digilife is a sight to behold. Their course of growth has mirrored 
the remarkable growth of the photography industry as a whole. They have stayed up to date with the 
dynamics of both, technological changes and market structure. Vijaykumar himself has traversed a tough 
journey, from a humble childhood to a distinguished name in the niche. 

Srishti Digilife is one of the companies that have learnt to nurture success through perseverance and 
adaptability. An entrepreneurship stands the test of time when it endeavours to address a need that has 
so far been overlooked, and understands the nuances of finance, marketing, and people’s dependability 
on the said need. With a pandemic occupying most of the year, running an organization has become an 
extraordinary landmine of pitfalls and opportunities. The companies that have made it through certainly 
deserve a mention, for their continued success not only is fortunate for them, it also translates into an access 
to more and varied services for us.

Editor’s Note
The Resilience of Entrepreneurships in the Face of ‘2020’
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Srishti Digilife Pvt. Ltd.
Imaging Accessories Marketing and 

Distributing Company

FOCUSING ON THE PRESENT, FRAMING THE FUTURE

Radhakrishnan Vijayakumar
Group CEO

Cover
Story

Page No - 10

Page No - 16

Success Story
How Vedantu Gaining an Edge During 
the COVID-19 Pandemic

Page No - 26

Bess Trade 
The Only Waste is Wasted Waste 

Page No - 32

Child Rights Foundation
 Working Towards Educating the Nation

Page No - 42

Devyani Bangles
The ‘Shringaar’ Story Bringing Bangles
 to Life

Page No - 36

Codleo Consulting Services
Global Standards, Local Insights

Page No - 34

Health
8 Life Hacks to Improve Your health

Page No - 44

LifeStyle
Turn Your Fear Into Confidence With 
These Proven Ways

Page No - 40

DARBAR SAHITYA SANSADA
Upholding the Needs of the Needy

Page No - 50

Kentex textile fabrics LLP
Creating Textile, Developing Relations 

Page No - 60

Pashupati Polytex Pvt. Ltd.
The Rising Star of Plastic 
Solutions

Page No - 54

Cuisine
Restructuring Strategies Bars & 
Restaurants Adapting The New Normal

Page No - 52

Kerubiel Ltd.
Defending Your Data With Intelligent 
Cybersecurity Solutions

Page No - 62

Prosafe Biologicals LLP
A Promise To Grant You A 
Healthier Future

Page No - 56

Maithri Aquatech Pvt. Ltd.
Meghdoot Generating Water From Air : 
A Product From Maithri Aquatech

Page No - 18

Zigma Global
A Pioneer in Landfill Waste 
Management

Page No - 46

HORIBA INDIA PVT. LTD. 
A Stalwart Of Innovative 
R&D Solutions

Page No - 30

Biomed Ingredients
Providing Better Health With the 
Essence of Nature

Page No - 24

AHAsolar 
Digitizing Solar Energy Across 
The World



9www.businessconnectindia.in | Vol. 3 | Special Edition  November 2020  INDIA www.businessconnectindia.in | Vol. 3 | Special Edition  November 2020  INDIA8

Page No - 66

Current Affairs
Quinyx Acquires AI Workforce 
Optimization Company Widget Brain

Page No - 74

Sape Events & Media
Promoting Quality Education Amongst 
Indian And Foreign Students

Page No - 70

Education
How Technology is Revolutionizing The 
Educational Space Amid Covid - 19

Page No - 80

LaunchPad
Tata Nexon EV, India’s First Sub-4M 
Compact SUV Launched With New Prices

Page No - 68

Roots Industries India Ltd (Ril)
Manufacturing Quality Products 
Since 5 Decades

Page No - 78

Siddhan Intelligence Pvt. Ltd.
Innovating Technological Experiences 
Across Boundaries

Page No - 72

Rubiscape Pvt. Ltd.
A Breakthrough Name In Big 
Data & Data Science

Page No - 82

Steadfast Medishield Pvt. Ltd.
Steadfast is for athletes, 
By Athletes

Page No - 94

Verch Consulting LLP
Delivering an array of credible 
consulting services

Page No - 88

Trekmunk Pvt. Ltd.
Scaling New Heights

Page No - 84

Taamaesek Engineering 
Consortium
Developing The Country With Novel 
Architectural Designs

Page No - 90

Upside Cloud Technologies 
Pvt. Ltd.
Digital Solutions To Modern Problems

Page No - 64

ROHA Dyechem
Carrying Forward A Colourful Legacy



www.businessconnectindia.in | Vol. 3 | Special Edition  November 2020  INDIA 10

COMPANY OVERVIEW
Established in 2007, Srishti Digilife is an imaging accessories marketing and distributing company 
with offices in India, Singapore, Malaysia, Sri Lanka, and Thailand. The sole intent behind Srishti’s 
inception was marketing and distributing the world’s finest and top of the line photographing 
equipment, which includes but isn’t limited to tripods, lighting equipment, camera bags, analogue 
supplies, fine art paper, etc, in Asia. Srishti Digilife has grown to become a go-to company in the 
imaging industry. In order to meet the needs of a variegated clientele, Srishti Digilife markets world-
renowned brands like Vitec Imaging Solutions (Manfrotto Photo & Video Supports, Gitzo, Avenger, 
Lastolite, Colorama, National Geographic, Syrp, JOBY), Profoto, Zeiss, Ilford Photo, Ilford Galerie, 
Tamron, Tether Tools, Novoflex, Kodak Colour Films, X-Rite Photos, MagMod, Rycote, and Phase 
One. From tripods, to lights, to bags, to backdrops, to film, paper, lenses, cables, modifiers, and a 
variety of other accessories, each of these brands deliver the best of their kind in the industry. 

Apart from this, Srishti also conducts several activities in order to educate, entertain, and expand 
the photographic community. With regular workshops, seminars, contests, panel discussions, photo 
walks, and much more at Srishti, they ensure that the passion for photography keeps growing 
among the general public.

The foundational purpose of Srishti has always been to further visual literacy, and serve visual 
communicators in their endeavors to create the finest images. In order for Srishti Digilife to fulfil this 
mission, they have always strived for excellence, in both the brands they distribute, and the services 
they offer. The objective of Srishti Digilife is to aid the Indian industry of photography to grow and 
flourish, and so they constantly seek to cultivate a rising interest in the visual arts by conducting 
various activities of educational value.

Focusing on The Present, 
Framing the Future

Imaging Accessories Marketing And Distributing Company

Srishti Digilife 
Pvt. Ltd.

Group CEO

Cover Story

Radhakrishnan Vijayakumar
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One thing that sets Srishti apart is that they believe in being the 
support system for the entire community of visual storytellers. 
Srishti Digilife believes that education is the key in order for 
the photographic community and the industry as a whole to 
move forward. They want to engage the audience by teaching 
them the right methods and techniques regarding the creation 
of images, and introduce them to the right tools that may be 
necessary to create such images.

Each letter of the word Srishti holds the values upon which the 
company is built – Stability, Reliability, Integrity, Simplicity, 
Honesty, Trustworthiness, and Ingenuity. At Srishti Digilife, 
the core values influence every aspect of the functioning, 
ensuring that their relationship with the clients are genuine 
and transparent. Srishti Digilife keeps to their principles of 
professionalism, and their own personal moral standards, 
which are central to the company. Investing in each individual 
customer, they strive to deliver nothing but the best, every 
single time. The employees and mentors embody these 
values, and bring fresh perspectives and insightful outlooks to 
the table. They are continuously in the process of reinventing 
themselves, holding on to their principles, yet allowing 
themselves to evolve and expand, pushing the boundaries of 
the photographic community.

USP OF SRISHTI: INNOVATE THE FPS
Srishti Digilife offers the best in photography and videography 
equipment in the industry – be it tripods, Gorilla Pods, bags, 
lights, lenses, or modifiers. They work with companies who 
actively want to provide the best experience in terms of quality 
and ease of use with their products. For example, Srishti has 
a Manfrotto Befree Advanced carbon fibre tripod which is 
extremely light, making it the perfect travel companion. 
Carbon fibre is a premium material – it is the experience 
and ease of use that one pays for. Bags have been carefully 
designed to protect the spine of the user - made with the best 
of materials and also with the use of the product in mind. 
When it comes to lighting, Srishti Digilife works with the 
world renowned Profoto, which is considered as the world’s 
best light shaping company. Profoto has been constantly 
innovating their products from their B10 & B10Plus, to the 
A10, which is the world’s smallest studio light. The latest AirX 
feature gives the user the ability to use their Profoto B10 & B10 
Plus with their iPhones to shoot images. Selected lights also 
offer a UV light filter which protects the skin.

Srishti Digilife is keeping up with the latest technological 
advancements in the industry by constantly evolving and 
trying to connect to the customers and identifying their needs. 
Through their close relationship with the clients, Srishti 
constantly comes up with new ways to keep the community 
engaged. The imaging business has been through several 
transformations – from film to digital cameras, from DSLRs 
to smartphones. The common man does not need a DSLR 
anymore to be called a photographer. So, Srishti is evolving 
as well – with lights and microphones catering especially to 
the largely smartphone-using audience of today, and with 
vlogging kits that allow one to create unparalleled content 
using just the phone in their hands.

Srishti Digilife constantly needs to keep pace with the chang-
ing trends. There was a time when wedding photographers 
used to have large video cameras in India to shoot weddings. 
Today it’s all small, handheld devices. So they keep up by 
offering education for the same, and by also introducing 
products for it. They also modify their marketing strategies 
accordingly – from traditional media advertisements to so-
cial media campaigns. Now, with the onset of the Coronavi-
rus outbreak, Srishti has had to quickly change and adapt all 
their methods in order to stay relevant.

The key advertising strategies used to be very traditional 
– mostly relying on word of mouth, and advertisements in 
magazines and newspapers. However, Srishti Digilife has 
evolved over time, and currently invests heavily on social 
media campaigns on Instagram and Facebook. They also use 
Google Ads, and keep in touch with the database they have 
collected over the years via email. 

Research and Development plays a critical role in the 
innovation process at Srishti. It is essentially an investment in 
technology and future capabilities which is transformed into 
new processes, and services. The huge influx of knowledge 
and brainstorming for new ideas brings about an innovation 
in the way they present themselves to the world. 

Every renowned brand in the world has achieved what they 
have because of their employees. For Srishti too, the employees 
are the pillars of the organization. The leader comes with a 
vision and mission, but the employees are the ones that come 
up with ideas and implementation strategies. It is of utmost 
importance to keep the employees content, and therefore, 
motivated. With Gen Z now slowly becoming a part of the 
workforce, this is a huge challenge, but also a great gift. Srishti 
understands that there’s a need to recognize and nurture 
progress and talent, trust the employees, make sure they are a 
part of the bigger picture. Srishti Digilife is highly receptive to 
employee preferences and prioritizes a good work-life balance 
by celebrating personal and professional milestones.

The perception of success is measured by the happiness of the 
employees at Srishti Digilife, because without the employees, 

there is no company. They are the ones that either make or 
break the brand. Srishti Digilife also measures their success 
by ensuring that the brands they handle become the go-to 
brands in the market. It is also the corporate image of Srishti 
in the minds of customers. Srishti Digilife wants Srishti to be a 
household name in the community and beyond. The number of 
failures they see also takes them a step closer towards success. 
It can also be defined as how meaningful and empathetic 
Srishti Digilife is as a company towards the community, and 
the society at large. Of course, at the end, Srishti wants to be 

profitable and that’s why they go through so much struggle, 
but profitability at Srishti Digilife is also viewed differently. 
The more profitable they are, the more they believe they can 
share and give back to the society – with 60% of the profits 
going back to the employees, and also towards their in-house 
CSR activities. 

FISH EYE FOCUS, WIDE ANGLE DREAMS
At Srishti, the belief is that freedom in the workplace makes the 
employees more motivated and thus leads to more creativity. 
Each person’s opinion is valued, thereby making the team as a 
whole stronger, and united with the objective to make Srishti 
itself a brand. All employees at Srishti believe in the mission 
of the company and so, strive to do their best when it comes 
to providing customers with services, and supporting the 
community of visual storytellers.

The photographic landscape has made such drastic changes 
since its inception, and with technology racing forward at a 
nearly insurmountable pace, it’s hard to predict anything 
but change itself. Sony has come out with some incredible 
image sensors. Smartphone companies may soon launch 
phones with a 100 MegaPixel camera – which could lead to a 
huge advancement in mobile photography. The smartphone 
has evolved so much that it has greatly benefitted the 
entire community of photojournalists. So this will become a 
greater way of storytelling. Contact lens cameras and other 
innovations may help cameras to integrate directly into the 
human body. Programs may choose, edit, and share their best 
photos for Srishti Digilife, taking humans more and more out 
of the creative process. That’s the future Srishti envisions.   

PC: Mr. Radhakrishnan Vijayakumar



they hope to make their products and services exponentially 
more accessible and noticeable. “As we grow, we want the 
community to grow with us.”

Srishti Digilife is planning to continue their strong focus into 
their core competency, and at the same time, Srishti is also 
slowly venturing into the world of gaming. The company feels 
gaming is the future. With immense leaps in technology and 
creativity, it offers a lot of potential for an imaging company 
like Srishti Digilife. As they look ahead at new avenues, and 
paths, they would like to be competitively present in futuristic 
products and technology.  

Srishti Digilife has bagged the awards of Best Regional 
Distributor for South, and East, (The Digital Studio India 
Channel Award) twice, and the Best Entrepreneur Award in 
the category of Photography & Videography, among several 
others.

From their very inception, Srishti has believed that the best 
form of service lies in the art of giving back. Abandoning 
the impersonal, business-like stance, Srishti lends personal 
support to people from different walks of life with varied 
predispositions. They fiercely involve themselves in the 
education of underprivileged children through support 
programmes, empowering them to grasp a brighter future. 
Srishti also endeavours to lessen employment gaps for people 
from diverse domains amidst a dense population, sparse 
opportunities, and merciless competition by endowing them 
with initial monetary support that guarantees their eventual 
financial independence. Srishti does not help once and turn 
away: they stay committed to their word. Srishti Digilife 
ensures that the positive outcomes persist and multiply. In 
this regard, Srishti conceived an innovative idea wherein a 
community could be perpetually served. They helped construct 
temples in rural areas that regularly carry out soil enriching 
rituals using environment-friendly materials. It equips the 
locals with stable jobs and provides free, hearty, regular meals 

Radhakrishnan Vijayakumar
Group CEO

Srishti Digilife Pvt Ltd

for the impoverished. Srishti strives to profoundly touch lives, 
raise living standards and support overlooked communities.

Srishti Digilife has a positive mindset, an unwavering focus on 
progress, and a bold, pioneering outlook. They always aspire 
to do better and never allow themselves to be satisfied with 
their success. They celebrate their success but don’t accept it as 
the final result. They critically analyse what they’ve achieved 
and ask themselves what they can learn from others.

Another important thing Srishti believes in is to build a great 
team that shares a common vision. They treat challenges as 
an opportunity to refocus the existing strategies and open up 
new horizons. They believe in being clear on how short-term 
goals fit with long-term strategy and objectives. They live 
by this rule: if actions aren’t advancing their goals, then ask 
yourself why, and do something about it.
Visit Srishti’s Instagram (@srishtidigilife) to find out more 
about their latest activities, products, events, and much 
more.

THE ENTREPRENEUR
R. Vijayakumar is the Group CEO of Srishti Digilife Pvt. Ltd. 
The story behind Vijay is truly heart-warming – from humble 
beginnings, to founding and directing his own multinational 
company, you can be sure that he has earned every bit of his 
success with ceaseless hard work and perseverance. Vijay was 
born to be an entrepreneur, and having diligently saved up 
enough money, went to pursue an MBA at the University of 
Louisville, Kentucky USA, from where he graduated with a 
Masters in Entrepreneurship. 

Srishti was his brainchild, and was started in 2007 with a 
small setup in India. Today, Srishti Digilife is spread over 5 
countries, and represents over 15 of the world’s finest imaging 
brands. However, at its core, Srishti still has the same humble 
values upon which it was founded and manages to make a 
lasting connection with people. 

Despite having been brought up under difficult circumstances, sometimes even going to sleep not knowing where his next meal 
could come from, Vijay has not let his success go to his head. Genuinely interested in each and every one of his employee’s 
wellbeing, he makes it a point to encourage others, and to this day, is a man who is willing to stretch out a hand to help someone 
in need.

Vijay believes that in order to learn and grow holistically, one must travel to a variety of places, imbibing different cultures, each 
with their own unique beauty. Though not a professional photographer himself, Vijay has recently ventured into the field of 
mobile photography, capturing the essence of the places he travels to, bringing back with him a piece of each place. Just as he is 
always on the lookout for different perspectives and angles to make his photos more unique, he also approaches problems the 
same way – with a different point of view. His photos, available on his IG handle (@vjsdpl), portray his distinctive photography 
skills.

Regarding the raging pandemic and its aftermath, Vijay remembers the words of Winston Churchill, “Now this is not the end. It 
is not even the beginning of the end. But it is, perhaps, the end of the beginning.” 

Srishti Digilife sees some faint signs of progress in the struggle to contain the pandemic. But the risk of resurgence is real, and if 
the virus does prove to be seasonal, the effect will probably be muted. It is likely never more important than now for boards of 
directors and executive management teams to tackle the right questions and jointly guide their organizations towards the next 
normal, whatever that may be.

Innovation has always been essential to solving big problems. The world is looking not just for new things, but also for new 
ways/ideas of doing things (especially on the people’s side, where they need new behaviors, long-term rather than short-term), 
capabilities, and work ethics.

Being successful 
doesn’t just mean making 

a lot of money – it is more holistic 
than that. It is the 

perfect alignment of one’s 
personal life, values, and 

professional life.  

“

“
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The lockdown was imposed to prevent the spread of Covid-19. The pandemic has become a nightmare for many start-ups, 
while many new start-ups have got the new opportunity, particularly in EdTech. With the EdTech era getting 

popularity in full force, the demands of education tech companies have increased enormously leading to the development of 
around three thousand new jobs being observed in this industry, 

as per the Economics Times report.

Today, we are going to talk about one of the top EdTech start-ups called Vedantu, this company  
has gained an edge over the lockdown. 

How Vedantu gaining an edge during 
THE COVID-19 PANDEMIC

Vamsi Krishna, CEO, and Co-Founder of Vedantu

“Vedantu has always believed in the concept of Live interaction classes being a superior format for 
online learning which creates greater learning outcomes. During the lockdown, 

everyone is talking about Live classes and it is the best time for us to drive more adoption and 
strengthen our brand as the best destination for Live classes.” 

ABOUT VEDANTU

VEDA + TANTU = VEDANTU, VEDA means “Knowledge” 
and TANTU means “Network” A knowledge network where 
any student can access teachers personally, anytime anywhere.

It’s all being in 2006 when Vasmi Krishan and his three IITian 
friends founded the first start-up called “Lakshya”. The institute 
aimed at training students for various types of tests. Eventually, 
they noticed that the Indian educational sector needs so many 
dedicated and skilled teachers. So, they started working on 
developing such an online platform through Lakshya, it was 
acquired by MTEducare. 

In 2014, Vedantu was introduced officially as an online tutoring 
platform. Nowadays, this EdTech start-up is improving the 
education structure through its to make an exceptional online 
education platform.

Vedantu is one of the best online tutoring platforms that has 
the goal to provide LIVE coaching to students. As per Vedantu, 
Vedanta’s USP is its quality of teachers. Over 500 teachers 
associated with this company, who have taught around 1 million 
hours to 40,000 students all across the country. This EdTech 
caters to 1st grade to 12th grade, including school board and 
Joint entrance examinations preparation. Now kids can learn 
code as well. The platform offers individual as well as group 
calls. It also uses two-way audio, video as well as whiteboarding 
tools, so that Students and teacher both can view, listen, write, 
and interact in real-time.

COMPANY’S GROWTH
This pandemic has definitely led to huge growth for the 
Vedantu. Over the past 6 months, the number of subscribers 
have expanded exponentially.  

Rectally, each month around 25 million students have been 
using Vedantu’s services. Vedantu has reported a 220% growth 
in users to 2 million unique pupils who have taken LIVE classes 
over the past three months.

In 2019, Vedantu introduced us WAVE platform that has 
developed by AI (Artificial intelligence) to make LIVE classes 
more enticing and engaging. Most of the online education 
platform face low completion rate. This issue has been solved 
by Vedantu. 

In June 2020, the company invested 2$ million in an EdTech 
organization and has been developed a doubt-solving app for 
Jee mains and advance and NEET aspirants and other users too. 
During this pandemic, Vedantu has been offering Free LIVE 
Interactive classes as well as premium contests for all grade 
and JEE/NEET aspirants, so that students’ education isn’t 
interrupted due to Covid-19.

Rectally, Vedantu proclaimed $100 million in series d led by Coatue 
Management (US-Based). This round funding, Vedantu is valued 
at $60Omn that makes it 2nd most valued E-learning platform.

FOUNDERS
Vamsi Krishan is the CEO of Vedantu who did graduation from 
IIT Bombay. Before Vedantu, he was a co-founder of Lakshya. 
He also worked with L&T as a management trainee for a year.

Pulkit Jain is the Co-founder of Vedantu and Lakshya, who 
graduated from IIT Roorkee. He was also an employee of 
EvalueServe till 2006. The man has become an inspiration for 
many entrepreneurs.

Anand Parks is yet another Co-founder of this E-learning 
platform who is also an ex-student of IIT Roorkee. Before 
Vedantu, he was working as a manager at Abhishek industries. 
He is also known as the former Co-founder of Lakshya.

Saurabh Saxena, who did bachelorette in chemical engineering 
from IIT Roorkee. He is the founder and CEO of EdTech firm 
and former Co-founder of Vedantu.

RECENT FUNDING HISTORY
Vedantu has raised approximately $200mn in a total funding 
round that is valuing the company at $600. 
In Feb 2020, amid its series C1 round, the company got funding 
$12.5mn from Chinese Venture capital firm Legend Capital, 
with participation from Omidyar’s Ohana Holdings LLC.

In April 2020, the company raised $6.8mn funding led by a 
Korean-based firm KB Global Platform.

In the end, I would say that online learning is becoming a 
tradition these days that shows that the EdTech sector will have 
endless potential toward boost and expansion.
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ZIGMA GLOBAL
A Pioneer in Landfill Waste Management

Urban India generates about 1.5 
lakh MT of Municipal Solid Waste 
(MSW) daily, out of which less than 
10% is processed and all the rest is 
unscientifically dumped. There are 
about 4,500 identified dumpsites in 
urban India alone and many more 
remain yet to be identified. The 
Solid Waste Management Rules 2016 
mandate reclamation of all these 
dumpsites with technologies that leave 
little or no residues. The country has 
been grappling with the challenge in 
proper management of MSW landfills 
from the days plastic was introduced in 
households for various applications. 

THE PROBLEM IS MULTIFOLD:
1. The waste is unsegregated 

and the Urban or Local 
Bodies (ULB’s) do not 
have infrastructure to 
segregate them. 

2. The waste is forcibly 
dumped in open dumpsites 
as a result. 

3. The waste ends up in 
landfills, giving no 
scope to the Municipal 
Bodies to build new 
infrastructure, and also 
contaminating soil and 
underground water, 
polluting air, etc. 

4. The neighbours protest 
when the ULB’s try to 
acquire new land for 
landfills. 

Sandhya Agrawal | Business Connect
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As India heads to become the world’s largest populated 
country, the problem of haphazard dumping of MSW is 
increasing, causing irreparable damage to public health and 
the environment. Integrated Landfill Mining ensures that the 
haphazardly dumped MSW in open landfills is mined and 
completely removed, addressing the problems of air, water 
pollution and soil contamination and helping provide a clean 
environment to the poor people living nearby these landfills 
and the society at large. 

COMPANY OVERVIEW
Incepted in 2015, Zigma Global Environ Solutions is a pioneer 
and currently the largest integrated landfill mining company 
in India. The company has till today reclaimed more than a 
hundred and fifty acres of land from landfills, and processed, 
segregated and responsibly disposed of more than 12 lakh 
metric tonnes of legacy waste from various landfill sites. 

SOME OF THE KEY FEATURES OF THE SERVICES PROVIDED 
BY ZIGMA INCLUDE:
• Zigma provides an integrated service in 

Design Build and Operate model wherein 
the ULB’s need not invest in plant and 
machineries or any capital expenditure. 
Moreover, the landfill site is handed over 
to the company and once the mining is 
completed, the company gives back the 
reclaimed site to the ULB. 

• The machines used are completely mobile, 
and can be completely dismantled and 
removed on completion of the project. 

• The model is scalable depending on the 
quantity of waste present in the dumpsite. 

• The company offers a near zero residue 
principle of waste management and hence 
100% land is reclaimed, leaving no traces of 
further contamination or pollution. 

• The service provided completely adheres to 
SWM Rules 2016 and CPCB Guidelines for 
disposal of legacy waste 2019.

The company was founded five years ago by like-minded 
four serial entrepreneurs B. Dharmaraj, K.P. Mutharasu, K.T. 
Ilangovan and Nagesh Prabhu C., who are in the field of steel 
manufacturing, UPVC extrusion and IT Infrastructure. The 
idea was to start a business platform in waste management in 
a space which was not explored professionally in the Indian 
subcontinent. The Co-founders travelled to South East Asia, 
Middle East and Europe to understand the waste management 
methodologies adopted by these countries and how relevant 
they could be if adopted in India. A similar research was 
conducted in India to understand the lacunas and the area 
identified was legacy waste management, which was the 
biggest challenge that India with a population of 1.3 billion 
people faced. 
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UNIQUE SELLING PROPOSITIONS
The only company which provides a near 
zero residue methodology in landfill mining 
space, Zigma provides a dedicated ERP system 
to the ULB’s which help maintain complete 
transparency in the operation with live data feed. 
Zigma provides complete data points in terms of 
traceability on where and how the aggregates are 
disposed ensuring complete responsibility. 

The company works on customization of machines 
which are self-built and are changed based on 
the characterization of waste. It has mastered the 
art of pre-stabilisation of waste which is the most 
and integral part of the landfill mining process 
without which near zero residues concept cannot 
be implemented. Zigma has built a state-of-the-art 
internal and external ERP system which allows 
SOP’s in all areas of operation. The company has 
associations with renowned research institutes 
across the country which provide consultancy on 
various technical parameters. 

The company has been a pioneer in providing 
integrated solutions. While other companies 
in the space provide piece meal solutions, 
Zigma provides an end to end solution from 
pre-stabilization to disposal of all aggregates. It 
provides solutions on a Design Build Own and 
Operate model where the ULB’s don’t have to 
invest on the capital for buying machines, as these 
machines once work is completed are of no use for 
the ULB’s to retain.

Zigma Global Environ Solutions Pvt Ltd is the 
only landfill mining company which can boast 
of an experience in clearing 150 acres of land 
from landfills and processing 25 lakh MT of 
legacy waste. The company till date has supplied 
more than 2.5 lakh MT of Refuse Derived Fuel, 
equivalent to more than 90,000 MT of CO2e, to the 
cement companies which it uses as alternate fuel to 
coal, a non-renewable fossil fuel.

ASSOCIATIONS FOR GROWTH
Zigma has a technical association with South Korea 
based landfill Mining major Forcebel Co. Ltd. for 

Zigmaites are guided by the 
passion to converge technology and 
knowledge together to empower 
solutions and embark upon a 
methodology which can resolve the 
waste menace constantly harassing 
the Urban/Local Bodies and the 
surrounding communities at large. 
Our ethos is built on the principle of 
valuing the ‘values’ and trust skill 
over shortcuts.

“

“
The co-founders then decided not to resort to off-the-shelf solutions, 
and identified key persons from various industries to self-design, build 
and commission machines for handling the legacy waste with a vision 
to segregate the legacy waste and recycle, reuse or repurpose all the 
aggregates that were generated. 

Creating a team of committed individuals is an important part in 
establishing any enterprise. Since the Co-founders were already from 
the manufacturing sector, they identified the key persons from various 
industries who had vast experience in designing and manufacturing 
machines. All the machines were designed from the drawing boards to 
customize them to achieve efficiencies which was unheard of with a target 
to achieve near zero residues. This team became the backbone of the 
company which later on recruited others who were best in the industry and 
the vision was passed on down the line. 

Under their leadership and with a team committed to the cause, Zigma 
Global has been an indispensable aid in managing the legacy waste concern 
in India. 

understanding the best practices in the space and machinery 
designing. The company is credited with reclaiming more than 
100 dumpsites across the globe. Some of the notable projects 
are the Seoul World Cup Stadium, Suwon Subway Station, 
Fukushima Radiation site and Japanese Tsunami Reclamation. 

Zigma also saw a significant investment from Blue Planet 
Environmental Solutions Pte Ltd (Blue Planet), Asia’s leading 
sustainable waste management company. The Singapore 
headquartered company driving regional sustainability through 
technology-driven and IP based end-to-end solutions for waste 
management and upcycling.

NAVIGATING THE PANDEMIC
Since waste management services come under Essential Services 
Management Act, Zigma had little challenges in the sector. 

HOWEVER, THE FOLLOWING PRECAUTIONS WERE UNDERTAKEN 
TO ENSURE THAT THE OPERATIONS WENT SMOOTH:
• Employees working were provided 

accommodation separately to ensure 
complete isolation from the general public. 

• Employees were provided with all 
precautionary medicine like vitamins, hot 
water and home remedies recommended by 
the Ayush Ministry to ensure that the virus 
spread was contained. 

• Employees were provided separate food. 
• All employees worked with social distancing 

norms to ensure that the regulations put 
forward by the government were adhered to 
completely. 

• All employees were provided transport 
facilities to ensure easy movement during 
lockdowns imposed. 

Working through the pandemic while taking utmost precautions, 
Zigma Global ensured that their altruistic motto to manage 
landfill waste in the country went on uninterrupted.

AWARDS AND ACHIEVEMENTS
Zigma Global has been showered with recognition and awards for 
its much-needed services to the country and the environment:

• Featured under the Best Practises under the 
Solid Waste Management by the Swachh 
Bharat Mission in the year 2016 

• Frost & Sullivan – Best Practices Award 2016 
for Sustainable Waste Management 

• Indian Leadership Award For Industrial 
Development from All India Achievers 
Foundation in the year 2017

• Award for ‘Excellence’ from Municipalika 
during 2017 for “Best Municipal Solutions”

• The company’s NOIDA project was 
awarded the best Smart City Project, 
2019

• The company’s Vijayawada Project was 
awarded with the Mayor Puraskar, 2019

• The company’s project in Tirupati 
featured in the Swachh Bharat Mission 
Advisory for Landfill Reclamation 
drafted by the Ministry of Housing and 
Urban Affairs (MoHUA), Government of 
India in 2020

• The company got featured in the Book 
of Innovations at the INK@WASH 
event organized by the Government of 
Telangana in the Municipal Solid Waste 
solutions for the year 2020

Zigma Global Environ Solutions has till 2019 processed 2.5 
million tonnes of legacy waste, but it aims to process 2.5 
million tonnes of legacy waste this year alone. The vision is 
to see a landfill free nation in the days to come. 
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AHAsolar
DIGITIZING SOLAR ENERGY ACROSS THE WORLD

AHA solar has played a vital role in digitalizing the solar 
ecosystem in the state of Gujarat by developing Unified Single 
Window Portal for Gujarat Energy Development Agency and 
Gujarate Urja Vikas Nigam Limited which has reduced the 
overall processing time for project processing by almost 40 to 
50%. Further, the App based Tools for Project Management and 
Designing a PV system is helping EPC companies to reduce 
their operation cost by efficiently managing the data on a single 
platform. In addition to it, an e-marketplace provides single 
place to sell and purchase the services and equipment to EPC 
Companies and consumers.

AHA Platform comprises of three products 1) AHA Solar Helper 
2) Sun Analyzer 3) AHA Marketplace to provide a one point 
solution for all the solar needs at under one roof.

FOUNDATION OF AHAsolar
The foundation of AHAsolar was laid by a team of technology 
enthusiast experienced in the Solar industry and IT industry. 
Over the last few years, the energy sector has witnessed a 
paradigm shift – from analogue to digital network. AHAsolar 
was conceptualized to be a part of this transformation, bringing 
all stakeholders of the solar industry on a single Digital platform.  

To a vast extent, their approach has been very successful. The 
entire business is based upon a transformational framework 
which captures data - converts it into digital information – 
process it into business intelligence & analysis and finally 
delivers the end result through the platform. This step-wise 
process has helped them devise customized products and 
services that address their stakeholder’s needs.

AHAsolar, is a technology and financial, AI-powered Cleantech platform for solar energy, which enables all stakeholders, be it 
consumer, EPC company or government to connect & transact seamlessly among themselves as per their technical and financial 
needs. Built on the digital platform and powered by strong engineering and software support, the company provides end-to-end 
solutions across the value chain for project management,  technical design & monitoring. The Company is working twowards to 
revolutionize the solar industry through its efficient digital platform. 

Pulkit Dhingra
Founder & Director

Shatrughan Yadav
Co-founder & 
Chief Technical Officer

Mona Patel
Co-founder &  Head-IT

Indranil Roy | Business Connect
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CUSTOMIZED PRODUCTS AND SERVICES
AHAsolar offers research-oriented products and services, and 
play an integral part in digital expansion of our Country. Their 
trove of products include:

AHA Solar Helper:  A Project Management Software that helps 
consumer and EPC to find and manage a solar project efficiently. 
The consumers can determine the cost, generation, saving and 
connect with an EPC company. The platform consists of over 
2000+ verified Solar EPC Company in its list. Adding to this, the 
software is powered by  AI that assists in Project Management 
by delivering advice, not only gives data, – an advice that can 
help EPC Companies manage their work and data of a project 
efficiently. The product is integrated with AHA e-marketplace, 
that connects consumer, EPC company with the OEMs of the 
solar industry and an in-house product  - Sun Analyzer, that 
designs and monitors Solar PV systems.

Sun Analyzer: An AI powered SAAS based software, that sizes 
solar panels on the roof or ground to design a PV system and 
also monitor energy production and helps visualize the solar 
PV system that has to be installed. It performs shadow analysis, 
design to generate real-time complicated engineering designs 
and documentation required for sales and technical jobs. It also 
provides a solar PV plant monitoring solution, by connecting 
the plant generation data on the mobile app.

AHA E-marketplace: A marketplace for connecting for buyers 
and sellers of the solar industry. This unique marketplace helps 
EPC companies to also plan, manage and procure the equipment 
within a few minutes based on requirement.

As part of providing solution to all stakeholders, AHAsolar 
provides its services through a Project Management Software 
(“Unified Portal”) for the government agencies. This is  India’s 
only fully automated working Govt. Portal for Rooftop Solar 
connecting more than 1.5 lacs consumers, 1000+ Solar EPC 
company and Government Agencies. The portal helps Govt. 
bodies build an ecosystem of Solar, further extending to fast 
adoption of solar systems by the consumers as the process of 
registration and approvals becomes more convenient. 

A RESEARCH-BASED BUSINESS MODEL 
AHAsolar invests on in-depth research and development 
to curate the most qualified solutions at an affordable price.  
The Company practices in-house research and also builds 
partnerships with research organizations or universities that can 
conclude to successful product innovations. As of now, they are 
invested in three research-based work: 
 
• First, working with German Federal Organization (GIZ), for 

developing software for sizing a Solar PV system and Battery 
Energy Storage System, by replacing Diesel Generators.

• Second, innovating the Sun Analyzer Monitoring Solution Solar 
PV system with a low-cost approach with the existing set-up.

• Third, working with an R&D team on auto cleaning systems 
for rooftop and a cost-effective energy monitoring solution for a 
distributed solar system, which an end consumer or the system 
integrator can check in a hassle-free manner on their app.

On the other hand, an analytical approach helps in maintaining 
the foremost quality of the service delivered. Every client is, 
provided a business manager and a technical team, who ensures 
the quality of service on every level. Moreover, they have a 
feedback support system and a data analysis team to monitor 
the data trends as a part of our preventive solution approach. 

Lastly, they have a strong consumer feedback mechanism in 
place to address day to day matters of clients. 

The stringent quality assurance has enabled them to work with 
Public Sector organizations like Gujarat Urja Vikas Nigam 
Limited (GUVNL), Gujarat Energy Development Agency 
(GEDA), Jharkhand Energy Development Agency (JREDA), Big 4 
Consultancy firms like KPMG, EY, and international organizations 
like GIZ, RENAC and World Bank. Apart from the above, they 
have more than 100+ private Solar EPC companies like Zodiac 
Energy Limited, Adani, Solex Energy, etc. as their clientele.

ALLEVIATING THE CHALLENGES OF COVID-19
Mitigating the challenges of COVID-19 has been a backbreaking 
job of Companies. For progressive continuation of their business, 
AHAsolar initiated work from home since April 2020. To keep 
the team synced, with their work and stay connected, they did 
online meetings and conferences. AHA Solar’s initial goal was 
to be a part of the Digitalization 2.0 and Industry 4.0. As such, 
even in these tough times, the Company worked meticulously 
and developed new modules for SAAS products and the sales of 
this SAAS product augmented by 86% during the last 6 months.

Further, to diversify the risk arise due to the COVID 19, the 
team also worked on advisory projects for site assessments for 
solarization of Indian Railways assets. During this period, itself 
the Team travelled across the state of Gujarat to identify and 
assess the land for projects of more than 1 GW and the Railways 
are currently out with the tendering phase.

THE TEAM & THE WORK CULTURE
Solar Energy is one of the advanced sources of renewable energy 
and to grow in this field, fervid professionals need to be in play. 
AHAsolar has marshalled an adept team experienced in the solar 
and information technology industry. The have seasoned leaders 
on the helm namely, Pulkit Dhingra (Founder and Director), 
Shatrughan Yadav (Co-founder & Chief Technical Officer), 
Mona Patel (Co-founder & IT Head) and Kalpak Prajapati 
(Vice President IT), Kshitiz Vishnoi (Sr. Manager, Business 
Development). The Company was incepted in the midst of 
digitization as such, it has the cognizance about diverse projects 
and time it can take to complete. Since, its inception AHA has 
developed several projects that corroborated to digitalization 
and time management with respect to solar projects.

A highly motivated team is the key to the success of any 
organization. On that note, AHAsolar ensures a flexible 
environment, so that people can enjoy their work and spend 
time with their dear ones. The team engages in recreational 
activities like sports, outing, dinners and other team bonding 
activities that keep them energized.

GROWING IN LEAPS AND BOUNDS 
Since its inception in 2017, AHAsolar has played an integral 
part in raising the bar of solar energy in India. After a year of 
inception, they acquired the opportunity to actuate the World’s 
Biggest Rooftop Solar Programme having a capacity of approx. 
2000 MW to which will be accomplished by 2022. It is a fully 
digitized project, meant to develop an ecosystem for the System 
Integrators and EPC company to propel their business at a better 
speed. 

Contrarily, the DisCom Portal has been a gamechanger. The 
complete procedure that used to take around 180 days including 
application to DisCom and installation, now been targeted to 
conclude in 60 days which is a major perk for stakeholders.
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COMPANY OVERVIEW
The growing rise of plastic products 
and plastic use, especially single use 
plastic, is becoming a graver concern by 
the day. Mounds of plastic are steadily 
turning into mountains of plastic 
wastes, while recycling and reusing 
industries are barely meeting the 
minimum requirement. Under immense 
pressure and serious environmental 
threat, the exhausted recycling industry 
is constantly in need of a breakthrough 
which would alleviate such growing 
concerns for everybody within the 
industry, and everyone in the world. 
With its innovative and practical 
approach to revamping used and 
discarded plastic products, BessTrade 
came in like a guardian angel in such 
difficult times.

The story of its inception begins in 
1975, when Ivo Besselsen started his 
first recycling company, Besiplast. A 
PVC recycling company ahead of its 
time, Besiplast became a symbol of 
knowledge. It was in 2008 that Ivo 
ventured into the recycling industry 
again, this time with BessTrade. The 
sole ambition and aim of BessTrade 
since its establishment has been to bring 
out the change generations have been 
waiting for: a healthy and booming 
environment.

BessTrade has outlasted and outworked 
any and all the struggles that time and 
circumstance presented to it. BessTrade 
was founded by Mr. Ivo Besselsen and 
then later was enriched even more 
by its current CEO, Mr. Huib Van 
Gulik. While doing what the current 

generations have counted on them to do, BessTrade is working very dedicatedly to 
have a strong contribution in healing the world for the coming generations. “The only 
waste is wasted material” is the belief BessTrade works with: for every waste is a 
solution and it can contribute to rather than take from the environment.

This ability to reshape the world and improve the environment by the very thing 
that plagues us is what their journey is all about. They have crafted a simple but 
elegant solution to not only put the waste of the world to good use but also have used 
waste to literally shine in the world. They understand the responsibility they have 
upon themselves in this market and towards the world and it is awe-inspiring to see 
BessTrade doing the best in both worlds.

THE INCEPTION STORY
Both Mr. Besselsen and Mr. Gulik began with an ideology that nothing really ever is a 
waste, it’s always about how one can make the best of someone else’s waste and every 
waste is an opportunity in disguise. BessTrade believes that everything and anything 
can be reused and/or recycled, the only question that remains is who is the customer. 
Both Mr. Besselsen and Mr. Gulik began with an ideology that nothing really ever is 

IVO BESSELSEN  |  Founder & CEO

The Only Waste is Wasted Waste 
Ashwathy Nair | Business Connect
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a waste, it’s always about how one can 
make the best of someone else’s waste 
and every waste is an opportunity 
in disguise. BessTrade believes that 
everything and anything can be reused 
and/or recycled, the only question that 
remains is who is the customer.

BessTrade saw the light of day in 2003, 
initially situated near the docks and 
harbors of Rotterdam and Antwerp. As 
the business expanded and soared, it 
had to shift its base of operations and 
everything else in 2019 to where it is 
situated today, Lelystad, Netherlands. 
Mr. Besselsen and Mr. Gulik made an 
excellent tag team duo. Their mindset 
and outlook was to believe and work 
as if everything was possible and 
that every opportunity could become 
something huge and everlasting. They 
used the shift to Leylstad to develop 
the warehouse as well as the sales office 
next to each other in a 7000 sq mtr plot 
of land. At BessTrade these two believe 
that if at all someone offers a product 
which they believe to be difficult 
or new, they see it as an interesting 
product and do everything to ascertain 
that how and if at all that product can 
be recycled. 

The motto of BessTrade is “Challenge 
us with your PVC scrap”. Initially, a 
number of companies in Europe that 
produced waste were apprehensive 
as that would incur more investment 
on their part. Mr. Besselsen and Mr. 
Gulik’s can-do attitude convinced all 
the companies that their waste was 
recyclable and will make a difference in 
the world that they will be able to feel. 
This attitude is what makes BessTrade 
a huge success. European companies 
were the biggest contributor/source 
of waste dispatch, thus, it was 
important to start good at home to 
make a difference in the world. So, 
with a lot of patience and growth with 
personnel, contacts, and machines that 
ensure recycling of PVC in the best 
way possible, they achieved their well 
deserved breakthrough.

THE ENTREPRENEURS BEHIND 
BESSTRADE
Mr. Besselsen and Mr. Gurik are such 
skilled and innovative entrepreneurs 
that they aren’t dependent or even 

reliant on technology to do their jobs. 
Both these wonderful entrepreneurs 
believe in the concept of ‘Talk and 
Travel’, if they feel like there is an 
opportunity for BessTrade anywhere 
in the world, they’re on their 
way to talk to this potential client 
regardless where they are located. 
They believe there can be a lot of 
miscommunication and in general 
multiple hindrances are present while 
making deals virtually, so they believe 
that going to the client in person 
can ease them in expressing what 
they exactly need and want while 
simultaneously assuring the client 
that BessTrade is responsible and 
credible as they have come from so 
far just to make a deal. Trust and faith 
building is crucial to BessTrade and 
this practice of meeting the clients in 
person helps establish a foundation 
which is very strong and can develop 
into a long lasting relationship. 

Mr. Besselsen and Mr. Gulik aren’t just 
great entrepreneurs but they are also 
great leaders for BessTrade. They have 
a positive office atmosphere which has 
made them approachable and accessible 
to the workers and employees of 
BessTrade. Anyone who has any issues 
about anything can easily talk to them 
by directly walking into their office. 
This transparency they’ve maintained 

boosts employee morale and thus boosts 
productivity ensuring BessTrades 
success. 

Mr. Besselsen and Mr. Gulik are very 
aware of their competitors as well. They 
believe that they should rather learn 
from their competitors than fight them. 
This mindset has helped these two keep 
an edge over the whole industry. While 
everybody else tries to simply one up 
each other, BessTrade actually works 
and delivers substantial results.

The focus of BessTrade has been 
the total range of polymers. They 
constantly evolve their methods 
and keep on endlessly innovating 
their functions. BessTrade believes 
it to be their responsibility to ensure 
whatever PVC scrap they have gets 
recycled completely and properly. 
This doesn’t only mean revamping but 
also extends to initial transporting, 
to processing and the trade of the 
recycled product as well. As the time 
moves forward, many other steps also 
get added to ensure safety as well as 
the thoroughness of all that has been 
recycled. BessTrade currently trades 
to and from almost all the countries 
of the world and has developed a vast 
chain of producers of PVC as well 
as end users to constantly be able to 
recycle all the materials there are.
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ow your food is grown or from where the raw materials are sourced has 
a major impact on a person’s health. Over the last – 5 years, there has 
been a significant increase in the demand for natural and organic 

products. With the flow of time, globalization and urbanization, has 
made us health-conscious. We have shifted our preferences to the 
goodness of nature. 

Organic products carry beneficial nutrients and antioxidants, making 
it preferable over synthetic counterparts. Not only this, synthetic 
products may heal an ailment, but often becomes a source for allergies 
and other infections. Whereas, organic products cure the ailment as 
well as boosts the immunity system. Biomed Ingredients is growing as 
an approachable brand, manufacturing the core ingredients for dietary 
supplements and other natural and herbal products.
        
A BRIEF LOOK
Biomed Ingredients was introduced, with a commitment to protect the 
environment and ensure a healthy life. Nowadays, health has become a 
commercial means to earn wealth. Conventional farming is endangering 
the environment and human lives and yet chemicals compositions 
are being widely used, to increase the yield. Bio-Med was 
ushered into the industry to stop this malpractice and help us 
understand the efficiency of natural and organic products. 

Their range of naturally developed products includes 
herbal & spice extracts, plant extracts, oleoresin, 
herbal powder, food color and health supplements. 
These herbal extracts and phytochemicals are 
used in varieties of foods and beverages, natural 
cosmetic products, natural food colours, spice 
oleoresins and essential oils. Every product 
is manufactured under stringent quality 
parameters and assures the potency for a 
better life. 

SAILING THROUGH CHALLENGES
In an era where people were more 
accustomed to synthetic products, it 
became a tough job for Bio-Med to set 
its stage. Furthermore, as Bio-Med was 
a new name and people were quite 
ambiguous about it. Being a new brand, 
Bio-Med was also not getting much 
support from any financial institutions. 
The situation became a tough nut to 
crack, but persistence and diligence of Mr. 
Sebastian Thomas (Director) and timely 
innovation helped them sail away. 

BIOMED INGREDIENTS
Providing Better Health With the Essence of Nature

H
Dr. Amit Mishra | Business Connect
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Bio-Med is focused on three 
particular aspects – quality, 
consistency and commitment. 
They blended science and nature 
to mould tailored products at 
reasonable prices, to stay ahead. 
Online marketing is the new trend 
for qualitative exposure. As such, 
they venture on digital platforms, 
which helped them build a 
lucrative presence in the national 
and international markets. Timely 
product innovation, adept marketing 
and competitive pricing; has helped 
them uphold their philosophy, to 
provide better health. 

PROMINENCE OF R&D
Emphasis on in-depth R&D is 
prominent to bring innovation in 
products and services. Keeping 
that in mind, Bio-Med has 
assembled an adept team doctor; 
this, healthcare professionals do 
in-depth R&D practices to shape 
products with emerging trends. 
Every professional is backed, by a 
generation of experience in their 
areas, helping them innovate new 
products and renovating the existing 
ones simultaneously. Emphasising 
on R&D, Bio-Med is working 
on introducing pharmaceutical 
formulations. R&D has also helped 
in revamping products, with a better 
look and inculcate modern practices 
in every level of operation.

A CONGENIAL WORKPLACE  
“Being a great place to work is the 
difference between being a good 
company and a great company.” 

In light of the above phrase, stated 
by Brian Kristofek, President and 
CEO, Upshot – A delightful work 
culture not only ensures the integrity 
of employees but also propagates 
a positive aura that attracts fresh 
talents. The work culture of Bio-
Med, is formed on this concept. 
It provides health insurances and 
home insurances for the employes 
and their families. Adding to this, 
employees enjoy a transparent 
communication at all levels, that 
keeps them engaged to the company.  

IMPERVIOUS TO COVID-19
The Novel invader – COVID-19 
has made a spontaneous desolation 
across the world. Individuals and 

companies alike are forced to adapt 
to the new normal to overcome the 
crisis. However, Bio-Med didn’t 
kneel to the changes. Since physical 
contact and outward travel could 
spread the virus, the company built 
accommodation for employees 
within their complex. Everyone, 
was strictly advised not to leave 
the complex and follow the safety 
guidelines to prevent any outbreak 
inside the company.

Also, safety and sanitization policies, 
were strictly followed by visitors. 
These in-house safety measures 
helped the company propel through 
the hurdles and grow beyond the 
pandemic. To be specific, Bio-Med’s 
production doubled in the lockdown 
period! Supply of ingredients like 
Ashwagandha extract increased as it 
boosts immunity against COVID-19. 
Motivating employees and keeping 
them from depression was important 
in this crisis. Keeping that in mind, 
Bio-Med ensured timely salaries, 
with all the benefits and without 
any deductions. Also, bonuses were 
rewarded, as per the Company 
norms. Several employees got 
promoted to better positions, with a 
30% hike on salary.  

MILITARY-GRADE QUALITY
Natural & Organic product market 
is very volatile, due to an enormous 
line of players. To stay ahead in this 
competition, Bio-Med showcases 
calibre in every level of operation. 
Raw materials - are brought from 
the approved producers and tested 
in their facility to confirm they are 
pesticide or chemical-free. After 
production, quality assurance 
systems monitor toxic residues like 
lead, silicon, etc. in each batch of 
products. The quality standards, are 
attributed by global certifications 
like GMP, FSSAI, ISO, HACCP, 
KOSHER, HALAL and ORGANIC.  

“Our quality commitments start from 
sourcing the raw materials and ends till 
the end product reaches the customer” 

asserts Mr Thomas. 

Proficient infrastructure plays an 
integral role in upholding quality 
standards. Whether its research 
or manufacturing. Bio-Med has 
brought the best from the best. They 

have a super critical fluid extraction 
facility, solvent extraction facility 
and capsulation facility capable of 
extracting functional components 
of the ingredient, while keeping 
the essential phytochemicals intact.  
Also, they have a quality control lab 
fitted with state-of-the-art amenities 
like HPLC, GC, UV, Headspace 
analyzer, etc. that analyzes and 
maintains the quality of every 
product.

ATTRIBUTING TO SOCIAL 
CONCERNS 
Bio-Med has put a chief concern 
towards societal developments. 
A percentage of their profit is 
dispensed towards upscaling their 
community’s livelihood. They 
provide unprivileged children with 
career opportunities and donate 
essential tools for education in many 
schools.

Amid the COVID-19, Bio-Med 
played an integral role in the region. 
They identified the affected regions 
and provided the needy with 
food, medicines, etc. The company 
has played a meticulous role in 
alleviating to natural disasters, 
since its inception. They help people 
relocate from affected areas and also 
provide them with food, shelter, 
etc. The company is also associated, 
with several social forums to further 
emphasize on social concerns.

GROWING TOWARDS A 
LUCRATIVE FUTURE
Businesses often measure its growth 
with achievements and milestones. 
But Bio-Med measures its growth, 
with the number of satisfied clients 
and the impact of its solutions 
towards society. In its – 6 years of 
business, Bio-Med has grown roots 
in foreign countries like Japan, 
Korea, USA, European Countries, 
Australia, etc. They have global 
manufacturing facilities present in 
Goa. The commitment to quality has 
grown them into a preferable choice 
for Nutraceutical, Cosmeceutical, 
Pharmaceutical and Food Industries. 

Looking at the future, Bio-Med is 
aiming to grow on its prolific path, 
inventing new products and bringing 
new players – ultimately becoming a 
pioneer in the global market.
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A non-governmental organisation (NGO), also called a non-profit group is a collective 
of people, activists, professional volunteers, and social workers who get organised and 
come together to serve social, humanitarian and cooperative goals. Most NGOs seek 
to strengthen and uplift the socio-economic and politically weaker sections of the 
population so they can have equal rights and access to opportunities to improve their 
position in society. The Child Rights Foundation (CRF) is one such NGO working for the 
betterment of Indian children.

Established in December 2019, by Mr Christopher B. Anthony (Ex-UNICEF) and LT. Col. 
Rita Donald( R)  Child  Rights Foundation  is  a child-centric NGO dedicated to  fulfillment  
of Children’s rights as enshrined in the Indian Constitution and UNCRC (United Nations 
Convention on the Rights of the Child),

Working Towards Educating 
the Nation

CHILD RIGHTS FOUNDATION–INDIA

ABOUT THE NGO - CHILD RIGHTS FOUNDATION (CRF)
The NGO’s envision a state where India’s most marginalized and 
vulnerable children
ARE ENABLED AND ENSURED –
1. Child Survival (laying of nutritional foundation, 

preventing killing of female child)
2. Child Development (Access to quality Education and play)
3. Child Protection,(Ensuring children not abused physically, 

sexually and emotionally)
4. Child Participation (Allowing children to express 

themselves through writing, painting, reporting and 
theatre and having a say in their affairs) this is to ensure 
dignity of each child and to achieve immediate and lasting 
changes in their lives.

The NGO’s goal is to save children’s lives eradicate hunger, 
identify and treat malnutrition and preventing child sexual 
abuse, exploitation and neglect. The multi-sectoral response 
of the Organization is focused on considerable expertise and 
it actively runs and manages numerous grassroots projects in 
2 States. CRF has offices in India at two locations: Bangalore 
(Karnataka) and Chikaldhara (Maharashtra).

Appreciation and criticism are both parts of their work; the 
appreciation must not get you excited, and the criticism must 
not get you sad either. Instead, each day, one should try to build. 
Therefore, at the Child Rights Foundation, it is an opportunity 
to recognize that the organisation encourages constructive 
feedback because it helps to understand problems and allows 
further consideration and implementation of solutions to resolve 
the issues. Outcome Oriented Management ensures the Child 
Rights Foundation team’s effectiveness. There are well-planned 
inputs, outputs, and results for all the projects of this NGO.

THE VISION BEHIND THE INITIATIVE
Mr. Christopher B Anthony is a Child Rights Professional 
spearheaded Movement against Child Abuse, worked for 
CRY, VSO and UNICEF. Passionate Child Protection activist 
spearheaded movement against Child Sexual Abuse in Antop 
Hill, Mumbai, handled 11 cases of Child Sexual abuse and 
ensured the culprits were nabbed booked, persecuted in 
sentenced to life imprisonment or even hanged, Working with 
CRY he was also instrumental in founding the FACSA (Forum 
Against Sexual Exploitation of Children)

In 2010 while in UNICEF formed State Alliance for Child 
Protection in Madhya Pradesh, and set up Special juvenile 
police units in Bhopal, Indore, Guna and Shivpuri.. He has a 
strong background in social development, strategy formulation, 
and advocacy, worked with national and international 
organizations in India, Nepal and the Philippines. He now 
heads the Child Rights Foundation – India with workstation 
in Bangalore.
 
LT. COL. Rita Donald (R) comes from a military background. 
Col. Rita Donald is an able administrator; she has excellent 
army medical experience and expertise in the care of children 
and women’s health issues. She worked for 32 years in the 
Indian Army and was stationed in Srinagar, Jalandhar, and 
Allahabad, the most difficult places. She is now retired and 
has devoted her life to helping children who are vulnerable 
and oppressed.

The Child Rights Foundation’s creators believe children are 
the future. They must be properly nurtured by all so that they 
grow up to become great leaders and lead the world toward 
the light. They say “stand for every child, and never give up”.

Christopher B. Anthony
Founder

Sugandh Bahl | Business Connect
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THE FOCUS AREAS
The Child Rights Foundation organisation takes good care of the tools it is entrusted with and ensures 
that they are used for the intended purpose. They comply with the seven fundamental values of 
stewardship, responsibility, openness, honesty, feasibility, quality of accounting, and continuity.

The Child Rights Foundation is one of the most prominent NGOs in Bangalore and the Melghat tribal 
belt in the Amravati district of Maharashtra, working with poor and oppressed children. The talents of 
the individuals they represent can be mobilised and “cash for money” assured. Their financial services 
are used in such a way that children who need them will obtain meaningful and lasting results.

Despite the brutal competition, the Child Rights Foundation has a positive strategy to ensure an 
advantage over its rivals, and they have solid working principles. The Organization also encourages 
and allows others to exchange information among peers, and they work hard to become an expert in 
the field of child rights.

HEALTH AND WELL-BEING OF ALL CHILDREN – SDG 3
Child Rights Foundation is committed to saving lives of 
Children suffering from congenital anomalies and non- 
communicable diseases like childhood cancer and acquired 
heart diseases. CRF ensure children with serious illness do 
not have to die in the early dawn of their lives by provision of 
medical assistance.

PROMOTING QUALITY EDUCATION WHICH IS INCLUSIVE - 
SDG 4
Child Rights Foundation aspires to provide quality education 
that is inclusive. The aim is to empower children to become 
informed, competent and compassionate thus making them 
global citizens.

ACCESS TO CLEAN WATER AND SANITATION –SDG 6
Improving sanitation access to clean water is a key priority.
Child Rights Foundation has been at the forefront advocating 
for Swachh Vidyalaya Abhiyan’ and has ensured clean toilets 
and running water facilities in 02 government schools which 
have directly benefitted 465 children in Government schools in 
Bangalore.

STANDING UP FOR GENDER EQUALITY – SDG 5
Gender Equality - The Education strategy of Child Rights 
Foundation is designed to create equal opportunities for both 
boys and girls thus creating a better balance of power between 
genders. ‘Beti Bachao-Beti Padao.’

ZERO HUNGER – LETTING NO CHILD DIE OF 
STARVATION –SDG 2
Zero hunger - has Child Help Foundation strived to reduce the 
percentage of malnutrition in the predominantly tribal areas of 
Melghat region thereby reducing child mortality and improved 
nutritional status.

HUMANITARIAN RELIEF – SDG 11,13 & 17
Humanitarian Relief - Child Rights Foundation has been at 
the forefront in responding to COVID 19 Pandemic. During 
the extensive hardships faced by daily wage earners our 
teams reached out to provide immediate relief to 1300 affected 
families in rural Bangalore.
For the future, the organisation aims to work on the Atman-
irbhar Bharat Education Mission, the Latest Education Policy, 

which ensures that a child remains in school and learns which 
addresses the problem of child labour in turn. The NGO also 
aims to work to reduce the use  of plastic in schools and, at 
most, to prevent child trafficking. As part of the project, the 
NGO aims to be one of the most reputable organisations in the 
field of child welfare by 2030.

Key Milestones

CRF has plans to broaden their company’s growth. They believe in creating a comprehensive marketing plan, recruiting professional 
human resources, ensuring selfless work for children’s rights, building a network of businesses, NGOs, and civil society organisations 
to make it possible. Also, to assess their strengths, vulnerabilities, opportunities, and risks, the NGO adopts SWOT analysis.

LT. Col. Rita Donald (R)



Mahatma Gandhi once said, “It is health that is real wealth and not pieces of gold and silver.” Unfortunately, we have forgotten this 
quote in this hectic lifestyle. Probably this is the reason, people are suffering from many diseases. Most of us think that a healthy 
lifestyle takes a lot of effort and time. But that isn’t true. You can make your healthier just following simple hacks.

8 Life Hacks to Improve 
Your health
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START MORING WITH LEMON WATER 
Start your busy day with a glass of water with fresh-squeezed. This fruit holds a big amount of Vitamin C that is crucial 
for our health. It has many benefits like lowering stroke risk, blood pressure, and many others.

But the key reasons to drink it in the morning are that it flushes your system of toxins, alkalizes your body, and protect 
your digestive system. Lemon’s nutrients can aid stop disease and boost overall health.

SWEAT IT OUT BEFORE TAKING SHOWER
Regular exercise is ideal which can strengthen your muscle and boost endurance. I 
know you don’t have much time. So, what you are going to do is to make a goal. It 
would be called a pre-shower sweat session.

This session should be at least 15 min. Before entering the shower, sweat yourself with 
some luges, push-ups, jumping, squats, and many others. Doing physical activity just 
for a few minutes can keep you energetic for the rest of day. Physical activity offers 
oxygen and nutrients to your tissues and aids your cardiovascular system more 
efficiently.

DO MEDITATION
Most people know only know that mediation eliminates psychological stress and 
stress-related health issue. But you need to know that people also follow this practice 
to get other benefits like positive mood and outlook, healthy sleeping pattern, self-
discipline, and also increase pain tolerance. Doing mediation on daily basis will pay 
you off  big.
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The mediation session should be 5 to 10 min every day. You can meditate whenever, anywhere. But let’s consider to be the most formal and 
beneficial way. First, find a calm atmosphere and sit down on the floor with a criss-cross leg on top of each other, back should be straight up, arms 
would be resting on your thighs. Now close eyes and take a long breath and hold for a sec, then breathe out. You should do it at least 5 times. Now, 
it’s time to meditate, during the observe the shallow breath. 

USE BANKING SODA AS NATURAL PRODUCE 
SCRUB
Take one and a half teaspoon banking soda with one cup of water. Use 
a hygiene finger to stir the ingredients until a soft paste form. Or you 
can make a mixture to a spray bottle.

The solution can be used to wash from your face to the toilet. So many 
researches show that adding baking soda to water is the best way to 
eliminate pesticide residue.  You can use this solution to rinse your 
veggies and fruits, this is the best way to take bacteria out from them.

FANCY UP A WATER BOTTLE TO GUZZLE MORE
Around 60% of the human adult body is water. As per H.H Mitchell 
Journal of Biological chemistry 158, He believes that the heart and 
brain are formed of 73% water, and the lungs are around 83%, and 
kidneys are 79%. Now, you have understood how essential is water 
for our life. 

People should drink at least 2 to 2.5 liters of water throughout the 
day. The most important thing, expert link the father of vitamin C 
and the author of how to live longer and feel better, Linus Pauling 
recommends that drinking a glass of water every hour. However, 
many people struggle with it. In order to attain the daily water intake 
requirement, mark the bottle in 200ml at an hour interval.

DO NOT SKIP BREAKFAST AT ANY COST
“Breakfast is called the most important meal of the day.” The breakfast 
basically breaks the 10 hours night fasting period. It fills up the supply 
of glucose to enhance energy levels and allows us to concentrate on 
work. Adding healthy breakfast in your daily routine will offer many 
benefits like balance BMI (Body mass index), boost brainpower, 
reduce the risk of illness, and many more.

Breakfast should be rich in key nutrients like calcium, protein, Iron, 
Fibre, and vitamins. At the breakfast, you can have eggs, yogurt, 
oatmeal, chia seed, berries, and many others.    

MEAL PREP YOUR WAY TO HEALTHY LUNCHES
In a busy time, we often get poor choices for lunch like ordering food 
from restaurants or going to restaurants nearby the office. Now I would 
highly recommend you avoid that debacle by meal-prepping ahead of 
time. Sunday or Saturday any day of the week make something like 
hard boil eggs, chopped up a vegetable, make some healthy snakes, 
and many more 

In this way, you can make many meals for lunch and dinner at the 
same time. Using different kinds of herbal will provide you a very 
different types of flavors to every dish.

TAKE A STRETCH BREAK
We all know that sitting long hours may cause pain in your body. 
Sedentary behavior increases the risk of many health issues like heart 
issues, diabetes, and overweight. In order to stay away from this 
issue, you can take a stretch break, it will boost your energy level. Just 
simple stretches will provide relief in your muscle, reduce back pain, 
and re-energize you for the entire day.
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COMPANY OVERVIEW
Codleo is an information-technology consulting company enabling 
organizations to use the power of technology and transform their 
work processes to achieve best results in their businesses. The seed 
sown in April 2019 of Codleo Consulting has grown to become 
a company with over forty young, energetic and dedicated 
professionals. Spreading their footprint, they are attracting clients 
from across different domains such as healthcare, education, 
manufacturing, not-for-profit & professional services. 

Codleo provides the finest solutions to businesses with a vast range 
of expertise, focus and executional capabilities. Codleo works 
round-the-clock using the latest technological advancements to 
provide a seamless experience and customer delight. The team 
adheres to global quality standards and uses the rich and vast 
experience the members have gathered to ensure result-oriented 
& evidence-based delivery. 

With an exceptionally talented team & customers in different 
Codleo locations such as the United States, Canada, Australia 
and India, the company combines global expertise and local 
insights to help businesses turn their ambitious goals into reality. 
The Managing Director of the company is Mrs. Bimla Singh, an 
educationist and social activist.  

CODLEO HAS A BROAD RANGE OF SERVICES, 
INCLUDING: 
• Digital Marketing Services – These incorporate services 

such as Website Design, New Age Mobile App Development, 
Brand Reputation, B2B Marketing Strategies, Email & Social 
Marketing with Pardot & Hubspot. 

• Salesforce CRM Services - These include consulting, 
implementation, support services, migration, health check, 
training as well as integration with other systems.

CODLEO HAS LAUNCHED THEIR OWN APPS INCLUDING:
• ProjecLeo app - Codleo has created the finest project 

management app built on Salesforce platform which includes 
all the features one needs to run a project from end-to-end in 
the most efficient and effective way. 

• HRLeo app - Codleo has created a unique app to simplify 
recruitment and manage a company’s human resources 
component in an easy and seamless process. 

Since technology evolves so quickly, it can be daunting to 
try to keep pace with current trends. Flexibility and an open 
mind, however, have served the business of Codleo well. The 
consultancy service also supports broad process adoption, 
including participation by employees, customers and other 
external stakeholders.

WORK CULTURE 
At Codleo, the work environment is cooperative and encour-
aging. The leadership team makes efforts to recognize and 
reward improvements in employee performance. When em-
ployees know there is room for growth, they tend to work 
harder and earn the growth. The most important point for 
them is to listen to employee feedback and make changes so 
that the work atmosphere is always happy and productive.
As a company Codleo Consulting has always kept its employ-

Codleo Consulting Services
Global Standards, Local Insights

RS MAAN
Global CRO
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ees at the heart of any operation. They firmly believe in the saying that “A 
happy employee keeps a company happy”. They use a number of approach-
es to keep employees focused and motivated:
• Employees of Codleo have Incentivized quality of work
• Codleo supports and encourages new ideas from its employees
• Codleo believes in celebrating personal milestones
• Codleo even encourages a little friendly competition
• Codleo puts special emphasis on creativity and innovation

Codleo culture is “dynamic, open and creative.” Codleo is a company that 
challenges its team members and  provides the neccessary support to meet 
those challenges successfully. While the benefits and perks match industry 
standards, Codleo’s culture avoids micromanaging while reposing trust on 
its team to do their best. Codleo offers flexible vacations, project incentives 
& celebrations, brownie points and periodic sessions with guest lecturers 
to enhance learning. Approachable leaders and direct access to the senior 
management give Codleons a sense of security that their voices are heard. 
This level of freedom and empowerment creates empowered employees 
and improves morale. Codleo gives its team “the right” to go that extra 
mile to make customers happy, enabling them to do what they need to do 
to meet the company’s larger vision – to be a “company with a heart”. Great 
perks, a workplace that is fun and dedicated to customer delight fits in 
with the Codleo approach to company culture - when you get the company 
culture right, great customer service and a great brand follow naturally.

CUSTOMER FIRST APPROACH
Despite the dreadful time of COVID-19, the one thing that has been 
positive is that many SME companies have also decided to go online 
and manage their businesses from the cloud and this has helped Codleo 
to maintain significant growth in terms of client additions and revenue 
generation.

Codleo Consulting serves all types of clients in fields like Education, 
Pharma, Manufacturing, Aviation, Service Providers, etc. Codleo 
understands that customers can come in many different shapes and sizes. 
They come with different demands and budgets. They come with their 
own cases and complexities. Hence, Codleo Consulting first understands 
the requirements and then provides the best solution as per the needs of 
customers. CSAT scores of Codleo Consultancy speaks for itself, as they 
have been rated 4.9/5 by their customers.

Codleo Consulting keeps a constant track of  the latest developments in 
the market and keeps creating demo products based on the industries that 
it serves and that helps Codleo in generating more business volumes.

The values that Codleo holds dear to serve the customers efficiently 
include:
• Codleo always tries to give products/services that are flawless.
• Codleo provides an excellent client servicing and tech support in case 

of problems.
• Codleo always intends to provide value-add at regular intervals and 

take customer feedback.
• Codleo always uses the latest technologies and keeps upgrading its 

solutions with innovation.
• Codleo always offers the best value for the money for the client.

FUTURE ENDEAVOUR
An ambitious company aiming for success, Codleo Consulting’s big 
plans and endeavors include the following:
• Targeting the lucrative North American software market via our 

sales office present locally.
• Pan-India expansion is on the anvil with a branch office planned for 

Hyderabad. This is just the beginning of Codleo’s expansion plan.

• From being a service provider, Codleo wants to be 
recognized as a product developing entity. They 
have developed two apps on Salesforce, with more 
in the design stage.

CORPORATE SOCIAL RESPONSIBILITY
Codleo helps the communities where it is located 
in the following ways:
• They provide direct employment to trained 

young professionals, residing around our office 
location, thus providing a valuable source of 
income to many families.

• Codleo conducts training programs and 
orientation sessions for local youngsters who are 
seeking a career path and aim in life.

• Codleo deals with local vendors and suppliers 
for all their needs and requirements, from simple 
stationary to high tech equipment.

• Codleo supports local businesses such as banks, 
stores, eateries, retail outlets.

• Informal motto of Codleo is “be local, use local” 
which manifests itself every day in terms of aiding 
the local economy and communities through the 
actions and purchases of Codleo.

• Codleo Consultancy embodies the pledge of 
- 1% pledge, 1% of equity, 1% of its profit and 
1% of company time goes to working among 
the underprivileged sections in the local 
communities.

• The Codleo Foundation , the non-profit wing of 
Codleo will provide vocational training in the IT 
sector to the youth as part of the “Skill in India” 
mission and make them employable at the very 
outset.

With an irreproachable plan in place and a will to 
support clients and society alike, Codleo Consulting 
is well on its way to insurmountable successes.

SILVERPARTNER2020
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QA TESTING LABORATORIES PVT LTD
A COMPLETE SOLUTION IN FIELD OF TESTING WITH ACCURATE AND RELIABLE RESULT

A Government Approved, NABL ISO/IEC 17025:2017, ISO 

9001:2015, ISO 14001:2015 & ISO 45001:2018 Accredited 

Laboratory

QA Testing Laboratories are into Analysis/Testing of Coal, 

Food, Water, Environment and Building Material. We offer 

Accurate, Cost Effective Analysis in Accordance with Indian 

and International Standards in Coal, Food, Water, 

Environment and Building Material. We are equipped with 

latest & Advanced testing Equipment's and Facilities with 

Experienced & Competent Person. Our Analysis Techniques 

Are Specic analytical methods designed to measure the 

particular physical and chemical properties of Coal, Food, 

Water, Environment and Building Material. 

QA testing Laboratories is Government Approved and 

Accredited with Various National and International Bodies 

such as National Accreditation Board for Testing and 

Calibration Laboratories (NABL), Joint Accreditation System 

of Australia and New Zealand (JAS-ANZ)

Coal & Coke (Proximate, Ultimate & Gross Caloric Ÿ
Value Analysis)

Food & Agriculture Products Ÿ
Water (Waste, Drinking, Construction, Industrial Ÿ
Efuent & Portable and Domestic Water)

Environment (Stack, Noise, Lux, Ambient Air & Ÿ
Atmospheric Pollution) 

Building Material (Soil, Steel, Concrete, Road, Cement, Ÿ
Wood, Paper, Core Cutting, Aggregate & Bitumen)

 QA TESTING LABORATORIES PRIVATE LIMITED |
B-76, Sector 64, Gautam Buddha Nagar, Noida, Uttar Pradesh – 201301

+91 120-4133953        ratnesh.rai@qatestinglaboratories.com

www.qatestinglaboratories.com

Our Testing Services
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Non-Profit Organisations have existed in India since the pre-
independent period and has been making positive impacts in 
the society. However, the rise of urbanization, globalization and 
corporatism has curtailed the emphasis of non-profit foundations. 
The Beauty & Wellness Sector Skill Council has empowered 
several non-profit initiatives to help the unprivileged, but only 
meager people could enrol in such programs due to lack of 
knowledge and infrastructure. This is where an NGO comes in. 
Not only do they educate and enable access to these programs 
but also helps these people empower their skills, understand their 
rights so that people can have a whole some life.  

DARBAR SAHITYA SANSADA (DSS) is one such highly motivated 
Non-Profit foundation, renowned, for its wide variety of training 
programs, financial schemes and the approach to help people 
live and enjoy a disciplined life. Headquartered in Orissa, has 
been working for the last – 4 decades towards capacitating the 
Communities, with skills and knowledge that can help them have 
a sound lifestyle.

AT A GLANCE
DSS is a significantly experienced social foundation, functioning 
in the villages of Orissa, ensuring every individual - lives with 
dignity, free from indiscrimination and have a prosperous life, 
with a concern towards community and environment. The 
foundation focuses on support framers, artisans, migrant labours 
and unprivileged women through training programs, microloans, 
market linkages to upskill their life and have a source of income. 

The foundation is financially attributed by many notable 
foundations like TATA Trusts, NABARD, UNDP, Govt of 
India, Concern WW, Rang De, AWO, FWWB, OSDMA etc. The 
foundation was built with the motivation to empower the youth 
with disciplinary, literary and social activities. On that note, their 
training and mentoring  programs have helped a considerable 
people upscale in life and be a part of the socio-economic 
development of the country.

PROJECTS THAT GAVE THEM PROMINENCE
With 40 years of experience, DSS foundation has devised several 
upskilling programs. Every program/project is formed with in-
depth research and study of the needs and performed - keeping a 
few things in mind like risks, affects, conclusion and significance. 
This analytic approach has helped in customizing each program 
with respective objectives namely,
• Enterprise promotion for Women: Accommodate specific 

credits and training programs with livelihood enhancement 
to 10,000 enterprising women in various farm and non-farm 
activities.

• Craft based livelihood: Enhance the household income of 

450 artisans,  crafts production volume by 3 fold and 
provide wage employment to artisans for at least 200 
days in a year.

• Promotion of organic farming and sustainable 
agriculture practice for women farmers: Train 1000 
women and vegetable growers in 30 villages. The 
training was done on organic farming, crop planning, 
bookkeeping, market management, cooperative 
management etc.

• Migrant Workers Support program: The main focus 
of this project was to stimulate services for migrant 
workers, mainly the youth.The project was a huge 
success, registering more than 6700 migrant workers.  

• Mahila Kisan Sashaktikaran Pariyojna (MKSP): 
This project targeted training 600 women farmers in 
sustainable agriculture practices.

• Usha Silai School Program: Under this project, DSS 
concluded 2 batches of sewing training from which 
30 young women got trained in advanced sewing 
techniques.

• Promotion of Farmers Producers Organisation (FPO) 

DARBAR SAHITYA SANSADA (DSS)
Upholding the Needs of the Needy

KEDARESWAR CHAUDHURY
Chief Executive Officer
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Program: The project helped in forming 7FPOs and 
1400 women farmers and 500 male farmers were 
enrolled in 7 companies. 

• Financial Literacy Program: The program focused 
on enhancing the financial literacy of women SHG 
leaders and conducted 5 programs that emphasised 
on financial inclusion, digital transaction, digital 
literacy, etc.

• Disaster management Programmes: DSS has 
successfully implemented 12 no of disaster response 
programme including relief, rehabilitation and 
preparedness activities in 3 districts benefitting over 
30,000 disaster affected population.

• Climate change education Programme: DSS has 
implemented a climate change education programme 
in 15 schools of balasore district.

• Renewable energy programme: DSS has been 
instrumental in promoting Biogas, smokeless challah 
and hosehold solar lights in 2 districts benefitting 
over 5000 households.

• Skilling and Youth employability Programme: DSS 
has been active in providing skill counselling, skill 
training, self employment linkage and placement 
services to the youth. Over 1200 youth have been 
benefitted out of the programme.

• Age care:  DSS is running a day care centre for 10 old 
people at it’s head office.

The successful conclusion of these projects has helped the 
foundation grow in leaps and bounds. They have moved 
much further towards better Sustainable Livelihood. The 
foundation has a pleasant presence among other NGOs 
and communities as well. DSS has founded several Self-
Help Groups, Co-operatives and Farmer Producers 
Companies, giving them further recognition in the market.  

A FERVID TEAM IN ACTION
The late Dhirubhai Ambani once said, “A motivated 
manpower is the most important thing”. Whether it’s a 
business venture or a non-profit organization, a motivated 
team keeps the foundation ahead of the others. DSS is also 
integrated, with seasoned professionals and young and 
ingenious individuals, who ensure that the foundation’s 
core objectives are met. The Foundation is led by Mr. 
Kedareswar Chaudhury. Mr Chaudhury has an M.com., 
MSW, Diploma in Development Planning more than 
25 years of exposure in the development sector and has 
accomplished fieldwork and leadership positions as well. 
He started in the foundation as a young member, but with 
time and profound achievements, he moved up and became 
the CEO of DSS. Mr Chaudhary has been a part of several 
disaster management programs, across the country. He has 
also visited several countries attending programmes.

Other than him, the foundation is led by Mr Rajnikant 
Mohanty (Asst Secretary) and Ms Mamta Das (Programme 
manager). For the groundwork, DSS has many self-
empowered individuals, whose enthusiasm and motivation 
helps in concluding projects with satisfying results.  

ALLEVIATING THE PANDEMIC DISASTER    
The transgression of COVID-19 has significantly drawn 
the attention of Non-Profit organizations. Odisha, being 
a land of disasters - DSS was prevalently equipped, with 
disaster management programs and they have been doing 
relief, rehabilitation and reconstruction since last 20 years. 
Till date, the foundation has addressed to more than 12 
significant disasters in the region. 

During the COVID outbreak, DSS worked on several 
relief activities to help people with stand the pandemic. 
They provided dry ration to the needy and vulnerable 
communities that include migrant labours, farmers, daily 
wagers, physically disabled individuals and slum dwellers. 
Besides this, the foundation conducted demo, with its 
volunteers on hand sanitization, social distancing across 
many villages.

MAJOR LANDMARKS OVER THE YEARS
Throughout its enormous stretch, DSS has put several 
feathers in the cap. Their projects have impacted and 
transformed the lives of more than 20,000 people 
concerning household and income level. Other than 
that, they have successfully helped a significant number 
of women realize their true potential and work on it. 2 
decades back, it was a back breaking task, motivating 
Women break the orthodox shackles and join in the 
developmental process. But now, DSS has many women 
enthusiasts working in SHGs, participating in social 
activities, participating in Panchayatiraj Institutions, 
enrolling themselves as Govt grass root cadre workers etc.

Furthermore, the foundation has successfully directed 
awareness of different communities to conquer natural 
disasters. DSS has educated the villages on disaster 
management, making the villagers more resilient about 
dealing with unprecedented disasters.  

WHATS NEXT FOR DSS
Since the last 2 decades, DSS has gained a major presence 
in the state.They have transformed the lives of many 
individuals and as time unfurls, they are foreseeing to upskill 
around 10,000 families, in the next 5 years. Also, they have 
recently started a new program on violence against children 
and women and are aiming to grow on that. 

Adding to this, DSS is drawing the attention of potential 
fundraisers, that can help them thrive to other states as 
well.

A NOTE OF MOTIVATION  
“With the flow of time, the dedication 
and commitment towards Social Work 
are reducing. Professionalism and social 
work should be in harmony because money 
matters, but so does the need of poor”. 
- Mr. Kedareswar Chaudhury
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DEVYANI BANGLES: A Modern Cultural Enterprise 
The finest piece of jewellery a woman can own is bangles. They 
are one of the ornaments that elevate the beauty of anybody 
who wears them. Devyani Bangles has been a trend setter in the 
field of ornamental gold bangles with their innovative yet indie 
styles. They have constantly thought of how modernisation and 
heritage retention is possible in a single bangle. The intricacy 
and attention to detail with which they make each bangle is 
state-of-the-art. Every design is carefully inspected and tested 
before shipping it out to sales. Devyani Bangles have developed 
their finesse about the market over the years and have been a 
symbol of purity in gold for the last nine years. 

Devyani Bangles is a wholesaler of handmade handcrafted and 
antique bangles. They currently provide the market’s finest class 
and quality in their finished products. Devyani Bangles has a 
hard-earned and well-deserved reputation, which the company 
considers its most revered asset. Devyani Bangles has gained 
a reputation which in the gold market is essential for business. 
This has been possible due to the fact that Devyani Bangles has 
consistently exceeded the client’s expectations, delivering before 
the deadline and constantly evolving its business strategy.

The leaders of Devyani Bangles believe that having an aware 
customer-seller relationship is way more important than having 
a customer. An aware customer will refer to other customers 
Devyani Bangles, in opposition to customers just making a 
transaction and leaving. Relationships are the building blocks 
of business. What new businesses are making an effort to do 
now--establishing a sense of relation with their clients--is what 
Devyani Bangles is made upon. 

A BLEND OF PURITY AND TRUST
With gold rates increasing day by day, investing in gold and 
gold jewellery is one of the most profitable investments these 
days. It has become a prime choice for the people. The future 
looks promising in gold, and the best way to ensure that you 
make the most of it is by investing in a company that has up its 
sleeves almost a decade of trust and purity. 

The beauty and finesse that is in part the lure of gold bangles is 
another reason to initiate a relationship with Devyani Bangles, 
as they promise not just quality but the finest aesthetics. They 
deal in a varied range of beautiful bracelets that are a blend of 
modernity and tradition:
• Italian bracelets
• Antique jewellery
• Antique bangles
• Handmade bangles

THE ‘SHRINGAAR’ STORY
Bringing Bangles to Life

KSHITIZ JINDAL
Director

VIJENDER JINDAL
Director

Devyani Bangles have always aimed to make global 
modern and antique gold jewellery with its authenticity, 
while connecting the small retailers in the process. Devyani 
Bangles is willing to go extra miles to put their customers 
at ease. They provide a certification of purity for their 
jewellery, which includes the entire wide range of jewellery 
that Devyani Bangles has to offer. Whilst maintaining the 
trust of the customer, Devyani Bangles’ second uttermost 
devotion is to the worth of their products. They never 
compromise on the worth and quality of their products.

DEDICATED TO QUALITY
Devyani Bangles is solely focused towards the quality and 
finesse of their product, while simultaneously trying to 
make the making charges as affordable as possible. The 

(Father-Son DUO)
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team at Devyani Bangles has a strong work ethic, 
which helps them keep the aim clear and achievable. 
They try to have as refined a quality as possible and 
try to avail their customers with the best in the market 
of gold and gold products. “What is the worth of gold 
when compared to a relationship,” is the philosophy of 
Devyani Bangles. It drives them to be and to avail the 
finest gold. Gold is pure, anything less than pure can 
be anything but not gold.

Devyani Bangles has an outreach strategy to target 
their audience and tell them about the benefits of 
availing the services of Devyani Bangles and forming 
a lasting relationship. After careful and thorough 
research and analysis Devyani Bangles has narrowed 
its brand marketing strategy to five basic elements. 
These elements are psychologically tailored to 
appeal to the audience in the most optimum 
ways:

• Personalization: People believe 
in not what they are told to 
do but what they are shown 
to do. Devyani Bangles 
often show an example 
of their finesse by using 
their products to show 
how refined the products 
are and how prudent the 
investment would be.

They look for self-motivated team players, who support 
their team while also working for the company as if it is 
their own. This makes for a healthy and productive work 
culture and keeps everybody interested in working with 
minimal exhaustions.

Our inspiration comes from feedback of their 
customers, and they keep updating themselves 
accordingly. Devyani Bangles is committed to 
delivering excellence and aspiring to be a world class, 
state-of-the-art gold bangles provider to the dealers & 
retailers internationally. 

• Digital Marketing: The internet is the biggest stage in the 
world and those who don’t use it know the difference between 
those who do for their businesses. Devyani Bangles has chosen 
to carefully and strategically place themselves on the internet 
to boost their business. They have made use of this globalised 
world in the finest way possible

• Exhibitions: In the gold business, exhibition is the industry 
equivalent of broadcasting. Devyani Bangles ensures that 
with their every new collection showing up in the market, 
an exhibition follows to show the buyers about the skill and 
crafting abilities while also cautioning the competitors of the 
dominance of Devyani Bangles in the market.

• Direct Marketing: The oldest and noblest ways of marketing 
is setting up shop and offering the customers the best quality 
of bangles and other ornaments at the finest prices. Devyani 
Bangles constantly tries to open up newer and bigger outlets in 
all the strategic markets and point throughout their target city. 

• Publicity: Devyani Bangles has set up the finest way of 
publicising their craft: by word of mouth. It creates a sense of 
trust and faith from both parties and Devyani Bangles goes to 
great lengths to ensure that the customer is nothing short of 
satisfied and content with what they bought.

ADMIRABLE WORK CULTURE
Devyani Bangles has created numerous job profiles for their staff 
and ensured a complete purchase protection program to further 
service their customer post-purchase. The company focuses on 
following the standard safety norms to the letter. 

Devyani Bangles invests generously in their most important 
assets, their employees. They have ensured and created a positive 
and motivating working environment with loyalty programs for 
clients and incentives for employees. This helps make an Incentive-
Responsibility relationship on both ends which makes them bond 
in a system where no one lags behind.

KSHITIZ JINDAL Director



“Fear is the main source of superstition, and one 
of the main sources of cruelty. To conquer fear is 
the beginning of wisdom.” - Bertrand Russell

In our life, we all had moments when fear stopped us 
from doing something. Fear can keep us from achieving 
great heights of success by distorting reality or being 
grounded in deceptions. Stepping up and taking action 
allows us to step beyond those worries. However, 
taking action itself, though, will inspire anxiety by 
moving us beyond our comfort zone. But that’s okay! 
Fear is the beginning of wisdom, and being challenged 
means we’re growing.

“To start something new, you have to leave 
something behind. There is a fear of the unknown. 
The first step is to overcome your fear.” – Rabbi 
Levi Brackman

TURN YOUR FEAR INTO CONFIDENCE
WITH THESE PROVEN WAYS
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Lifestyle

Fear of defeat is the big fear that stands as the most significant barrier to progress. The issue is not a disappointment, 
which will make us stronger and more motivated, but the uncertainty that paralyses us from the action itself. We apply 
anxiety to things for which we need not have any strong feelings. Stuff such as doing something different and not making 
it come out just as we expect, or getting reviews or critique, or speaking in front of crowds, or heights. None of the stuff is 
positive or bad either. It’s our mentality that creates anxiety and what we think about these things, and uncertainty 
is what keeps us from going on. 

Holding a negative belief in mind that creates self-doubt and keeps 
you away from thinking bigger. Perhaps your closed one will 
judge you harshly, and you believed them. Sometimes chattering 
mind can make us think that we may not be qualified for a job 
when we are quite capable of tackling it – a mindset that keeps us 
playing small. Although, many women hold back on making a 
move until they feel like they already have most of the skills they 
require, whereas male counterparts often plough ahead without a 
complete skill-set in place.

STOP THE SELF-DOUBT

When effort is poor, we’re not worrying about the opportunities, 
we’re thinking about the responsibility. Don’t set your dreams 
like something you have to do or you’re forced to do. Set dream 
as a goal. If you want to achieve something that you’ve never had 
before, if you want to be what you’ve never before if you won’t 
do something that you’ve never done before, so change your 
mentality. And notice that your effort goes up when you look at it 
like, it’s up to you how to achieve it.

Be excited about the fact that you have an opportunity. Be excited 
that you have an opportunity to change your life. To life, you 
want to create.

THE TAKEAWAY

To take a smart gamble, you owe it to yourself. Bust the 
misconception that “I don’t have the skills available to take the 
work” and understand the truth: “I should improve or delegate 
what I don’t know.” Make a list of the skills you already have, the 
skills you need to improve, and the duties that can be assigned 
while applying for a role of more responsibilities.

TAKE SMART RISKS

Initially, we all feel fear, but some people know how to overcome 
it. Therefore fear is not the problem that is itself; our reaction 
changed when we faced with it. Fear is motivational for some 
people. It causes a state of complete paralysis for others. From a 
place of strength, people who transcend fear perceive it. Instead of 
words like “nervous,” they use words like “excited” to explain the 
feeling. This influence keeps us in control of our thoughts, feelings 
and decisions.

THE CURE FOR FEAR

COMPARISON KILLS CONFIDENCE
Comparison is the thief of joy. It’s the cheerleader of terror, then. 
When we compare ourselves to others, it weakens our faith and 
eliminates the emphasis on the specific qualities we have that 
enable us to thrive in life. When we avoid concentrating on our 
strengths, we tend to be led by our weaknesses. When we dwell on 
our shortcomings, we tend to feel that we don’t have what it takes 
to succeed. We’re beginning to fear failure, which prevents us from 
going forward. Remember, it’s all cyclical.
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80% share of the global market since the last few decades
• HORIBA has also pioneered the field of healthcare and 

medical equipment. Its Yumizen range plays an integral 
role in blood analysis and determining blood-related 
diseases. The analytic instruments are flexible, reliable 
and mostly automated, and ensures qualitative results.  

• The Company has facilitated several Anti-COVID 
products around the world like hand sanitizer, 
instrument sanitizer, temperature monitoring device, 
Microsemi CRP and hemostasis instrument (Yumizen 
G200) capable of performing D – Dimer; useful to all 
healthcare centres and emergency departments in 
hospitals. 

• HORIBA Jobin Yvon Gratings technology had helped 
NASA Discover Icy Mountains on Pluto. HORIBA has 
also served United States National Aeronautics and 
Space Administration (NASA), to supply water quality 
sensors to be used in the medical intravenous (IV) 
fluid production device and this has been possible only 
because of its exclusive features.

R&D has been instrumental in HORIBA’s growth, which is 
evident from its accomplishments. The analytical framework 

R&D is undoubtedly the keystone of innovative features for any 
organization. Irrespective of the vertical, R&D widens the arena 
of creativity, opens new channels of diversification and offers 
a Company with a progressive image in the market. However, 
R&D practices for self-growth and devising R&D solutions for 
the growth of others are two separate things and the second one 
is undoubtedly a highly acclaimed service. HORIBA Group is 
one such multinational conglomerate leading the market, with a 
robust R&D platform.

AT A GLANCE

HORIBA India is a subsidiary of the multinational brand 
HORIBA Group, that leads the world in analyzer and 
Measurement technologies. HORIBA Group took its first step 
in the industrial arena as a Radio Laboratory, focusing on 
services including research and development, production, sales 
and support. With time, HORIBA Group rose as a prominent 
manufacturer of analytical instruments and transcended its 
boundaries; emphasizing on five specific business verticals - 
Automotive Test Systems, Process and Environmental, Medical, 
Semiconductor and Scientific. At present, the brand consists of 49 
companies, spread across 27 countries. 

HORIBA India came to light in 2006. The Company is presently 
led by Dr Rajeev Gautam. Dr Gautam is a proficient leader, with 
a demonstrated history of mentoring eminent foundations like 
CHPL, Ranbaxy Laboratories and RFCL. He is an alumnus of 
IIT Roorkee, holding a PhD in Biotechnology and is a specialist 
in running domestic and international operations. His valuable 
leadership has helped the Indian arm grow as a market leader 
and spread roots across India and SAARC nations.

AN ANALYTICAL BUSINESS MODEL  

“We firmly believe R & D as the key to growth and 
development”, says Dr Gautam. As mentioned before, HORIBA 
was ideated, with R&D in its core. The Company works on the 
philosophy of pursuing cutting edge technology to procure and 
supply tailored solutions, that meets customer’s requirements. As 
such, the Company invests 8% of their Net Sales towards R&D 
and innovations. Its R&D based solutions have garnered several 
accomplishments around the world. Few of them are enlisted 
below:

• HORIBA’s mainstay Emission Measurement system is highly 
valued, by the automotive industry, for R&D and quality 
control. Its rendered as standard equipment by many Global 
Exhaust Gas Certification organizations and commands an 

HORIBA INDIA PVT. LTD.
A Stalwart Of Innovative R&D Solutions

Dr. Rajeev Gautam 
President - HORIBA India

Corporate Officer - HORIBA Japan
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has helped the Company evolve from a product-based to a 
solution based Company. Maintaining a remarkable quality has 
further helped in sustaining a multilicultural client base, across 
the globe.

ACCOMMODATED WITH FERVID EMPLOYEES

Today HORIBA enjoys a stellar presence across the globe, for 
which proficient employees stand as the prime factor. Dr Gautam 
says, “Inspired by our unique motto, ‘JOY and FUN’ our focus 
has always been on employee welfare and social responsibilities 
by building state-of-the-art products for scientific advancement, 
touching human life”. Efficient employees are the backbone of 
an organisation. Just like its clients, HORIBA treats its workforce 
as an indispensable asset. Based on its corporate motto, the 
Company ensures every team member is enthusiastic towards 
their roles and can maintain harmony between professional and 
personal life.

MORE THAN SIX DECADES of GROWTH, ACQUISITION 
AND SUCCESS

Since its inception, HORIBA has seen an incremental journey. 
The parent group was founded by Late Dr Masao HORIBA, in 
Japan, 1945 as HORIBA Radio Laboratory and later established 
as HORIBA, Ltd in the year 1953. Since then, the brand has been 
enjoying a trailblazing journey. The legacy of growth and success 
is being carried on by our current Chairman and Group CEO Mr 
Atsushi HORIBA. 

We came up with the first Automotive Emission Analyzer and 
Air Pollution Monitor in 1964.
HORIBA commenced its expansion in 1970, with a wide array of 
superior technology and  enterprise-grade products. 

The 1980’s brought about a period of building up our internal 
resources and HORIBA got listed on first section of the Tokyo 
stock and Osaka securities exchanges. HORIBA concludes an 
agreement with Maidak Inc., of the U.S., to transfer technology 
on fourier-transform infrared spectrophotometers by 1988. 
During the 1990’s, HORIBA acquired two French companies: 
the specialist blood cell counter maker ABX SAS (present 
name HORIBA ABX SAS) in 1996, and an optical equipment & 
instruments maker Jobin Yvon SAS (currently HORIBA Jobin 
Yvon SAS), in 1997. This decade brought about the next innings 
of HORIBA and its global operations.

During the next decade, HORIBA unites as ‘One Company’ as an 
administrative policy. Moving forward in the year 2005, HORIBA 

started widening its arena of services and brought in Schenck 
Development Test Systems (including Schenck Pegasus). 
This acquisition aided in gaining more visibility within the 
automotive market with a progressive range of products 
including engine and driveline testing tools, brake testing 
and wind-tunnel balances. 

The 2010’s took HORIBA towards its 60th anniversary. Then 
in 2015, HORIBA acquired MIRA in the UK (present name 
HORIBA MIRA) to expand in product engineering, research, 
testing, information and providing certification services to 
the automotive sector. Between 2018-19, HORIBA delved 
into two more arenas, further diversifying its specialization. 
In 2018, the Company acquired FuelCon AG (present name 
HORIBA Fuelcon GmbH). This acquisition helped HORIBA 
to curate unrivalled services for the e-mobility sector. In the 
same year, they also got their hands on ROHM Co. Ltd’s 
micro-blood analysis system business, in Japan. The next 
year, January 24, 2019 – HORIBA shook hands, with MANTA 
Instruments, Inc. (present name HORIBA Instruments) – A 
reputed name in nanoparticle characterization technology. 
The acquisition has helped HORIBA to procure and sell 
nanoparticle tracking analysis systems used in life-science, 
semiconductor manufacturing process and environmental 
process.

Over this challenging period, HORIBA has grown all the 
five segments beyond numbers. Its potential partnerships 
and acquisitions have helped in the development of the 
first Automotive Emission Analyzer. Our products and 
services have displayed dynamic standards in the fields 
of automotive emissions and stack-gas measurement, air 
pollution, water pollution monitoring, quality control 
in various industries and clinical diagnosis. HORIBA 
brand is testified as a specialist for its scalable quality and 
unparalleled performance that establishes astounding 
confidence in its clients.

CSR ACTIVITIES 

In addition to clients, the Company utilizes its services 
towards elevating societal needs. The Company dedicates a 
part of its profit towards empowering the weaker sections of 
the society. It organizes free check-up camps to survey and 
spread healthcare awareness amongst the needy.

During the nationwide lockdown, HORIBA’s employees 
voluntarily visited slums across India and provided the 
unprivileged people with daily essentials (soaps, face masks, 
ration kits, sanitizers, etc.) to help them cope up with the 
desolation.

BLOOMING THROUGHOUT THE WAY

HORIBA has accomplished more than - 6 decades of 
business and has a remarkable presence amongst the coveted 
multinational conglomerates. On the other hand, HORIBA 
India has built export business relations with SAARC nations 
such as Nepal, Bangladesh, Sri Lanka, Bhutan and Maldives; 
building a robust presence in these growing economies. 
HORIBA India is foreseeing to expand its avenue of tech-
advancements and keep walking the path of progress - 
expanding and accomplishing new milestones under the able 
leadership of Dr Rajeev Gautam
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COMPANY OVERVIEW
Kentex Textile is a dynamic young company in the old and traditional 
textile industry. The company provides processing with greige as per 
customer needs in a cross variety of cotton & viscose based fabric and 
end to end packaging. They understand constantly changing fashion 
trends and never fall back in terms of bringing freshness every season. 
Analysing the changing customer service needs and quality concerns, 
Kentex Textile ensures that neither is ever compromised from its end. 

Kentex Textile Fabrics LLP
Textile Manufacturing Company

KENTEX TEXTILE FABRICS LLP
Creating Textile, Developing Relations

Being ‘customer driven‘ was the founding 
stone of the company. At Kentex, needs of the 
customers are held above everything and the first 
priority will be to serve the customers to the best 
of their abilities. The inception idea of Kentex 
was clear from day one, to provide high end 
customer service, while maintaining the quality 
and timeline to complete and meet requirements. 
The products available in the market had been 
standard since ages, but the customer approach 
of the existing companies needed to be enhanced 
with time. Kentex figured that there was a major 
gap to be fulfilled. The company was founded in 
2017, and since then they have been dedicated to 
this vision.

At Kentex, they value the Human Resource 
deeply, as people make a business. To drive it 
they believe they need a degree of focus and not 
just merely a degree of book knowledge.This 
has been possible with the great visions of 
the company’s director/founder Mr. Divesh R. 
Ramchandani, and amazing co-founders like Mr. 
Ameya D. Kawathkar & Mr. Devansh S. Tiwari. 
Their practical experience is a must to live and 
drive the team for each member to achieve the 
vision. Finding great people for a team is quite a 
challenge, but one has to believe in it. At Kentext, 
the idea behind team building was simple: people 
who believe in you and in the idea, make a great 
team set. They approached their trusted first 
network of family and close friends, and found 
the core team.

HAPPY TEAM, HAPPY CLIENTELE
Kentex has extremely strict standards of quality 
of service in the company. They take feedback 
very seriously. Kentex keeps the timelines and 
progress in line with the client so as to avoid 
delay and derailment from the quality of product 
and service. Service is equally important as the 
product. Achieving both makes a Happy and 
Loyal customer.

DEVESH RAMCHANDANI
Founder/ Director

Indranil Roy | Business Connect

COMPANY
OF THE YEAR 2020

”

“

They serve a lot of clients in the B2B segments in national 
and international markets. They are also engaged with 
some major retailers of the apparel industry. They deliver 
precision and pristine quality, as they believe that is what 
holds the customers’ trust, and they can’t afford to lose the 
faith. Business is a matter of trust, and Kentext ensures that 
they never lose on it, no matter what it takes.

The market is ever changing: in trying to keep up with it 
without R&D, one can never be in or ahead of the race. 
They study a lot of trends and metrics before taking any 
decision on their future strategy or operational methods. 
Research also imputes a heavy weightage to control any 
situation and keeps us updated, informed and edged. 
Kentex not only makes use of traditional marketing tools 
but also the modern day tools like social media, digital 
tools, etc, to reach with their customer driven approach and 
enhance the community with giving the best that it can.
Service, and not just product, is the key strength of the 
company. Moreover, the vision that the company brings 
with its performance and dedication, is very individual 
and independent. Also, in terms of the machinery, Kentex 
stands apart in manufacturing and stands apart from 
competition. As Kentex is able to and does produce a 
huge bulk in the right compositions that the clients need. 
The quality standards of Kentex’s machinery complies 
to international standards, again proving its promise of 
quality.

Process time is a huge concern for any client. Ensuring right 
machinery, human resource and chemical compositions 
with experience of understanding fabrics, Kentex stands 
at sharp timelines of delivery without delay or quality 
drawback.

A fresh mind is a fighting force everyday. All of Kentex’s 
human resource personnel have monetary as well as non-
monetary incentives based on performance. They keep a 
healthy environment, and regularly organise recreational 
activities to have a good team spirit and constantly review 
their team strengths and weaknesses. They believe their 
team is their first customer. A happy team works hard and 
dedicatedly and makes a happy customer.

They have attended a lot of fabric and apparel trade shows 
and conferences. They are also one of the fastest growing 
startups in the industry of Textile and Processing.

SUMMARISING KENTEX
Quality, Quality and Quality, makes Kentex stand out and 
surf through each and every difficult time, be it a pandemic 
or not. They are focused to deliver completely sanitised 
goods while taking care of other hygiene concerns that 
are involved in the processing. As a community initiative 
Kentex has also donated masks in needy segments of 
society and provided affordable but quality masks to 

clients, understanding that in tough times they have a 
responsibility and a need to think about the community 
and not just the business. The company fulfills its 
responsibilities towards various stakeholders of society.

Kentex focuses a lot on technology and its constant 
advancement, as evolving is a must. Dynamism will 
only ensure that business always grows. They make use 
of technology in the project handling needs besides the 
industrial technology to stay at the edge of it.

Kentex wishes to expand and grow their vision to deliver 
quality and surpasses great service standards and are 
almost always at par. They wish to expand in other 
complimenting parts of the respective business industry to 
strengthen their whole ecosystem as a company and reduce 
the project timeline further, to cater more customers and 
keep reaching ahead of all milestones. 

Never look back to negatives, they will always be 
there. Seek for the positive, the journey shall go on. 
Destination is always arrived, the question is do 
we have what it takes to reach there. The world is 
ours to take, we just need to stick around with what 
is right. The wrong will be eliminated as default of 
nature, hence seek the positive, it’s around.
                                                   
                                              - Mr. Divesh R. Ramchandani
                                            Founder / Director
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With the emergence of novel technologies, information and 
data security have become some of the prominent concerns. The 
implication of the General Data Protection Regulation (GDPR) has 
further proffered data security, its impacts and assessments at the 
forefront of the European system of data protection. The rising 
concerns are further kindled, with technology falling in the hands 
of cybercriminals like hackers, who are carrying out phishing 
attacks, accelerating malware transitions that constantly changes 
codes and keeps them untraceable. Adding to these concerns, 
the hackers have leveraged on AI to bypass anomaly detection 
engines, facial security and spam filters to get access to confidential 
data and generate falsified commands as well. 

Since hackers have found sophisticated measures to carry out 
their vile operations, the ideal counter-attack is to strike them, 
with their own weapons. KERUIBEL, a cybersecurity specialist, 
headquartered in Hungary has curated a set of selective AI-based 
solutions, that can identify security breach at the earliest and 
provide suitable resolutions to safeguard the network, data, etc.
        
AN OVERVIEW OF THE COMPANY
KERUBIEL is a novel tech-entrepreneurship providing tailored 
IT, Security, Cybersecurity and Privacy services to an array of 
national and multinational clients. Founded in 2017, KERUBIEL 
has encompassed cutting-edge innovations of the era and an 
innovative team experienced in contemporary technologies. 

The integration of advancements, with ingenuity, has ensured an 
approachable quality and capability to surpass novel challenges. 
The Company mainly facilitates its services to Government and 
Financial sector but, recently they have started working with new 
players in the Healthcare sector as well.

HOW DID THE BRAND GROW?
KERUBIEL is the brainchild of Laszlo Gyorgy Dellei(CEO). The 
initial motivation was to provide specialized data protection 
services in its area. However, Laszlo’s remarkable experience in 
GDPR, Cyber Security and other Information Security linguistics 
and passion of his team of IT experts attributed in expanding its 
arena, with cyber protection and specialized security solutions, for 
ICS and SCADA. 

As of now, KERUBIEL is standing as a fully-fledged IT Security 
firm with services including audits, vulnerability assessments and 
intrusion testing for its customers. The company has emphasized 
on ISO 27000, in terms of quality standards and NIST 800-53 
to monitor the gaps, within the IT Space. The Company has 
been seeing a major growth since 2018, as a significant number 
of financial start-ups have approached them to accommodate 
enterprise-grade IT and cybersecurity solutions.

KERUBIEL
Defending Your Data With Intelligent Cybersecurity Solutions

Laszlo György DELLEI   
Owner, CEO
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EXEMPLARY QUALITY ASSURANCES
Based on the initial 3-fold offering areas, KERUBIEL’s business 
model consists of the following services:
• IT Audit (Meeting business objectives, Security and regulatory 

requirements)
• IT Security Services (Hacking, IT GRC Services, ITIL Services, 

etc.)
• GDPR Services 
• Outsourcing expert, for the clients’ IT and data protection 

processes.
• Other services (Certified Expert Witness & It-Security 

Education)

What separates KERUBIEL’s services from its peers is the military-
grade quality standards, ensured under several certifications like 
CISA (Certified Information Systems Auditor), CISM (Certified 
Information System Manager), CGEIT (Certified in Governance of 
Enterprise IT), CRISC (Certified in Risk and Information Systems 
Control),
CISSP (Certified Information Systems Security Professional), etc. 

The multidisciplinary expertise and prestigious certifications curate 
the best of breed solutions, for its clients. Their excelling quality 
and partnerships have bestowed the opportunity of participating 
in a research and development project, affiliated by the European 
Commission. One such, is a virtual reality-based game to help 
rehabilitate stroke patients. KERUBIEL was responsible for the 
project’s system integration during its development, launched in last 
October. At present, the Company is working on an international 
project to develop an artificial intelligence-based network security 
tool. KERUBIEL’s concerns encircle managing and audit the data 
and IT security development of this two-year project. 

INNOVATIVE TALENTS IN PLAY
KERUBIEL has a multilingual team ranging from data protection 
lawyers, cybersecurity professionals and auditors with an 
intensive experience in the IT technologies like AI, VR and IoT, 
which is keeping the Company parallel to emerging innovations. 
Furthermore, helping foundations like ISACA with GDPR services 
and the European Commission with Cybersecurity solutions helps 
them build an innovative portfolio.  
 
“Our experts are the masters of their areas, holding the 
highest standard of international credentials backed, 
with proper professional education”, acknowledges 
Laszlo.

With such talented professionals and valuable alliances, KERUBIEL 
places itself in a leading position to achieve real-time results. The 
Company has concluded satisfying assignments for many national 
and international clients like Impact Asset Management, Granit bank, 
MEKH and much more. The premium quality benchmark is further 
accredited, by their professional existence at different focus groups 
and committees.
 
EFFICIENCY AMID COVID-19 
The Novel Coronavirus may have put substantial challenges for 
others, but for KERUBIEL, it has opened a window of opportunities. 
Open-mindedness, curiosity and a learning attitude have given 
its team an edge over the challenges. KERUBIEL always looks 
at technology as an opportunity for further improvement of its 
services. This way, clients stay updated on the timely transitions 
and receive expertise that can help them withstand the COVID 
challenges.

UPHOLDING SOCIAL CONCERNS
While the pandemic has grabbed the attention of state 
and health care workers, working on the frontlines with 
the technical apparatus, it has also opened the doors for 
hackers who are counterfeiting themselves as authentic 
sources of information. In response to this, KERUBIEL 
has launched the Hungarian Cyber Security Aid (HCSA), 
to assist the healthcare domain with genuine information 
while preventing any cyber attacks.

MILESTONES TO BE PROUD OFF
KERUBIEL has leveraged on three guiding principles in 
its operations namely, adaptability, effectiveness and the 
continuous self-development to maintain a   pioneering 
presence in the market. This approach has helped in 
harnessing the advantages of technological and legal 
developments to provide efficiency and commitment 
to every delivery. The success of this approach can be 
scaled, by the growing number of happy clients. 

On the other hand, KERUBIEL’s excellence has been 
featured in several National and International magazines. 
The CIO Review Magazine has enlisted them in the ’Top 
10 promising GDPR/Consulting Service Companies’. The 
CIO Bulletin Magazine has inventoried KERUBIEL among 
’The Top 10 Security Company 2020 Winners’. Laszlo has 
also been indexed among ‘The 30 Best Ceo’s Of The Year 
2020’, by the prestigious Silicon India Magazine.

FUTURE ENDEAVOURS 
As of now, KERUBIEL is focusing on the research and 
development projects funded, by the European Union. In 
the meantime, it is foreseeing to grow service pipelines to 
Asia, the Middle East and other foreign markets as well. 
The expansion in the international market may be aided, 
by the fact that they have an unorthodox level of security 
classification – a rarity in the global market.
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As the COVID-19 disruption continues, bars and restaurants are facing historic levels of uncertainty. They are now 
focused on restructuring their strategies in order to ensure the health and safety of staff and customers. Bars and 

restaurants in India are currently facing the most difficult situation in which their future is now at stake. Although 
the demand for bars and restaurants have decreased, it has not ended and that seems like a light at the end of the 

tunnel. To get back to the normal, this industry needs to react quickly and it can only be possible for this industry to 
survive if they intend to cope with the ‘New Normal’.

RESTRUCTURING STRATEGIES
BARS & RESTAURANTS ADAPTING THE NEW NORMAL
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Cuisine

The industry is returning slowly, however, the restaurateurs are seeking new ways to run their restaurant, which will help 
them to cope with the new normal and attract the masses. In such a time where people are more concerned about safety, they 
would like to enjoy their delicacies in a healthy atmosphere, most preferably at home. Importantly, the interest of customers are 
kept in mind and according to that, the restaurateurs will turn their attention to the ‘new normal’ trend. By investing in smart 
technologies such as contactless deliveries, online orders, takeaways, etc., social distancing standards can be assured. 

With some reinvention and innovation at its height, the post-pandemic period will be entirely different. The patterns which are 
gaining popularity are the following

TAKEAWAY MEALS
Nowadays, individuals are more interested and comfortable in 
ordering food online, rather than the option of visiting restaurants. 
Dine-in facilities are avoided as much as possible in order to prevent 
contacts. If people are willing to dine-in, the restaurants have come up 
with an idea of taking online orders, where clients can receive the menu 
online and can place an order via their phone. Then they are expected to 
take it from the counter as soon as the order is ready.

ADJUSTING THE MENU
The desperate time demands smart 
decisions. Considering most people 
are working from home, the menu 
that offers an all-day breakfast or 
brunch might help in generating more 
business. Similarly, offering a 
late-night menu that pairs up with 
some beverage may arouse more 
business. The digital menus like 
QR code menu can help bars and 
restaurants to become more agile and 
hygienic as it is contactless.

NUTRITIOUS DIET
The pandemic has modified the tastes 
of consumers for vegan diets, organic 
food, vegetarian food, 
sugar-free products, etc. More 
demand for such food is coming in 
the future as people are now more 
aware of their wellbeing. Restaurants 
will also come up with new menus 
that will have more food based on 
plants, gourmet meals, etc., which 
will ensure that customers are aware 
of the restaurants’ high-quality food 
standards.

VIRTUAL KITCHEN 
As an option to ease the decline in dine-in sales, the bars and restaurants are now 
turning into virtual kitchens that are designed to optimize and expand delivery 
services at nominal prices. To prepare delivery-optimized menu products, cloud 
kitchens are uniquely tech-enabled. Restaurants are moving online, with the rise of 
delivery apps like UberEats, which allows customers to order from their favourite 
restaurants.

For the Bars and Restaurants, it was not an easy run, as the outbreak of the Novel 
Coronavirus and the national lockdown forced many restaurants into a devastating 
situation by making them stop fully.

The most realistic path forward for bars and restaurants seems to be adapting to the 
‘new normal’ with some reinvention and innovative strategies in the post-pandemic 
period. What you need to do is continue, embrace and move on with the changing 
world with the new normal.
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Water is an important resource to all life 
on this planet. But one important fact 
we have been ignorant about is how 
little of it we have access to. Of all the 
water available on Earth, only 2.5% of 
it is freshwater, in which only around 
1% is accessible to humanity. The rest of 
the freshwater is locked away in glaciers 
and deep underground water aquifers. 
Decades of exploitation of this 1% has 
created a major global issue known as 
water scarcity. Earth’s growing population 
has created a situation where the demand 
for water is much greater than what is 
available, leading to a further increase 
in exploitation. Global Warming is not 
making this situation any better. With 
rapid urbanisation and industrialisation 
comes pollution. The greenhouse effect 
caused by the pollutants in the air lock-
in heat inside the Earth’s atmosphere 
preventing it from escaping into space and 
heat the planet. This gradual heating of 
the planet has added up and has put the 
planet in a peril, causing surface water 
bodies to dry up and the polar ice-caps to 
melt. 

In circumstances such as this, the world 
is still reliant on aged water solutions 
such as Reverse Osmosis (RO) and 
related Desalination techniques. The 
issue here is that these commonly used 
technologies are neither sustainable 
nor safe for the environment. The RO 
systems we have at home have water 
outlets to expel waste water, a by-
product of the purification process. For 
every litre of water used, one-third of 
it is purified while the remainder two-
third is expelled. Now considering the 
billions of litres purified by RO systems 
across the planet, the image is truly 
terrifying. Desalination systems are 
in the same bag as they require lots of 
energy and large infrastructure to set 
up and dump enormous amounts of 
salt – the by-product of the process, into 
the surrounding environment, severely 
damaging local biodiversity. Continuing 
the use of such devastating “solutions” 
for a worsening problem is not exactly 
best for neither humanity nor the planet.

To create a solution capable of generating water without damaging ecosystems 
is the driving force behind the Indian water start-up – Maithri Aquatech. 
Ramkrishna Mukkavilli the founder of Maithri Aquatech shares “We manufacture 
the MEGHDOOT Water from Air Systems, which is based on the concept of 
‘Atmospheric Water Generation (AWG)’, and is capable of generating water from 
the air, with zero dependence on ground and surface water sources making it 
sustainable. The technology is capable of producing various grades of water specific 
to customers’ requirements and is highly scalable, allowing it to meet minor to 
massive demands up to millions of litres per day”.

The MEGHDOOT Water from Air Solution operates using the process of ‘heat 
exchange’. Initially, the air is drawn into the system and cooled. As the temperature 
falls below its dew-point, the water vapour present in the air is condensed into 
droplets which are then collected in water storage. Following this, the water is 
filtered, and mineralised before dispensation. The architecture of the system allows it 
to generate tens of litres to virtually infinite litres of water every day. By pairing the 
solution with a renewable energy source, it would be self-sufficient and generate a 
negative carbon footprint.

The founder opines “Maithri Aquatech’s water solutions are unique due to their 
sustainable, scalable, and decentralized nature. Our solutions are capable of 
generating the best quality of water with no compromises, ensuring better health 
and wellbeing especially to those frequently affected by poor water conditions. The 
company has also developed ‘No-contact’ dispensing systems to ensure that every 
drop dispenses is free from human contact. We work with our clients to show the 
importance of our solutions especially in delicate times such as now making sure 
everyone we meet has access to the best quality of water.”

The advantages of Maithri Aquatech’s MEGHDOOT are:
• All-in-one water solution which generates and purifies water
• Extremely scalable with its unique modular architecture
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MEGHDOOT 
GENERATING WATER FROM AIR : A PRODUCT FROM MAITHRI AQUATECH
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• Most sustainable water technology
• Virtually infinite potential for 

producing water
• Plug-and-play with no 

infrastructure requirement
• Economical when compared 

to expensive large-scale water 
solutions such as Desalination 
plants

• Easy to maintain

The Inside Story of Maithri 
Aquatech
Ramkrishna Mukkavilli, the Founder 
of Maithri Aquatech, is a serial 
entrepreneur, who had observed the 
scarcity of water around him, and 
how small of a focus had been shed on 
it despite being a major global issue. 
He had observed that water scarcity 
was mainly due to two reasons: it 
was either the unavailability of water 
caused either due to overexploitation 
and urbanization, or it was due to 
the contamination of available water 
resources due to deep digging, rapid 
industrialization, or other forms of 
human intervention. Current water 
solutions are inefficient due to either 
wastage or an inability to filter highly 
contaminated water. This drove 
Ramkrishna to search for an answer 
leading him to the skies. Air has 
enough water to fill all rivers on the 
planet six times over, thanks to the 
natural water cycle, why not harness 
it? This is how Maithri Aquatech and 
its product MEGHDOOT were born.

Looking forward, the founder shares 
“we have inspired quite a few major 
clients who have continued to work 
with us time and again – Public 
Sector Units (from the likes of TCIL to 
IOCL), the Indian Railways and the 
Indian Defense Forces. Our sustainable 
solutions have also gained much 
notice from large private corporations 
even such as that of Amazon India 
who themselves are driven to building 
a sustainable future. As water is a 
universal requirement, we also provide 
to individual customers. Our client 
base is not only limited to the country 
of India but also expands to Africa, the 
Gulf, and Oceania.”

Today Maithri Aquatech is the only 
company of its kind to be approved by 
the Ministry of Jal Shakti (Ministry of 
Water, India) through the esteemed R. 
A. Mashelkar Committee. 

As per Economic Times, Maithri 
Aquatech is one of the top 50 Startups 
in India in 2020.

In the 10th Anniversary of the RELX 
Environmental Challenge (2020), the 
company is proud to be one of the 7 
short-listed applicants among 170 from 
43 countries that best demonstrate how 
they can provide access to safe water on 
a sustainable basis.

The company is working actively 
towards setting up of MEGHDOOT 
Water from Air Kiosks across all 
Railway Stations in India, with similar 
Community Water Kiosk for those 
locations experiencing water scarcity. 
The company has also collaborated 
with the likes of USAID for setting up 
kiosks at the community level in cities 
like Chennai and Visakhapatnam.

The founder believes “Entrepreneurs 
and businesses should not solely focus 
on building revenue but also paperwork 
towards achieving the UN Sustainable 
Development Goals. After all, 
contribution towards a better planet 
builds a better future for everyone.”
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We don’t care about where our stuff comes from. We use 
goods and seldom think about the discomfort that is involved 
during the processing of these goods. Manufacturing has a 
long history and how we have gone from only human-made 
to man-and-machine-made is a beautiful journey, Pashupati 
Group is the wanderer of such a journey with over 12 years 
of experience in the industry of PET Recycling, Packaging, 
Textile, and Hospitality.

Starting with the textile trading in 1979, Pashupati is now a 
leading name in India for PET waste recycling and packaging 
solutions. The Company has eight production facilities 
in various states of India with more than 500 permanent 
employees and 1500 contract workers; it is a leader in PET 
Recycling.

The manufacturing facilities of this Group are Pashupati 
Polytex Pvt. Ltd., Pashupati Laminators Pvt. Ltd., Shree Ram 
Polymers, SRM Spinners Ltd., Pashupati Excrusion Pvt. Ltd., 
Kundana Techno Tex Pvt. Ltd., Salasar Techno Tex Pvt. Ltd. 
and Shyam Techno Tex Pvt. Ltd. Himalaya Ecoz Pvt. Ltd. 
being the waste management and Pashupati Agencies being 
trading arms.

Here, the goal of Pashupati Group is to provide textile 
solutions that concern the environment and human beings, 
and they are looking for every opportunity to transform 

‘waste resource into value’ and aim to achieve continuous 
milestones to provide the planet with sustainable and closed-
loop solutions.

KEEPING UP WITH THE PACE
To retain the market for the long term, every organisation 
needs to stand out from the crowd because the distinction is 
the element that any consumer looks at in the world of similar 
operating companies. The nature of Pashupati, therefore, 
lies in the conversion of degraded and burned waste for 
the development of useful PET products by Chemical / 
Mechanical recycling. Among their manufacturing plants, 
the Organisation recycles most of its process waste and 
continually aims to establish themselves as “A Zero Waste 
Group of Companies”.
 
Besides, as per government guidelines, all Pashupati Group 
facilities adhere to “Zero Liquid Discharge” and controlled 
emissions.

The team at Pashupati Group concentrates on large volumes 
of finished products to achieve low conversion costs to 
ensure an advantage over the peers, and they even provide 
a diversified product range to keep their customers intact. 
Also, the Business focuses on offering realistic prices and 
genuine quality in the long run, and it has helped create trust 
in its customers.

THE GOENKA’S
The credit for the tremendous growth and success of the 
Company goes to its highly professional and experienced 
management. The Business’ Board of Directors are industry 
veterans who guide and empower the spirit of hard work 
and commitment. They are Mr Vishnu Prakash Goenka, Mr 
Bankey Bihari Goenka and Mr Piyush Kumar Goenka.

Mr Vishnu Prakash Goenka is the Founder and CMD of 
Pashupati, and he is a Commerce Graduate with 45 years 
of industry experience. His experience and advice helps to 
provide direction to the Company. Mr Vishnu’s expertise lies 
in the fields of industrial management, import-export, finance, 
distribution and education.

Vishnu Prakash Goenka|Founder & CMD

Mr Goenka is a social person and also knows his social obligations. As the trustee of Hanuman Prasad Poddar Cancer Hospital in 
Gorakhpur, he is very well socially placed. He is a member of the Vikas Bharti Public School, Seva Samarpan Sansthan, and Marwadi 
Seva Sansthan.

The Rising Star of Plastic Solutions
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Here, the Managing Director is Mr Bankey Bihari Goenka, who 
is responsible for an overall administration of the Company. 
He’s a college graduate with 25 years of related business 
management experience and is responsible to the Pashupati 
Group for development and strategic planning. Mr Goenka is 
instrumental in achieving technical and managerial excellence 
in the operations of the Company.

Mr Piyush Kumar Goenka is the Company’s Director and 
has been a visionary in the enhancement of the Group and is 
responsible for Pashupati’s purchase vertical. He is a Commerce 
Graduate with 20 years of rich industry experience. In attaining 
various certifications for the Company, he played an important 
role. Also, he manages the Company’s administration.

Piyush Kumar Goenka  | Company’s DirectorBankey Bihari Goenka | Managing Director

Management believes that criticism helps to construct an 
organisation, so they believe that criticism should be accepted 
with open hands. It must be taken positively to take suitable 
lessons from it.

EXPANSION AND IDEOLOGIES
Since idle money is equivalent to no money, it is the mindfulness 
of business persons that works on the expansion and always 
looking for new opportunities of investment and growth. 
Pashupati Group is therefore using its resources to extend the 
waste collection network to ensure its recycling plants have a 
better quality of separated post-consumer and post-industrial 
waste. They are also diversifying into the recycling of non-PET 
and MLP and also increasing their PET recycling and woven 
fabric manufacturing capabilities to satisfy their customers’ 
increased demand. Besides, the Organisation is diversifying into 
PET goods that are compatible for food-grade packaging.

Uncertainties make up a large portion for every company, and 
every business person knows that there are no profits without 
risks or uncertainties, it is also said that higher risk leads to higher 
benefit and lower risk leads to lower profit. Therefore, Pashupati 
Group works with advanced and sufficient preparation to deal 
with the complexities that exist in the conduct of the business 
venture and keep themselves up to date on various market trends 
for strategic decision-making. Group’s management is very 
flexible and always ready to jump on board with new technology 
and culture.

KEEPING UP WITH THE TEAM
Workers are the foundation of an enterprise and to ensure 
full efficiency from the entire workforce, this Company uses 
encouragement, periodic training, decentralisation of authority, 
and morale-building as the essential tools to cope with employee 
productivity.

In a difficult period like COVID-19, Pashupati Group permitted 
work from home for the desk employees, paid salaries at regular 
intervals and without any delay. Also, the organisation has not 

taken the direction of employee retrenchment. The management 
and key officials have consistently made efforts to address the 
problematic situation. It is the belief of the Management that 
they will wade through these unprecedented times together 
with hard work and determination.

Pashupati Group has a great relationship with its employees 
and clients, not just now, but since the Company’s inception. 
They still have workers working with them since the beginning, 
and the Company also partners with their next generation. It is 
assumed that the Company’s most impressive accomplishment 
is a long relationship with employees and customers.

STARS UNDER THE HAT OF PASHUPATI Talking of the awards 
and recognition, Pashupati Group has a handful of them 
with “Best Supplier Award” from TATA CHEMICAL LTD 
in the year 2009 - 10, “CONCOR EXIM STAR AWARD 2010-
11” for Enhanced Performance Importer in Northern Region, 
“CONCOR EXIM STAR AWARD 2010-11” for Emerging 
Customer - Import in Northern Region, and “CONCOR EXIM 
STAR AWARD-2015” a special award in Importer category for 
Northern Region.

Further, the Company’s future planning involves the start of 
commercial production at Kundana, Salasar & Shyam Techno Tex 
Pvt. Ltd. by the end of the year 2020-21. Besides, they intend to enter 
into the hospitality industry with the 5 Star Hotel in Ayodhya, Uttar 
Pradesh. Finally, at the Jaipur & Kashipur manufacturing facilities, 
the Company plans to start solar power plants.

At last, Pashupati invites potential suppliers of technology, 
consumer industries, recycling associations and communities, 
independent consultants and like-minded organisations at 
Pashupati Group to join hands with the business in their plans 
to become part of the journey. The Group promotes the usage 
of Recycled PET Products towards its contribution to keep the 
environment clean by recycling of PET waste. Along with the idea 
of “Sab ka Saath- Sab ka Vikaas,” they believe in moving forward.



Prosafe Biologicals LLP

Good health is a key contributor in determining the 
well-being and happiness of a human being. A healthy 
person lives a longer and more productive life. There 
are numerous means to ensure good health and today, 
populations across the globe are acknowledging the out 
of the box methods for maintaining a healthy lifestyle. 
Probiotics supplements have allured the health-conscious 
masses to dose themselves with beneficial bacteria. Today, 
researchers have agreed to the significant role played by 
different bacteria in bestowing humans with ‘a disease-
deficient life’. The bacterial culture present in such 
supplements keeps a check on the pathogens, aids digestion 
and boosts the immunity. Such benefits have allured large 
masses to include these supplements along with their diets, 
heightening the demand for reliable probiotic supplements. 
Keeping a track on the demand of people across the globe 
in search of credible probiotic-laced comestibles, ‘Prosafe 
Biologics’ has carved its own way in this domain. Started 
its entrepreneurial voyage three years ago, the Company 
navigated through enormous adversities and has emerged 
out as a foremost player in the respective domain.

AN OVERLAY OF THE COMPANY
Prosafe Biologicals LLP is a budding enterprise, offering 
exclusive probiotic supplements to its valued consumers to 
stay fit and agile in the hectic pace of the modern lifestyle. 
The manufacturing unit of the Company offers the probiotics 
dosages in all-round forms- oral liquids (drugs), syrup, dry 
syrup, sachets,capsules and tablets as per the standards of 
FSSAI. They are striving to carve the avenues in this domain 
by offering high-quality products that will surpass the 
global standards. Additionally, their horizons are extended 
to the third party goods manufacturing for the enterprises 
like Veritaz (Aurobindo group company), Medopharm, 
Medmanor and Leeoford . Under the auspices of Dr Anil 
Babu Korrapati, Prosafe is excelling the domain gradually. 

Addressing the vision of this entrepreneurial venture, Dr 
Anil asserts that his goals for the company are predefined 
and well-planned to meet the objective. He possesses years of 
experience in the domain of Research and Development while 
serving at Indian Immunological Ltd (Hyderabad). Being 

A HEALTHIER 
FUTURE

A PROMISE TO 
GRANT YOU 

DR. ANIL BABU KORRAPATI | Managing Director
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The future prospects of the company are focussed on launching the functional 
probiotics that will be disease-specific. Such supplements will target 
a particular disease such as obesity, gastro, urology 
and cancer. For the development of such formulations, the 
ground work has been commenced by them. 
Furthermore, the Team is striving to reach new customers 
via thorough market research. They have also inclined their efforts 
towards serving the society by conducting some free 
health check-up campaigns, in the near future. 
Additionally, Prosafe is striving to extend its horizons by 
seeking fresh opportunities in the respective 
domain and emerge out as the Mega player in the 
upcoming years.

Future Outlooks At A Glance

associated with ICGEB (New Delhi), he developed innovative 
technologies and allowed him to scale up new heights in the 
commercial business. 

Dr Anil started this company from the scratch. Three years 
ago, they pioneered the domain with a single formulation. 
Gradually, enhancingand expanding the offerings, Team 
Prosafe excelled in the domain. Today, they are offering 
35+~ formulations and have emerged out as the frontrunner 
in conformations of the Probiotic supplements.The three 
years of journey in the entrepreneurial space has bestowed 
him with enormous experiences and lessons. His dream 
venture faced adversities at the time of the inception, owing 
to multiple factors, but his indomitable spirit kept him 
forging ahead adamantly. He believes that the other aspiring 
ventures in the respective domain will be inspired by the 
success story of Prosafe Biologicals, as it was not a cakewalk 
to establish a significant contributor in the relevant field, on 
their own.

The innovative instincts of the visionary business leader allowed 
him to incorporate Prosafe in November 2016, so that, people 
could be benefitted from the ingenious probiotic products that 
are quite advantageous to fight several diseases. According to 
Dr Anil, all of the offered products are forged dexterously, be 
it the propounded multivitamins, minerals, Bacillus subtilis,or 
the probiotic enriched ORS that confer multiple health benefits 
to the consumer. 

He firmly believes that R&D plays a significant role in the 
development of unique formulations. And to ensure this, 
their skilful team work diligently to develop exceptional 
formulations. In the past three years, the team has come up 
with 35+~ exclusive formulations that have bestowed the 
company with noteworthy recognition in the domain. 

A BRIEF ABOUT THE KEY OFFICIALS
Mr Srikanth Peddy and Mr. Bhuvan have been the persons 
behind conformation of the exclusive formulations. Dr Anil 
states that whatever formulations are requested from his end, 
Mr Srikanth and Mr. Bhuvan ensures the development of the 
desired concoction in the shortest span of time. 

Dr Anil accentuates that the company is prospering with a 
good pace with the significant support of the key persons only.
This project was possible because of the collaboration with 
Microbax India Limited., One of the largest producers of 
probiotics in bulk.

WHAT IS THEIR DIFFERENTIATING FACTOR?
Dr Anil states that their endeavours are strictly focussed on 
the maintenance of quality. Management firmly follows the 
standard operating procedures and quality policies in every 
phase of the product development and production, until the 
final delivery of the product to the customers. The team also 
pays intense heed on customer satisfaction and keeps a track 
of the valuable feedback to enhance the quality of the products. 
They constantly strive to adopt the latest industry standards 
that can improve their offerings. The ingenious formulations are 
safe for consumption as no added preservatives are involved 
in the manufacturing process. The concoctions prepared by 
them are quite stable and can effortlessly withstand the room 
temperatures which eradicate the need of using any artificial 
preservatives. For the last three years, this exemplary enterprise 
has ensured to build a vast customer base through the words 
of mouth and referrals only. But now, Prosafe has started 
advertising the targeted market via product branding, email 
marketing, LinkedIn promotions, Facebook and other social 
media, conferences, Pharma expos, etc. 

A GLIMPSE OF THE EXCEPTIONAL WORK CULTURE
At Prosafe, the Human Resource Team is quite organized and 
it bestows the employees with numerous perks. Management 
ensures transparency in the business operations and proffers 
equal growth opportunity to each individual. To keep the 
workforce motivated and elevate their spirits, the Company 
conducts annual parties and events. Dr Anil acknowledges 
the significance of the satisfied and motivated workforce in an 
organisation. In this context, he asserts that employees are the 
biggest asset and serve as the backbone of any organisation. He 
has always been considerate about his workforce as the family 
only and empathised with them in any type of adversity. His 
optimism and generosity have always inspired the employees 
to render their wholehearted efforts for the betterment of the 
organisation. 
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COMPANY OVERVIEW
Coloration is in great demand in a multitude of 
industries. Be it clothes or food and beverages, the 
presence of colors makes the appearance more attractive 
and distinctive. ROHA Dyechem is a leading name in 
food industry, having a strong global presence in twenty 
two countries, and is focused on building a portfolio to 
meet the growing market need with an exclusive range 
of Synthetic, Natural and Clean Label colors, dehydrated 
ingredients, flavouring extracts and industrial dyes and 
pigments. 

The business of ROHA Dyechem can be broadly divided 
into two: manufacturing synthetic colors comprising 
water-soluble or food colours and non-soluble or lake 
pigments and manufacturing natural colors, dehydrated 
ingredients and flavor extracts from natural resources.
 
Their product portfolio is diverse in terms of the raw 
materials they use and the final form in which they 
supply the products to their customers:

Food Colors : Natural colors, Coloring Foodstuff, 
Synthetic Color

Industrial Pigments & Dyes : Acid Dyes, Basic Dyes, 
Organic & Fluorescent Pigments, Pearl Pigments, 
Solvent Soluble

Dehydrated Ingredients (Food) : In today’s fast paced 
world, there is a growing demand for processed and 
preserved foods which bring convenience to the life of 
the consumer. ROHA has expanded its product range 
to include dehydrated natural ingredients without 
additives, in the dairy, meats, fruits and vegetables 
segments. 

Flavored Extracts (Food) : ROHA has stepped into 
production and marketing of natural flavors and extracts, 
including organic and highly concentrated aromatic 

Carrying Forward A Colourful 
Legacy

ROHA Dyechem 

RAMAKANT TIBREWALA 
Chairman

bases. ROHA supplies its clients with a complete range of flavors 
and extracts for all applications i.e. liquid aromas, powder, atomized 
and also a micro-encapsulated format which can withstand the heat 
in kitchens.

The long journey of ROHA Dyechem to becoming the success it 
is today began with a small step. A small colour manufacturing 
facility was incorporated in 1972 by ROHA Group’s Chairman, 
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Mr. Ramakant Tibrewala. The company is led by his vision, 
which has always been instrumental in building the company 
through key acquisitions, and by ensuring that the company 
stays up-to-date with global requirements and systems.

THE CLIENTELE
Every customer, partner or collaborator is given the best of 
support. ROHA’s focus on being reliable throughout has 
helped it earn an enviable place in the minds of every customer 
regardless of the type of business agreement it has. The focus 
on innovation of natural & clean labels has helped ROHA in a 
big manner. ROHA ensures the best possible application to the 
product through its fourteen technical application labs across 
the world where their scientists work with clients to analyze & 
develop the perfect colors. In keeping up with evolving trends, 
ROHA also ensures the solutions are legislative compliant 
and are set to adapt to new developments in a stringent F&B 
legislature.

The key customers of the company have been with them for 
many years, even decades. As the customers expand into 
newer markets, ROHA expands with them to service them 
better. Many of their customer engagements are for multiple 
product needs and multiple applications repeated across 
years over product categories. A very high entry barrier 
enables ROHA to have a steady, long-term relationship with 
the clients across the globe.

A DEDICATION TO DETAILS
ROHA has been developing food ingredients for almost 
fifty years to meet the demand for bright and vibrant colors. 
The company walks on the pedestal of innovation that has 
helped ROHA to grow into the global behemoth that it is 
today. ROHA has several R&D teams across the globe to meet 
particular market requirements. 

With fully fitted applications laboratories in St Louis in the 
US, Valencia in Spain, and Mumbai in India, ROHA can carry 
out a range of customer-specific application testing from ice 
cream and yoghurt to beverages and prepared food. The focus 
on innovation of natural & clean labels has helped ROHA stay 
relevant and popular.

ROHA has been aware of the shift towards organic or natural 
foods for a long time, and this has set the basis for how the 
company wants to shape its future. ROHA Dyechem seeks out 
new alternatives years before the need is realized and brings 
them to scale at the right time. 

At ROHA quality testing is not merely protocol but a 
determination to provide safe products. Several actions 
are taken at the company to reduce the quality risks, which 
include survey and factory audits to ensure high quality 
products, manufacturing process control systems, quality 
control methods and identifying non-conforming materials. 
Finished products and raw material specifications are prepared 
to understand the starting material and finished goods, which 
helps to reduce batch to batch quality differences. The product 
specifications include relevant physicochemical properties 
and other instrumental analysis data. 

Test methods are developed and validated with relevant 
standards. Raw materials and final products are tested to 

determine if the respective specifications are being met. R&D 
labs are equipped with all desired analytical instruments as 
well as lab model machinery to develop new products. 

Instruments are checked for optimum performance at notified 
intervals. Quality checks are performed during the production 
cycle which reduces the risk and cost. Special care is taken 
while packaging the finished products.

ROHA’s research, development, and quality assurance 
personnel support the company’s efforts to improve existing 
products and develop new products tailored to customer needs, 
while providing ongoing technical support and know-how to 
manufacturing activities. Their R&D labs carry out technical 
activities including basic research, product development, 
process development and optimization, analytical method 
development, forward and backward integration, quality 
and yield enhancement, value addition from waste, trouble 
shooting for operations, effluent treatment functions, and 
commercialization and application development support for 
customers as required.

They devote considerable resources to the development of 
product applications and processing improvements to support 
the customers’ requirements for reformulated products with 
patented processes and inventions. 

CONCLUSION
ROHA Dyechem’s workforce is its biggest strength and 
it believes in meritocracy. The inclusive nature of ROHA 
allows it to be relevant locally. At the same time the senior 
management treats each other as family and ensures the 
business is in good hands. Employees are encouraged to 
innovate and better themselves all the time to keep up with 
the evolving global marketplace. The workforce at ROHA 
understands what every client needs, and works toward that 
goal in unison. 

Each employee is mentored by seniors and their career path 
is clearly defined. The HRD goes beyond the normal and 
extends help, even to the family members, if needed. Women 
form 25% of ROHA Dyechem’s workforce and all necessary 
compliances are set to global benchmarks.  

ROHA is seriously gearing up for the new millennium with 
intensive investments in technology.
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Widget Brain is a company that influences AI 
to help automate and optimize workforce 
scheduling. It has been acquired by Quinyx, 
which is a world leader in Workforce 

Management Technology. With the acquisition, it will further 
improve the proposition of Quinyx by letting the companies 
use its software in order to automate their process of labour 
optimization with the help of AI-driven technology of Widget 
Brain. It will further help to increase business efficiency, 
compliance with labour law, and protection, all while reducing 
overall labour expenditure. 

A medical technology company 
dedicated to the treatment of life-
threatening inflammatory disorders, 
Sigyn Therapeutics, Inc. confirmed 

that it’s previously disclosed merger with Reign 
Resources Corporation has been completed. The 
newly merged firm will trade under the name 
Sigyn Therapeutics, Inc. (Sigyn) and will begin 
trading under the ticker symbol SIGY. 

SIGYN THERAPEUTICS ANNOUNCES MERGER WITH REIGN RESOURCES

QUINYX ACQUIRES AI WORKFORCE OPTIMIZATION COMPANY WIDGET BRAIN

CURRENT 
AFFAIRS

The CEO and Founder of Quinyx, Erik Fjellborg said that “After numerous years of association with Widget Brain, it has 
been seen that there are advantages of deeper integration of the company’s innovative and leading-edge technology with 
the help of their software solutions”. ““AI and automation are the future for companies in need of ROI through their WFM 
process. This acquisition will propel their product range, speed up the development and provide the industry with ‘best-in-
class’ WFM AI solutions”.

The CEO of Widget Brain, Joachim Arts added: “We have created an incredible piece of AI that lets the customers build 
better schedules for employees. It’s just bringing automation to the next stage of organizational decision-making. We have 
found the right partner in Quinyx, who is as serious as we are about bringing the best schedules ever made to workers and 
employers”. 

The advanced AI-driven workforce optimization service from Widget Brain enables businesses to balance multiple business 
priorities by completely automating the process of labour scheduling, resulting in substantial time and cost savings. 
Their technology enables employers to build schedules that meet the needs of workers, leading to greater retention and 
engagement. 

With this acquisition, it would carry the current Quinyx portfolio, which consists of mutual global customers such as 
Domino’s Pizza and Wello, to new brands, such as Facilicom and Royal Vopak. With Quinyx, Widget Brain’s global team 
and offices will be incorporated.

“We already share a close relationship, clients, and a mutual vision to help companies revolutionize their labour 
scheduling”, Erik Fjellborg noted. This merger was a perfect match and we cannot wait to leverage the excellent machine 
learning and AI know-how of Widget Brain to provide the consumer with the latest and most innovative product.

FUNDING: SUGAR COSMETICS RAISED $2 MILLION FROM STRIDE VENTURES IN DEBT ROUND

Driven by Stride Ventures, for this contract, the fund has also partnered with one of India’s leading private funds. Which, 
with its tailored offering and deep relationships between banks and companies, has committed to becoming a strategic 
partner in the successful journey of SUGAR. 

The co-founder and CEO of SUGAR Cosmetics, Vineeta Singh said that “SUGAR plays in a segment of high gross margin 
that makes debt a fantastic choice for us. We are excited to collaborate with Stride and their partner private bank with 
superior product-market fit and long-term growth appetite and announce the US $2 million as the first tranche of Series C 
funding that we expect to close later this year”.

Sugar Cosmetics retails online from make-up to daily skincare products, as well as from its own 2,400 stores in 130 cities. 
The company says that in the last two years it has seen a 6x increase in sales and clocked net revenues in FY20 of Rs 105 
crore.

The founder and managing partner of Stride Ventures, Ishpreet Gandhi said that “SUGAR has been able to stand apart in a 
highly competitive environment within a limited period of time. Their branding, business strategy and offering of affordable 
luxury goods attract the increasing younger audience significantly. In the lifestyle market, the brand has rapidly become a 
household name and we are excited to be partnering with them on their journey”. 

Stride Ventures’ tenth investment from its maiden fund is the new infusion and marks the first foray into the lifestyle 
market. Stride Ventures has been focused on investing in market leaders across industries since its inception. In 2019, Stride 
Ventures launched its maiden fund and aims to invest in Stride Venture India Fund I for 25-30 startups.

The treatment of life-threatening inflammatory conditions caused by Cytokine Storm Syndrome (‘the Cytokine Storm’), a 
hyperactive immune response that can trigger multiple organ failure and cause death, was created to resolve a major unmet 
need in global health. The annual market potential exceeds $20 billion for a therapeutic strategy to avoid or mitigate the 
Cytokine Storm. 

Sigyn TherapyTM is a blood purification therapy intended to remedy the deficiencies of prior medications and life-threatening 
inflammatory conditions that are the number 1 cause of in-hospital deaths, including sepsis. Sigyn Therapy is mechanistically 
designed to reduce the involvement of a large range of inflammatory factors in the human circulatory system. This involves pro-
inflammatory cytokines, aggregates of cytokines, endotoxins, and larger CytoVesicles that transport cytokines and other bloodstream 
inflammatory cargos.

In addition to sepsis, therapeutic opportunities associated with Cytokine Storm which include, but are not limited to, 
Cytokine Storm virus-induced (a leading cause of COVID-19 deaths), Cytokine Storm bacteria-induced, acute respiratory 
distress syndrome (ARDS) and acute types of liver failure, including hepatic encephalopathy. Sigyn Therapy may also be a 
candidate for stabilising or extending the life of patients waiting for a matched liver to be found for transplantation. Sigyn 
TherapyTM will act as a bridge-to-liver transplant in such a situation. Trauma, extreme burns, acute pancreatitis, adverse 
drug reactions, cancer immunotherapy, cancer cachexia, acute kidney injury (AKI) and extreme pneumonia can also cause 
Cytokine Storm Syndrome.

“Our goal of establishing Sigyn Therapeutics as a publicly traded business is accomplished by the completion of this 
merger,” said Sigyn Chairman and CEO, Jim Joyce. “We are undertaking a series of studies to improve the capacity of our 
technology and to help our regulatory milestone goal of applying an Investigation Device Exemption (IDE) to the United 
States Food and Drug Administration (FDA) in 2021 to further the development of Sigyn Therapy”. 

Sigyn has approximately 34 million common shares issued and outstanding in conjunction with the completion of the 
transaction, with former Sigyn stock investors collectively holding approximately 75 per cent of the combined business on 
a fully diluted basis, and Reign shareholders collectively holding approximately 25 per cent of the combined company on a 
fully diluted basis.

One of the leading cosmetics brand, SUGAR cosmetics has 
raised $2 million from Stride Ventures in debt round. 
For this deal, the fund has also joined with one of India’s 
leading private banks. The funds will be used by SUGAR 

in order to meet working capital and inventory requirements along 
with that, it encourages aggressive growth through the peak sales and 
festive season. 
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RIL has been at the forefront of 
manufacturing space, for the last 
– 5 decades having state-of-the-art 
technology, unmatched quality and 
management practices tailored to the 
industry.  RIL shares its pride for being in 
some of the world’s premium automobile 
brands such as Toyota, Renaut-
Nissan, VW group, Harley-Davidson, 
BMW,Ducati,Daimler,Caterpillar, 
Hyster-Yale group, Navistar etc., One 
of its subsidiaries, Roots Auto Products 
Pvt. Ltd. has been a significant supplier 
of air horns with sizeable market share. 
The brand has 250+ product variants 
recognized by countries like North 

America, Europe, Middle East, Africa 
and the SAARC region.

BRED FROM A MOTIVATION
The foundation of Roots, was laid 
down in 1970, at Coimbatore, Tamil 
Nadu by Mr. K. Ramasamy (Founder & 
Chairman). From a young age, he had a 
unique attraction towards automotive 
horns. In those days, the quality & 
durability of automotive horns was 
quite stale and despite the limited 
number of cars being made in India, 
automotive horns were imported from 
offshore nations like Germany, UK, 
Japan and  USA. This emerging deficit 

brought up the idea to produce quality 
horns in India.

However, the task was significantly 
arduous and it took - 12 years, for Mr 
Ramasamy to finally create a qualified 
product, which was commercially 
launched, in 1982. The product became 
a major landmark when Roots offered 
Tata Motors with an import substitute 
at reasonable prices which replaced 
their practice of importing automotive 
horns, for export trucks. Since then, 
Roots added value in every way, from 
technology to quality to customer 
service and customer relation. 

ROOTS INDUSTRIES INDIA LIMITED (RIL)
MANUFACTURING QUALITY PRODUCTS SINCE 5 DECADES

Roots Industries India Limited (RIL) is 
an exceptionally experienced, leading 
manufacturer of electric horns (70 
dia to 150 dia) and electronic horns 

having multi-functional capabilities, Back 
up Alarm and USB chargers. RIL promotes 
its products to diverse segments including 
Automobile, Aerospace and Medical, 
Metrology, Comfort products, BLDC motors, 
Corporate Training & Electric Vehicles. RIL 
is the flagship of the famous Roots Group. 
Along with electric horns, the Company has 
invested resources in various products like 
Halogen lamps, Friction products, Battery, 
Lubricants and much more. The Company has 
fully functional manufacturing units present  
in Coimbatore and Russia and offices in many 
strategic locations across the world. 

K.Guhan
Director Quality

Dr.Kavidasan 
Director HR

K.Saravanasundaram
Deputy Managing Director

K.Ramasamy
Chairman and 

Managing Director

A FERVID LEADERSHIP IN PLAY
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The leadership panel of Roots, 
encompasses seasoned leaders of the 
industry whose meticulous approaches 
ensures a constant augmentation in the 
Company. Mr. K. Saravanasundaram 
(Deputy Managing Director) supervises 
a major part of the Company’s operations. 
He started in Roots as an Engineer Trainee 
and has grown into an exemplary leader 
having remarkable achievements.  His 
calibre, capacity, foresight and team-
building approach has played an integral 
role in Roots’ Growth. 

Dr. Kavidasan (Director – HR 
functions) is recognized for his 
precision and involvement in handling 
various responsibilities. He carries 
a multidimensional personality that 
covers Human resource and personal 
management, training and mentoring. 
He is also a speaker, poet, author and 
founding president of HRD circle 
Coimbatore. Dr. Kavidasan is also the 
secretary of Satchidananda Jothi Nikethan 
International School. His meritorious 
approaches are honoured with  “Tamil 
Chemmal” & “Sollin Selvar” awards, by 
Tamil Nadu State Government. 

Mr. K .Guhan (Director – Quality) is 
the man behind the quality standards of 
Roots. He is a certified  Lead Auditor and 
a qualified Six Sigma black belt. He also 
oversees the Metrology division of Roots. 
His experience in Quality Assurance and 
QMS is a major contribution to the quality 
augmentation and diversification across 
strategic locations of south India.  

ROLE OF RESEARCH AND 
DEVELOPMENT 
R&D plays an indispensable role in 
producing and fulfilling the purpose 
of a product in the market. On that 
note, Roots invests on in-depth 
R&D to produce well-engineered 
products and make continual 
improvements parallelly. Roots’ R & 
D  is acknowledged, by the Ministry of 
Science and Technology – Department 
of Scientific and Industrial Research 
covering the objectives of design, 
development, up-gradation, innovation 
and value engineering. 

Furthermore, 2 Generations of 
experience in product development 
help in understanding customer 
preferences and to create 
merchandise, that transcends 
expectation. The company spends 
2% of its annual sales on R&D and 
plans to take it up to 4% soon. It 
has a highly automated plant in 
Coimbatore, having an independent 

department of 25 Engineers engaged 
in new product development. 

QUALITY – A PRIMAL PILLAR 
Commitment to world-class products 
and services, exceeding customer 
expectations with due concern for the 
environment and society has helped 
Roots create niche expertise in the 
market. Factors such as employee 
involvement, technical innovation, 
cost reduction, constant innovation 
in merchandise and compliance to 
QMS requirement, further attributes to 
quality. Their quality is reflected in their 
behaviour, Governance and Human 
relation. In short, from head to toe Roots 
is reinforced with quality.

“Quality is our foundation and we 
didn’t compromise on that. As a result, 
it took us 12 years to develop a product 
of international quality. We had 
competition from international players 
like Lucas from England and Hella from 
Germany but we could compete with 
them purely because of our exceptional 
quality standards,” 

says Mr. Ramasamy. 

Roots’ quality has been recognized 
by International standards namely 
IATF16949:2016, ESD S20.20:2014, 
ISO14001:2015, ISO45001:2018, 
EN9100:2018, ISO13485:2016. These 
quality certificates further attribute their 
stringent nature towards standards. 
Roots, is equipped with cutting-
edge machinery and revolutionary 
methodologies that can devise simple 
solutions even for a complex problem. 

WORK CULTURE, MORE LIKE A FAMILY 
As mentioned earlier, Roots is all about 
quality - not just in operations but in its 
work culture as well. Roots, has a very 
congenial work culture and maintains 
a participative approach at all levels. 
Employees are constantly nurtured with 
respect to skill sets and are encouraged 
with motivational schemes like Service 
award, Kaizens, and has an in-house 
library as well. Every individual’s 
talents and qualities and contributions 
are recognized and honoured with 
suitable awards. Employees’ enthusiasm 
is further fostered, with indoor and 
outdoor games with an emphasis on 
team building, Yoga, and eye camps for 
villages and other social participation 
as well. Volunteering these initiatives 
inculcate a habit of repayment to society.

On top of that, employees’ children are 
awarded for their academic excellence, 
running a summer camp, Thirukural 

Mandram, yoga camp etc., making 
them proud and motivating them to 
contribute further and maintain their 
enthusiasm.

GROWING BEYOND THE PANDEMIC
To address the challenges proffered by 
Covid-19, Roots worked meticulously 
with a revamped framework. They 
worked in batch like formations i.e. 
work from home and employees 
working on rotation basis to ensure an 
autonomous operation and wellbeing 
of all our employees as well. This 
re-innovative framework ensured 
their factories function at maximum 
capacity and customer’s requirements 
were fulfilled. None of their employees 
retrenched, which further corroborated 
integrity between the company and its 
employees.

The invocation of COVID-19 has made 
a severe impact on employment all 
over the globe. Since employees were 
their main assets, Roots took the health 
and safety concerns of its family very 
seriously. A COVID-19 Task Force Team 
was formed at each of our facility/
locations, which ensured employees 
adhere to sanitization, wearing of masks 
and social distancing. Banners and 
Posters were displayed at all vantage 
locations of our factories to bring 
awareness of COVID- 19. Temperature 
scanning of all employees was carried 
out both during entry and exit and 
recorded. Pulse Oximeter reading was 
carried daily for every employee. 

ACHIEVEMENTS & PROSPECTS
In its – 5 decades of business, Roots has 
shown great strength and persistence. 
For the championing quality, Roots 
has received ‘Zero PPM award’ from 
Toyota, ‘Supplier of the Year’ award 
from Paccar, Platinum level certification 
from Caterpillar and much more. Their 
quality was honoured with ‘Q1 Flag’ 
by FORD while Roots was providing to 
their North American Plants.

Diversification and innovation are the two 
major goals of Roots in the coming years. 
However, having an already diversified 
business the Company is focusing more 
on innovative opportunities. Roots, is 
further working on several Govt. projects 
on Cleaning, Defence, Electric Vehicles, 
Health care, etc. 

A TOKEN OF ENLIGHTENMENT 
“Think like the customer and Act like 
the Owner”, Simplicity is the key to 
efficiency”, 

Mr. K. Ramasamy



Although coronavirus pandemic globally has forced people into their homes to avoid any social interaction with people and 
maintain social distancing. It has led to the concepts of remote work and studies from online sites getting popularized and efficient 
more than ever. Education is one of the segments that is influenced by the infection; even tech organizations are working together 
with schools and universities. They are doing their touch to make online training helpful for youngsters during the troublesome 

period. Most of the tech companies have introduced several initiatives so that kids can acquire knowledge while at home.

Google supports globally and has introduced several facilities for children.

GOOGLE’S ONLINE EDUCATION EFFORTS INCLUDE:

YOUTUBE LEARNING DESTINATION
YouTube is a web-based stage; it presented learning objective for children, instructors and anybody can secure information. 

YouTube educational section is available in various languages.

TECH HUB FROM HOME
Google has also introduced Tech from Home Hub for the teachers and students to get tips as to how to go for remote learning, 

teaching while at home. Some of the popular resources include UNESCO and ISTE for the same.

Lately, the global impact in pandemic brings some concerns about the leaders of tech companies. 
There has been an increased policy emphasis on establishing a knowledge-based society where education plays an essential role in 

forming both the current and next generation of innovations and entrepreneurs.

SOME FAMOUS PLATFORM STUDENTS CAN LOOK UP TO DURING THE CURRENT SITUATION
• Brainly is the largest online learning platform, more than 150 million students, parents, and teachers access it around the 

world, people across India, in solving their homework problems and prepare for the test. Students can connect to their peers 
to help strengthen their skills, from math to science or in any subject. 

• Byjus is a learning application for understudies over all age bunches with programs in English and Hindi that make learning 
and understanding ideas simpler for school kids. The concepts of explaining videos through digital animation require 12-20 
minutes.
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Education

MEMOIR FOR EDUCATIONAL EXPERTS
• People with disabilities can break the barriers with the help of using superior technology in education. Highly 

designed hardware and software are allowing students to get modern teachings.

• Teachers from various fields can adapt to the possibilities of a particular student with minimum effort and choose 
one of the dozens of available learning tactics designed to meet the needs of individual learners with the help of 
modern technology.

• Unacademy provides education through streaming video 
classes. It’s a good platform for government job aspirants 
who are preparing for competitive exams. Its personnel 
comprise of understudies who have cleared different 
entrance tests and guides who have broad instructing 
experience. The stage covers a broad scope of subjects 
and ideas applicable to severe tests in numerous dialects 
to profit understudies from everywhere in the nation.

• Catalyst Group provides a high-quality education 
through the latest technology, quality control, and af-
fordable in price. It shows that the e-learning market 
worldwide is forecast to surpass 243 billion US dollars 
in the upcoming time. It indicates that e-learning has be-
come a global trend in this pandemic.

DISABLED STUDENTS STRUGGLE WITH ONLINE CLASS:
The survey said that students with disabilities, that learning 
online was proving to be a big hurdle to them.

Education-related norms guarantee that understudies with 
handicaps ought to be furnished with chances to understand 
their latent capacity. There is no subject to discrimination with 
students; they should participate in education and training on 
the same basis as a student without disabilities. 

Because of the advancement in the IT business, computerized 
innovations are effectively open and far-reaching, which 
permits utilizing them for giving understudies new chances.

MODERN TECHNOLOGY HELPS STUDENTS WITH SPECIAL 
NEEDS.
Exceptional innovation permits expanding the freedom of a 
specific—students freeing them from the constant need for 
direct teacher involvement. Implementation of technologies 
in special education allows simplifying communication and 
improves the academic skills of students with disabilities.

Technology
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Rubiscape, is a revolutionary tech-data farm that seamlessly harmonizes Diverse Data, Algorithms, Computation, and 
People.  Born from an idea to connect people’s curiosity and experience with any data, the Company holds the power 
to decipher any data, simplify the translation of information into actionable insights, and extend the knowledge gained 
towards prolific outcomes. In short, it gives people the power to discover a world of Data Intelligence and fuel their 
imagination- from Insight to Foresight.

Rubiscape, was handheld in the industry by a team of seasoned leaders that includes Prashant Pansare (Founder & CEO), 
Anand Pansare (Co-founder & Director) and Kedar Sabne (Co-Founder & Director). Prashant is one of the most influential 
innovators with promising knowledge of data analytics. Under his leadership, Rubiscape is growing as an avant-garde 
startup destined to become the forefront of innovations like Artificial Intelligence, Machine Learning, Industry 4.0 and 
Business Analytics. Rubiscape is an innovative product, founded in Feb 2020, under the banner of Inteliment Technologies – 
A global leader connecting people with technology and insights.

THE GENESIS
With the digital revolution, big data is 
exploding, and to make sense out of that 
data, one needs to be well conversant 
with the science of the data. However, the 
options available are not good enough 
concerning user-friendliness, affordability 
(TCO), flexibility, scalability and function 
richness, easy & intuitive UI/UX, with 
no or minimal efforts, and investments 
required in training and adoption.
These series of challenges, laid down 
a fertile opportunity for Prashant to 
commence Rubiscape. Prashant has 
been a renowned leader in the big 
data space, working with fortune 
clients, researchers, and practitioners 
to build tailored solutions. Big Data is a 
significantly complex subject and while 
working with these bodies, he felt the 
dire need to devise a platform that can 
reduce complexity and manageability 
while fostering data-driven innovation. 
Eventually, Rubiscape was incubated at 
Inteliment’s Innovation Labs in 2017 as a 
research project. The thought process was 
to build a one-of-its-kind data science and 
analytics platform, which is agile, frugal 
and matches emerging business models 
and fresh thinking.

Prashant Pansare
Founder & CEO

RUBISCAPE PVT. LTD.
A BREAKTHROUGH NAME IN BIG DATA & DATA SCIENCE

Sandhya Agrawal | Business Connect

COMPANY
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R&D – THE CORE OF INNOVATION
Rubiscape was launched as an R & 
D project, which later grew into a 
value-adding startup. The prime focus 
was to create a robust ecosystem of 
technology vendors, open-source 
communities, leading institutions, 
and incubators across India, Europe, 
and Australia. It has a dedicated 
R&D team, that continuously 
evaluates emerging trends and 
technologies, piloting innovations; 
also participates in several forums & 
hackathons to evolve Rubiscape into a 
groundbreaking brand. 

Deep investment in R&D further 
helped it devise integrated tools, 
namely RubiStudio (Visual ML-Ops), 
RubiConnect (API Engine), RubiFlow 
(Data Orchestration Engine), RubiCast 
(Forecasting Engine), RubiML 
(Prediction Engine), RubiText 
(Text Mining Engine), RubiSight 
(Visualization Engine) and RubiCloud 
(Compute Engine). As a user-centric 
firm, Rubiscape is reinforced with 
microservices-based open architecture 
and a stunning user interface for a 
revolutionary data science experience. 
Adding to in house R&D, Rubiscape 
partners with tech giants like 
Microsoft, Amazon, Nvidia, Google, 
and HP to offer Data Science on 
specially designed technologies for 
HPC, Computer Vision, GPU, Grid 
Computing, Bigdata, and AI-ML.  

NOVEL YET PREFERRED
Rubiscape, is a product blended 
with innovative ideas, emerging 
technologies and backed, by a decade 
of experience in the technology 
space. Its emphasis on user-centricity 
and customer experience makes it 
incorporate deep knowledge and 
expertise on changing data needs 
to meet the industrial expectations. 
Renowned Enterprises have ventured 
on Rubiscape to accelerate their Data 
Science initiatives by leveraging 
Artificial Intelligence and Machine 
Learning, Advanced Visualizations, 
Robotics and Automation, and Digital 
Transformation. 

In a short span, Rubiscape has 
carved a niche in the data science 
space through its overall domain 
expertise and analytical approach. 
It has developed a rich library of 
100+ pre-built ML Algorithms and 
Functions, AI/ML models having 

Image processing, video processing, 
and text processing, convenient 
plug and play components. Also, 
their solutions simplify complex 
data bunches through effective 
strategies, creates models that make 
collaboration engaging and enjoyable 
that too at affordable rates. Their 
qualified solutions have brought them 
a multilingual clientele that ranges 
from B2B (Enterprise Edition), B2A 
(Academia Edition), B2G as well as 
B2C (Community Edition). 

Also, they take pride in serving many 
fortune clients, including leading 
digital bank of Singapore, India’s 
largest automaker, Europe’s largest 
engineering group, and leading 
universities in India.

AN ARDENT TEAM IN ACTION
Whether its the leadership panel 
or execution team, Rubiscape is 
encompassed with the best in the 
market. The Companyhas veteran 
leaders having vast experience in big 
data analytics, business intelligence, 
and enterprise allocations. Moreover, 
Rubiscape’s strategy and core 
agenda are shaped, by the Product 
Advisory Council (PAC). The 
founders and PAC provides the 
entire team of Rubiscape holistic 
training to keep upscaling their 
knowledge on product strategy, 
roadmaps, innovation, and product 
management. “We always look 
for people who synergize with 
our vision and aspires to build 
innovative products and scale 
business globally”, says Prashant. 
Employees come from the most 
reputed engineering and business 
schools through a very scientific 
process anchored on psychometric 
assessment engines. The 
Companyprofferers career-oriented 
practices that ensure the integrity and 
engagement of such a talented team. 

Moreover, Rubiscape’s HR Model 
is designed to stay aligned with its 
mission. Every employee is nurtured 
on a well-defined career path, 
encouraging to do more – experiment 
more, fail more to succeed more, 
and become more.  To maintain the 
employees contend, Rubiscapes 
encourage new ideas and learnings, 
recognizes talent and hard work, 
support creativity, incentivize on 
quality, and much more.

TACKLING THE COVID-19 
CHALLENGES 
The heinous impacts of Novel 
Coronavirus have created 
spontaneous volatility and businesses 
need to work with an adaptive 
framework to survive, sustain, and 
grow in the long run. Rubiscape too 
innovated its framework, to address 
the changing scenarios and the 
changed preferences of customers. It 
has shifted from top-down decision-
making to comprehensive team 
empowerment, guided teams guided 
by purpose, driven by data, powered 
by technology, and enabled by cloud 
for faster speed to market. The entire 
team is working with a digitised 
setup to increase transparency with 
customers and employees alike. 
Maintaining cohesiveness and 
enthusiasm is the need hour, and 
Rubiscape’s revamped business model 
has brought them better outcomes and 
sustainable growth. 
  
A PRIZED JOURNEY
Rubiscape is recognized and endorsed 
by the analyst community and 
academic institutions and researchers. 
In a short span, it built progressive 
relations in India and offshore 
geographies like Singapore and 
Europe. In this short time, Rubiscape 
also acquired MCCIA’s prestigious 
GS Parkhe Award for Product 
Innovation– a truly ‘Made in India’ 
technology partner for Data Science 
and Artificial Intelligence. These 
developments have given a perfect 
launchpad to for a global partner 
program by the end of 2020.  

Furthermore, Rubiscape is foreseeing 
to grow roots in Europe, Australia, 
and the US regions as well. With the 
flow in time, Rubiscape is aiming at 
constant evolution of its platform 
with forthcoming tech, making it 
more flexible, robust, and scalable 
to become a market leader for all the 
data science requirements.  

FEW WORDS OF ENLIGHTENMENT
“Enterpreneurship is not a rat race 
- it’s a journey laid with challenges, 
changes, ideas, and motivation. To 
be successful in this realm, build 
something - that is innovative, does 
good for the world and can attract 
investors with extra-ordinary results. 
Lastly, be simple but original.” 

Prashant Pansare
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Over the years, SAPE has grown consistently 
both horizontally as well as vertically. 
Delivering customized, cost-effective and 
long-term solutions to the audience and in the 
process setting new benchmarks of excellence 
has been the standard operating procedure at 
SAPE. 

Sanjay believes, “The fact that we have 
more than 100% year on year growth, is a 
testimony to our excellence and exceeding 
expectations of our esteemed clients.” 

‘With great work comes great responsibility’. 
– The team at SAPE believes in this adage and 
puts in optimum resources, latest technology, 
best of experience, and personalized services 
to efficiently organize educational events to 
ensure value addition to the original outcome 
of the event. 

Mr. Sanjay Thapa shares 
“We focus on not just organizing a gathering, 
rather, we endeavor to create a successful 
convergence of people to achieve a result 
that not only meets all the expectations of 
the client but surpasses them. We derive 
enormous gratification in assisting clients in 
the culmination of not just consummate but 
memorable Conferences.”

SAPE EDUCATION FAIR
SAPE Education Fair is now the most 
sought education fair in India and various 
other South Asian & African countries. The 
Education Fair has extended to more than 
twenty-five cities and has proudly held more 
than 200 education shows until now.

Event Management is not just a program but connection.It’s a project that connects people and messages.It makes people 
think and act in a different way.It instruct people to share,learn and motivate each other.Overall event management is a fun 
but a huge responsibility since it can make or break the special occasion of your client.Organising education fair take huge 

responsibility but same time fair are an invaluable tool for talking to university, school or college representatives face-to-face 
and then making your study decisions and ensure the best possible future for many students.

SAPE is one of the leading event management and educational promotion organizations of South East Asia & Africa dedicated to 
serving the student community by providing them with easy access to education options and prospects almost at their doorsteps.

“We offer a range of clear and cutting-edge solutions to inspire, motivate and grow business, as well as deliver sustainable 
and innovative change in the education & skills, creative, cultural, heritage, digital, and media sectors. promoting quality 

education amongst Indian and foreign students” shares Mr. Sanjay Thapa (Founder & MD) 

PROMOTING QUALITY EDUCATION AMONGST 
INDIAN AND FOREIGN STUDENTS

 SANJAY THAPA | Founder & MD

Kriti Anand | Business Connect

COMPANY
OF THE YEAR 2020 The initiative has been appreciated by the exhibitors and their 

continuous support has made it possible for us to explore 
new markets. Education Fair organized by SAPE is not just 
an Indian fair but also acclaimed in several southeast Asian 
& African countries.SAPE organize an Education fair in Port 
Blair, Aizawl, Gangtok, Darjeeling, Siliguri, Itanagar, Kolkata, 
Patna, and Asansol and also in Bhutan, Myanmar, Sri Lanka, 
Cambodia, Indonesia, Vietnam, Nepal, Bangladesh, Ghana, 
Togo, Benin and Ivory Coast.

Sanjay says- Whether you’re a sponsor, participant, or an 
external stakeholder, our mandate is to create an affable and 
seamless experience where attendees/participants not only 
accomplish the stipulated objectives but also have a time 
which is etched in the memory as a congenial experience. Our 
expertise is not confined to organizing events and conferences 
with coveted opulence and demeanor, but also in optimizing 
resources, managing costs, and planning sequences and 
emergency response systems. We are also committed to 
listening to the views of businesses across all sectors and look 
forward to hearing your views.”

SAPE education fair supported by the local and international 
organizations, embassies, cultural centers ensures high 
returns and low-cost investments for the service providers. 
Today 

“Our participant’s satisfaction is highly important to us and we 
constantly improve ourselves for the best quality and customer 
satisfaction. As a result of our efforts, many of our past 
participants re-attend SAPE Fairs every year, and recommend 
our events to their colleagues in the international education 
field with confidence SAPE Fairs has a reputation for attracting 
the highest quality students. Although we need to attract a 
large number of students, it is essential that we attract the most 
interested and qualified candidates to our fairs.” 

says Sanjay. 

MEET SANJAY THAPA: 
About seventeen years ago, a young small-town from 
Kurseong, Darjeeling then 25 and academically equipped 
with a modest Post Graduate degree in Marketing & Sales 
from Bhavans, Kolkata took a momentous decision. He 
decided to stop hunting for a Government job like his other 
friends. 

“I faced a problem that frustrates millions of youth in this 
country and decided to start doing my own thing,” 

he recalls.

Scanning the socio-economic horizon, he identified education 
as a high-potential growth area of the economy. This led to 
the promotion in 2004 of a proprietor firm with the somewhat 
curious name of SAPE with a mission to stage fairs and 
exhibitions which would serve as marketing platforms for 
educational institutions across the country. SAPE’s very first 
education exhibition was held in Siliguri in 2004. “It was a hit.

This milestone is also a significant achievement as it signifies 
our commitment to reach our vision to become the strongest 
medium between students and institutions.           

Sanjay tells
 “The vision of the company is to constantly upgrade the 
importance of education to the youth and guide them through 

the path of diverse career options and help in right decision 
making for a better future.”

SAPE DIGITAL TRANSFORMATION SUCCESS
The COVID-19 crisis seemingly provides a sudden glimpse 
into a future world, one in which digital has become  
central to every interaction, forcing both organizations and 
individuals further up the adoption curve almost overnight. 

Thriving in the digital age is closely related to innovation 
and digital transformation strategies.SAPE able to retaining 
their competitiveness in light of the digital transition, or even 
capable of strengthening their positions, others are falling 
behind.

In a digital age, universities and colleges are better placed 
today more than ever to provide students with easy access to 
continue their studies online.

The education system has to adjust itself to the new reality. 
edufaironline.com promoted by SAPE Events & Media Pvt. 
Ltd., the First Organisation to organise a Virtual Education 
fair in the year 2008.

Using our 21 years of experience in the organising education 
edufaironline achieved different milestone. In seven days two 
lakh student has visited the site and more than 7000 students 
visited the fair and discover the right institutions for further 
study.The remarkable success and the early adoption of this 
technology by our company and students has attributed to 
this milestone.

WITH OUR UNIFIED EFFORTS AND UNDAUNTED STRUGGLES, IT TOOK 
THIS SITE TO NUMBER ONE IN GOOGLE SEARCH.
The company will be organizing the next edition World 
Online Education fair on edufaironline.com from 15th 
June to 17th June 2021. Functioning for three days, this 
online fair will give you an exclusive opportunity to 
reach out to thousands of educators, students, parents, 
and education professionals separated by geographical 
boundaries. The stall owners can even answer direct 
queries of the visitors, interact with them online on chat, 
and attend to virtual walk-throughs. The number of 
visitors can grow manifold over three days and inquiries 
rise as the stalls will operate, enhancing your brand 
visibility in the process.

WORLD ONLINE EDUCATION FAIR 2021 supported by 
the local and international organizations, embassies, cultural 
centers ensures high returns and low-cost investments for the 
service providers. The key purpose to organise the events is 
to bring all the institutions across the world under one single 
roof and help them to connect not only with the potential 
students but to give a global platform to create a strong 
network. The exhibition will have virtual halls to conduct 
exhibitions, conferences, virtual meetings from different parts 
of the world as per their convenience. 

“While the pandemic keeps impacting our lives, virtual events 
seem to be the only certainty. And every tech investor wants 
a big piece of the pie. Zoom $186 million in profit for the 
quarter ending July 31 compared to $5.5 million for the same 
period last year.Edufaironline also got blue chip investors 
want to invest” 

said Sanjay Thapa
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The incubation of Digital technol-
ogy has proven to be a blessing for 
companies across the planet. Whether 
its startup or big firm, digital innova-
tions like AI, ML, etc. has assisted in 
conceiving novel solutions that can 
upskill customer experiences. Un-
der the banner of entrepreneurship, 
tech-entrepreneurship has been a 
trending name. The vertical stands for 
specialized startups, who leverage on 
adept technology to procure propelling 
services like SaaS, Cloud computing, 
and much more.

However, the emergence of these inno-
vations has created a competitive en-
vironment in the industry; henceforth, 
associating with the suitable IT enabler 
is indispensable. This situation brings 
Siddhan Intelligence in the picture. 
Integrated with proficient resources, the 
company is providing a sublime experi-
ence to a variety of industrial sectors.

AN INTELLIGENT BRAND 
Siddhan Intelligence is a next-genera-
tion IT Startup innovating the Airlines, 
Logistics, Surface Transportation and 

Hospitality Industry, with tailored 
SaaS Solutions. Headquartered in 
Chennai, Siddhan leads the market on 
customer delights, obtained through 
world-class performance. By ensur-
ing the excellent outcome of clients’ 
business, Siddhan has provided 400+ 
solution pockets to the aviation sphere. 
It has satisfied major Promoters, CTOs, 
Product Heads and worked in major 
airlines, across the Globe. The bloom-
ing quality and standard have helped 
Siddhan excel beyond the country’s 
boundaries; growing into countries like 
the US, Canada, UK and Brussels.

Siddhan Intelligence was established in 
2019 by, Baskar Rengaiyan, Founder/
CEO and Alok Upadhyay, Founder/
Director. Recalling his growth so far, 
Baskar asserts, “Siddhan is a startup 
with a difference”. Despite being a 
‘travel technology’ firm, Siddhan en-
sures the domain is having its substan-
tial presence; as good as the technology 
within the organization. This helps in 
making deliveries beyond the client’s 
expectations and adds to the compa-
ny’s benefit. 

OUT-OF-THE-BOX  BUSINESS 
FRAMEWORK 
Adept technology takes business to 
new heights; the ambiguity between 
business and IT enabler is a vital 
concern. Emphasizing to this, Siddhan 
has crafted a comprehensive business 
model that proffers better collaboration 
and quality; delivering working solu-
tions to clients. Their services include:

Business Digital (BD) Transformation: 
By integrating AI and ML, Siddhan has 
devised services that can assist every 
kind of operations of a Company; help-
ing in profit maximization. Siddhan 
believes technology can take care of the 
arduous tasks of an organization with 
extreme precision. Combining proper 
technical aspects, Siddhan has created 
a Novel framework that can procure 
transitional outcomes that meet the 
client’s expectations.

Agile Assurance: Being an unorthodox 
startup, Siddhan ensures its team is 
100% agile-ready, agile-oriented and 
agile-conversant; creating an agile as-
surance framework that delivers auton-

SIDDHAN INTELLIGENCE PVT. LTD.
INNOVATING TECHNOLOGICAL EXPERIENCES ACROSS BOUNDARIES

Alok Upadhyay
Founder & Director

Baskar Rengaiyan
Founder & CEO

Ramesh Babu 
Global Head – HR & Operations

Indranil Roy | Business Connect

COMPANY
OF THE YEAR 2020

omous solutions to clients, every time. 
Furthermore, Siddhan uses Atlassian 
Products to enable agile development 
and a freewheeling delivery process. 

Siddhan Dev Ops Framework 
(S-DOF): This framework integrates 
the team as a single unit developing, 
testing, delivering and maintaining 
business applications/ Products / 
Solutions. The system focuses on 
increased communication and collabo-
ration, that keeps the team enthusiastic 
and maintains flexibility with every 
project/product development. 

The framework also ensures: 
• An accelerated delivery and de-

ployment process
• Higher frequencies of software 

releases
• Stability, security, and reliability 

of deployed software
• Better predictability of software 

release cycles
• Fewer errors in delivered and 

deployed code

S-DOF is a very proficient framework 
that helps to procure quality-tested 
products, customized to a company’s 
drive to attain prolific results at par 
with rules set on conventional DevOps.

Management Consulting: Identical to 
its other services, Siddhan has an inno-
vative management consulting process. 
With the emergence of globalization, 
potential clients look for strategies 
that have high focus, quick and agile 
execution. But, even after having an 
adept strategy lack of digital muscle 
obstructs the execution. To overcome 
these challenges, Siddhan has built 
connections with global digital tech-
nology partners, aware of practical 
challenges and can address them, with 

befitting solutions. Siddhan’s manage-
ment consultants stay with their clients 
in every step, until the clients reach 
their desired goal.  

THE GUIDING PRINCIPLES 
Since its inception, Siddhan has been 
an efficient brand, with a robust 
delivery structure and client-oriented 
mindset. Baskar’s leadership has been 
a chief additive to this growth. Prior 
to Siddhan, Baskar has garnered - 2 
decades of experience in the IT arena 
having accomplished leadership 
designations in notable companies. He 
initiated his entrepreneurship, intend-
ing to elevate client satisfaction, with 
enterprise-grade solutions. He has 
reinforced his entrepreneurship with 
Vision, Mission and Values that can 
keep the company focused on its goals. 

These are:  
Vision - To be the best technology 
solution provider for the Airlines, Air-
ports, Travel, Logistics, Shipping, and 
Surface Transportation Industry.
Mission - To enable travel business 
smarter using the latest digital technol-
ogies.
Values - Employees First, Power the 
Customers, Achieve Impossible, Breath 
Excellence, Global Harmony.

AN EDGE OVER PEERS 
“Deliver what customer is expecting – 
100%. Anything less will open the door 
to competition”

 asserts Baskar. 

Siddhan was founded with an idea to 
bring change in the ways companies 
provide their IT services. As such, inno-
vation and experimentation has been an 
imperative approach. Further, with an 
in-depth R&D, Siddhan has been able 
to innovate a suitable business structure 

abreast of the varied nature of process-
es, execution strategy followed by, the 
clients within the same domain. This 
research-oriented business model has 
helped the company not only in staying 
ahead of peers but also to create a grow-
ing presence in the market. 

AN EMPLOYEE FIRST COMPANY 
As mentioned earlier, Siddhan is 
tech-savvy entrepreneurship encom-
passed with competent professionals. 
“To get the best, we need to invest 
our time with them”, states Baskar. 
Siddhan ensures it’s workforce’s 
nourishment with, timely training and 
collaboration. Nurturing with proper 
training sessions help in eliminating 
ambiguities and provide clarity on the 
expected outcome.

In addition to training, Siddhan is 
known for its workplace and compre-
hensive work culture. Siddhan comes 
with a state-of-the-art facility that gives 
employees access to the complete busi-
ness world. The leaders put forth situa-
tions, such that individuals can live the 
challenges with customers and provide 
real-time solutions, subsequently.

WALKING THE PATH OF GROWTH
Within a year of inception, Siddhan 
has achieved 100% NCA (New Cus-
tomer Acquisition) rate, which stands 
as one of their celebrated milestones. 
Moreover, Siddhan has been growing 
with a strong sales pipeline. Looking 
forward, Siddhan is aiming at uplifting 
its delivery standards and continue 
serving customers with satisfaction.

A TOKEN OF ENLIGHTENMENT 
“Be Passionate, Believe in yourself, 
have clarity on Goals - You can get 
what you want” 

Baskar Rengaiyan  

Hari Prasad 
Chief Technology Officer

Josimus Raja
Global Head – Airport Products



For the first time, the forthcoming new-generation Hyundai Elite i20 was spotted without any camo before its imminent reveal in 
November 2020. Two different cars were noticed and showed in two different sides of the Elite i20. One of them gives us a peek at 
the front end of the new Hyundai hatchback, while the other group of pictures gives us a clear look at the cabin.

The front fascia features a hexagonal grille that runs all over with a shiny black honeycomb pattern. The rectangular headlamps 
flow at an angle towards the grille (seeming to be halogen projector units), and the bumper appears chiselled, with smooth lines 
flowing over the surface. From the side, the hatchback, except for the alloy wheels, seems to look similar to the Euro-spec third-gen 
model. The interior of the car is also exposed in this new series of pictures.

The device in question has an all-black interior. The configuration of its steering wheel was borrowed from Creta, while the semi-digital 
instrument cluster is the same as that used on the Verna. What is fresh is the concept of the dashboard. In the middle, the giant 10.25-
inch touchscreen sits and stands out from the dashboard, with a floating-island style of design. Then there are horizontal lines running 
on the dashboard which, like newer Audi models, attach all four vents. This style looks pretty immersive and offers a neat look to the 

dashboard. As is evident from the videos, the Elite i20 will continue to use a manual parking brake.

Another top-end model design seen on this car is the sunroof, apart from the semi-
digital instrument cluster and a large touchscreen. After the Honda Jazz, the 

upcoming Elite i20 will become the second model in the segment to offer a 
sunroof. Also, visible is the rear windscreen wiper and demister, almost 

suggesting that this is the top-end version of the 2020 Elite i20.

Hyundai will sell the new-generation Elite i20 with three engine 
options, all of which were omitted from the Venue itself. The 

1.2-litre petrol engine present in the new Elite i20 generation 
holds its place. It is now followed by another petrol engine, 
a 1.0-litre, three-cylinder turbo-petrol engine generating 120 
hp and 172 Nm at the site. The diesel engine is also a larger 
1.5-litre unit in the Venue that produces 100PS. The only 
automatic offering is expected to be the 1.0-litre turbo-petrol 
engine, making use of a 7-speed dual-clutch transmission.

New Hyundai Elite i20 To Be Launched In November

Mobile Watch: Vivo V20 To Be Launched Towards November End

Vivo V20 Pro is all set to launch next 
month in India, reported Vivo India’s 
CEO, Jerome Chen. Recently, the 
Company launched the Vivo V20 in the 
region, and now the Pro model is expected 
to be unveiled by the end of November. 
In Thailand, Vivo V20 Pro was released 
in September and came back with a dual 
selfie camera and a Snapdragon 765 G 
SoC from Qualcomm. The phone with a 
64-megapixel primary sensor also has a 
triple camera system on the rear.

Expected Price Vivo V20 Pro India 
For the launch of the Vivo V20, Pro Chen took to Twitter and responded to a user 
query. The launch of Vivo V20 Pro in India at the end of November, he replied. He 
didn’t unveil the exact launch date, but the Company started teasing its arrival closer 
to launch.

The price of Vivo V20 Pro in India is expected around its Thailand price of THB 14,999 
(roughly around Rs 35,300). Starting price of Vivo V20 in India is Rs 24,990. At Thailand, 
it was launched in Moonlight Sonata, Midnight Jazz, and Sunset Melody Shades.

The specification in Vivo V20 Pro
As the Vivo V20 Pro in Thailand has already been unveiled, its specifications are 
known. Based on Android 11, the Vivo V20 Pro runs on FuntouchOS 11 and has 
a 6.44-inch full-HD+ (1,080x2,400 pixels) AMOLED monitor. It is powered by the 
Qualcomm Snapdragon 765 G SoC octa-core, combined with 8 GB of RAM. Vivo also 
provided the onboard capacity of 128 GB on the Vivo V20 Pro.

The Vivo V20 Pro comes with a triple rear camera system for images and videos that 
houses a Samsung ISOCELL GW1 64-megapixel primary sensor, an 8-megapixel 
secondary sensor, and a monochrome 2-megapixel sensor. On the front, there is 
a dual selfie camera system, which has a primary sensor of 44 megapixels and a 
secondary sensor of 8 megapixels.

There is a 4,000mAh battery that supports rapid charging technologies with 33W 
Flash Charge. 5G, 4G, LTE, Wi-Fi, Bluetooth, GPS/ A-GPS, and a USB Type-C port 
are networking options. An in-display fingerprint sensor also comes with the handset.
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“Invest 4G”, Plan With Added Benefits Launched By Canara HSBC OBC Life Insurance

Tata Motors, which launched the Nexon EV amid a lot of fanfare earlier this year, has now raised SUV costs. At launch, the Tata 
Nexon EV has priced at Rs 13.99 lakh for the XM, Rs 14.99 lakh for the XZ+ and Rs 15.99 lakh for the XZ+ Lux. Now that the basic 
model price has stayed the same, the XZ+ option is Rs 15.25 lakh, while the XZ+ Lux is Rs 16.25 lakh. Although there is no valid 
explanation offered for the price rise, we suspect that this may be attributed to the increase in production costs. The price rise will 
be effective from October 2020. 

Tata Motors also offers a car with a subscription package. Speaking of which, Tata Motors has consistently sold more than 200 
Nexon EV units per month. It pays for the Nexon to be India’s lowest-priced electric SUV right now. 

The Tata Nexon EV builds on the true ICE SUV. The electric SUV should have the same five 
stars in the GNCAP test, and it hasn’t been tested yet, with the same underpinnings. It uses 
a 30.2kWh Li-ion battery and an electric motor combination that generates 129hp of 
power and 245Nm of power. The certified driving range is 312 km, and the EV 
also has various driving modes on sale. Tata Motors maintains that the EV 
also has a 60-minute easy charge.

With the Nexon electric, there are more than 35 related 
features, and it’s also not lacking features. It has a 7.0-inch 
touchscreen infotainment system and has features like 
automatic projector headlights, sunroof, electrically 
adjustable ORVMs, automatic climate control. Keyless 
entry and 16-inch alloy wheels are also available.

Right now, both the Tata Tigor EV as well as the Nexon 
electric vehicle are among the most accessible in India. It’s 
just the yet-to-be-seen electric Mahindra KUV that is priced 
lower. This price, however, was revealed at the Auto Expo and 
will possibly be raised whenever the SUV goes on sale.

Tata Nexon EV, India’s First Sub-4M Compact SUV Launched With New Prices

Canara HSBC Oriental Bank of Commerce Life 
Insurance has unveiled a new Unit Linked 
Insurance Plan (ULIP) named ‘Invest 4G.’ It is 
an individual life insurance retirement package 
that can be adapted to the individual’s objec-
tives and evolving criteria. 

This Unit Linked Insurance Plan cum Invest-
ment Package offers a combination of Portfo-
lio Management Choices and Flexibilities. It 
allows the option of opting for cover to meet 
each individual’s requirements, as well as an 
ability to save towards potential objectives.

New “Invest 4G” provides three alternatives 
for individuals: The Life Option, the Treatment 
Option, and the Century Option. Life choice 
gives financial security to the family in the event 
of a client’s tragic death. Care Choice offers life 
insurance along with Premium Funding Gain 
and Century Plan is a longevity option available 
to policyholders up to 100 years of age. 

Key Features of the Plan
Death Benefits 
• Life option and Century Option 
Higher Amount Guaranteed (less applicable Partial Withdrawal / Systematic 
Withdrawal / Milestone Withdrawal) or Fund Value will be paid as of the date 
of intimation of the death allegation and the scheme will be ended.
• The flexibility of Single Pay
Includes both 10x cover multiple and 1.25x cover multiple, Single Premium 
Payment Option added. 
• Systematic Withdrawal Option
For the remainder of the policy period, a pre-decided amount ranging from 1% 
to 12% of the fund value will be charged to the policyholder at the frequency 
selected. PPT needs to be equivalent to or greater than ten years.
• Milestone Withdrawal Option
For enhanced liquidity at regular milestones.
• Premium Withdrawal Option

After payment of premiums for the first five Policy Years, option to decrease the 
premium up to 50% of the original Annualized Premium.

Canara HSBC Oriental Bank of Commerce Life Insurance Company Limited, 
MD & CEO, Mr Anuj Mathur says, “Canara HSBC Commerce Life Insurance 
Oriental Bank has always been in the forefront of innovating new policies and 
incentives that are best for the market and satisfy the needs of consumers. The 
new Invest 4 G package is a package ideal for internet consumers of the new era 
that has been updated to include life savings as well as numerous saving op-
portunities that match individuals’ financial needs. We are optimistic that this 
product, which comes with three options: Life Option, Treatment Option and 
Century Option, will fulfil our customers’ new needs and life goals.”
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Why is Sports Nutrition So Important?

At the most basic level, nutrition is highly vital for athletes 
as it is a source of sustained energy needed for optimum 
performance. The food you consume impacts on how well 
you perform & recover while displaying your strength and 
how you feel from within. The proportions of vital elements 
like protein and carbohydrates you require will differ on 
intensity and the kind of sports you play. Therefore it is very 
important to contact a qualified professional and stick to the 
right brand to help you with the process of maintaining the 
right balance. Steadfast Nutrition helps you with exactly the 
same cause for you to depict your best.

Steadfast Nutrition is a premium sports and wellness 
nutrition division introduced to offer a high-quality 
supplement to professional athletes and fitness 
enthusiasts. The company aims for a stronger India in 
the world of sports, therefore, presents the athletes the 
best products that are safe for long term usage and under 
the dietary compliances as per FSSAI. Steadfast Nutrition 
ensures that the ingredients used are of the highest 
quality, and the dosage and composition are quantified 
in a manner that it does not harm your organs in the long 
run. Every product at Steadfast undergoes rigorous and 
multiple lab testing from the best laboratories in India to 
make sure to deliver the best. 

With the Galore of Opportunities, Ideas, Innovations taking 
place in the space of Nutraceutical over the Globe, Steadfast 
Nutrition has come up with unified purpose and objectives to 
support the young generation with its right offering to create a 
strong ecosystem with its objective to take India to the next level.

Steadfast Nutrition - Vision & Thooughts

Standing with a vision of thought and aiming to transform 
the sports, wellness and health industry. Noida Cycling 
Club which is amongst India’s Oldest Recreational 
Cycling Clubs was founded by Mr. Aman Puri’s (Delete 
Director) which paved the way for the most premium 
sports nutrition in India - Steadfast Nutrition.

As a dedicated sportsperson, Mr. Aman Puri thought 
to promote the idea of sports and fitness, and he did 

successfully. This exceptional passion towards health, 
fitness and sports is as a legacy that he imbibed from 
his respected father Mr. Yogesh Puri (CEO – Steadfast 
MediShield Pvt. Ltd.). Aman is an enthusiastic visionary 
who aims to transform the world of sports, wellness and 
healthcare at a larger scale. He holds a strong foundation 
in health-related studies with a master’s degree along 
with specialisation in eating habits and health. Also, 
aced certification in various sports curriculums like 
specialisation in sports nutrition, specialisation in fitness 
nutrition, specialisation in kid’s nutrition & as a coach of 
sleep science and sports psychology. From his learning 
experiences, he imbibed the patience to live a life with a 
disciple as a part of National Cadet Corps and managed 
to acquire the status of a commando by accomplishing the 
toughest training camps under the Indian Army. 

With the aim to make a Nutritionally efficient Nation & To build Stronger and Healthier India, STEADFAST will keep its 
large focus on strengthening the foundation and core of the education on the principles of “WE UNDERSTAND ORGANS 

BETTER”, which will also enable, reinforce and foster Nation’s Objective, “SWASTHA BHARAT ABHIYAAN”

Mr. Aman Puri - Founder, Steadfast Nutrition Shares 
We strongly believe in the concept of fair play, thus using safer ingredients. It gives us immense pride to assert 

that our products are steroids as well as heavy metals free and made with the idea of regular use for the best results 
and long term wellbeing of organs as “We Understand Organs Better.

“

“

Kajal Dobhal | Business Connect
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We respect the dedication of an athlete who prepares for each of their competition, and therefore we assure the 
highest quality supplements that will not only enhance performance but also show immediate but long-lasting 

results as they are safe to use. We understand that performance matters more than the price when it comes to 
nutrition. We spend a lot of time, energy and money to ensure that we deliver the best to our customers and make 

sure that our products are free from harmful substances, chemicals, cheap ingredients and heavy metals.

The Inside Story

Steadfast began in 2008 with a few people in a small 
infrastructure, but with high hopes and vision towards 
positive growth. With our sincere efforts and honest attempts, 
we gradually captured the market & have grown to become a 
leading service provider in the pharmaceutical & nutraceutical 
market.

“Developing products for long term wellbeing as the 
highest consideration, and that is how we proudly say “WE 
UNDERSTAND ORGANS BETTER.” Coming from a 
medical background helps with the awareness of what and 
how to cater to masses. We believe in each of the claims 
made on the products as it puts forth our mantra for the 
life of healthy living. Thus, envisaging with a principle of 
“UNCOMPROMISED NUTRITION” for our consumers, we 
strive to deliver the best.” says Aman.

A Decade of Delivering Excellence, Steadfast has been 
built brick by brick on the foundation to exceed customer 
expectations and keep patient safety and quality as a key 
priority. The team is driven by this purpose – A purpose that 
is 12 years young, and it lies at the centre of all their thoughts 
and plans, driving their actions.

“We aim to revolutionise the world of sports nutrition in India 
with the objective of introducing high-quality supplements 
and to follow a unique vision of serving people of all age 
groups,” says Aman. “With several lab tests and a dedication 
to offer the best, we strive to develop the best and deliver 
superior products at your doorstep. As a core value, we look at 
actions and solutions that are sustainable and lead to conduct 
business in an ethical manner with the courage to do the right 

things, always strive to exceed customer expectations and 
keep patient safety and quality as a key priority.”

The team researches and tests each of the products first on 
themselves before providing it to anyone else to ensure what 
they give is the best. Steadfast Nutrition approaches the 
renowned labs in India to get the products tested, verified 
and certified before launching them in the market.

“We know the efforts an athlete puts in to win a race or a 
competition, says Aman. “ We understand what it takes 
to reach the finish line time after time. We understand the 
meaning of performance and the role of nutrition to get the 
best out of you. We have done our homework well, and we 
did so to help you reach the finish line with that satisfaction 
and smile.” 

Awards & Accolades Earned by Steadfast Nutrition

1. Heal Foundation CSR Initiative of the Year awarded to Steadfast 
Medishield

2. Heal Foundation Innovation In Food Supplementation awarded to 
HerbFizz

3. Presenting Partner for IHFF for the year 2020, 2021 & 2022.
4. Nutrition partner for HASTAPA MTB Shimla & MTB Himalaya from 

last 2 years.
5. Nutrition partner for Delhi International Triathlon.
6. Nutrition partner for Piku Sports Monsoon Run. 
7. Nutrition partner for Adobe Marathon, Noida.
8. Nutrition partner for Noida Grand Marathon for the last 4 years.

Last but not the least, Perseverance is the key to success. Obstacles and roadblocks are part of every process, if there 
aren’t any hurdles there is no way to the mountain top. No failure or hurdle should bring the spirits down, instead of 
fuel more spark to achieve the set goals. Any inception of an idea can be a wonderful project no one thought about ever. 
Be raw, believe in your ideas and do your best.
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From the last decade, the urban 
population has shown an extensive 
rise, hence stimulating the growth of 
the construction industry. In India, 
The vertical has grown to be the 
second-largest business and accounts 
for 9% of the country’s GDP.  On the 
other hand, the arrival of innovative 
technologies has devised a myriad of 
constructional services for residential, 
industrial/commercial and other 
development areas.

The rapid urbanization, 
industrialization and rising 
corporatism have proffered the need, 
for remodelling cities and buildings, 
with contemporary appearances. 
Therefore, a relevant architectural 
plan is required, that can craft denser 
metropolises along with better urban 
quality. This rising need brings 
Taamaesek Engineering consortium 
into the picture. The Company was 
introduced in the industry with a 
single focus, “achieving architectural 
splendour to the satisfaction of 
clients”. The Company marshals a 
team of multi-disciplinary architects, 
having a passion to create remarkable 
experiences, in the architectural 
scenario.

Taamaesek has accomplished many 
landmark projects, with unparalleled 
Architecture, Project Management, 
Quantity Surveying and MEP 
Services. Since its commencement, 
Tamaesek has concluded significant 
numbers of projects for the residential, 
commercial, industrial, Retail & 
Recreational, Institutional, Healthcare 
and the Hospitality sector in 
Chennai, Bangalore, Hyderabad and 
Coimbatore. 

INCUBATION IN THE INDUSTRY
The foundation of Taamaesek was laid 
down by Mr S.Vijayanandan, in 2001. 
Before Taamaesek, Vijayanandan has 
worked in Dragages Singapore and 
accomplished prized projects like the 

TAAMAESEK ENGINEERING CONSORTIUM
DEVELOPING THE COUNTRY WITH NOVEL ARCHITECTURAL DESIGNS

Fullerton Hotels, Ritz Carlton, Hazel 
park and Flora Vale Condominiums, 
Millennia Towers and Centennial 
Towers. With Taamaesek, his 
motivation was to integrate the Indian 
Architectural Sector, with wholesome 
international standards. 
This motivation further helped 
him lead a team of enthusiastic 
engineering professionals and 
architects, with core competencies 
in diverse backgrounds and a clear 
focus to contrive valuable designs. 
Taamaesek has created technical 
partnerships in the UK, South Africa, 
Japan and Singapore and grown as a 
leading one-stop-shop, for adorable 
architectural solutions in Chennai.

WELL-SUITED BUSINESS MODEL
“Diving head-first into a project 
has always been our last resort”, 
says Vijayanandan. Unparallel 
quality is one of the priorities of 
Taamaesek. As such, every project 
is designed, after an in-depth 
analysis of the client’s requirements 
through multiple meetings. The 
meticulous approach helps in 
upholding the quality and ensures a 
stunning outcome in every project. 

Furthermore, the accumulation of 
market trends attributes to tailored 
services. Taamaesek has inculcated 
the innovative technologies and 
emerging construction techniques that 
can iterate the client’s need in each 
project. 

The exceptional quality has helped 
Taamaesek retain a prestigious 
clientele that includes TIDEL, 
TIDCO, TICEL Bio park, Chennai 
Trade Centre, CMRL, Premier 
mills, Bannari mills, HIROTEC, KG 
group, Amarprakash, Tulive, Jones 
foundation, Chettinad builders, 
FIITJEE group of institutions, 
Velammal group of institutions, 
Maharishi Vidya Mandir, IL&FS and 
HR&CE. By addressing the clients’ 
needs in its projects, Taamaesek has 
ensured their confidence. Timely 
delivery, befitting quality and creative 
designs/concepts has profoundly 
helped in achieving clients’ 
satisfaction. 

Adding to this, the company shares 
its pride in providing a complete 
spectrum of services like design 
validation, Tender Documentation, 

Ashwathy Nair | Business Connect
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Tender launch, Scrutiny and analysis, 
value engineering, peer/proof 
consultancy, Budgeting, Budget 
monitoring, Quantity surveying, 
Contract management, Construction 
management in the areas of 
Architecture, Air-conditioning, 
Electrical works, Plumbing, 
Acoustics, etc.  

A FERVID TEAM IN PLAY
Taamaesek has encircled its 
workforce, with seasoned 
professionals having experience 
in diverse projects, ranging from 
healthcare and business parks to 
restaurants and residential buildings. 
“Teamwork Makes Dream Work”, this 
is the motto idolized, by Taamaesek. 
Despite coming from diverse 
backgrounds, the team maintains a 
cohesive relationship, which helps in 
upholding the aesthetic standards, 
in projects. The leadership panel 
ensures a spirited atmosphere so that 
employees can address challenges, 
that may arise at work.

The advent of COVID-19 has 
proffered a layer of novel challenges 

for Taamaesek. On the other hand, 
it gave the Company an insight on 
how to work efficiently in these 
unprecedented times. Teamwork 
and innovative skills to communicate 
have exceedingly helped them stay 
ahead of challenges. Adhering to 
the outbreak and the consequent 
lockdown, Taamaesek initiated 
its ‘Work from Home’ model and 
managed work on a revamped 
framework.

MAJOR ACHIEVEMENTS
Taamaesek has concluded many 
prestigious projects in its enormous 
business journey. One such 
‘Crowning Glory’ is the TIDEL 
Park at Pattabiram, their latest 
feat in terms of Architecture and 
Engineering. The Software hub 
derives its inspiration from the 
Hanging Garden concept; is built 
into a 21-storey structure, featuring a 
massive 3-storey high vertical garden. 
The complex conjoins a food court, 
anticipated to be a hangout spot in 
the neighbourhood. “The software 
hub has become a new landmark 
in the neighbourhood and the 

City”, acknowledges Vijayanandan 
enthusiastically. The coordination 
between the design development 
and construction strategy team has 
profoundly attributed to achieving 
this feat. The Prestigious Silicon India 
Magazine has featured Taamaesek’s 
expertise in its ‘Company of the Year 
– 2019’ edition.

A PLAUSIBLE OUTLOOK  
Multifarious expertise and steady 
growth of projects have helped 
Taamaesek shape into a prolific 
business. In the years ahead, 
Taamaesek’s focus will rest on 
integrating innovative techniques 
and mechanism to formulate sound 
solutions and better designs. They 
have an elite set of clients and 
Taamaesek is foreseeing to add new 
players in the trove while sustaining 
the present one.

FROM THE DIRECTOR’S DESK
“There is no secret ingredient to 
learning and achieving. Doesn’t 
matter how much you learn no 
amount of knowledge is too much.”

Mr S.Vijayanandan.

TIDEL PARK
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Trekmunk Pvt. Ltd.
SCALING NEW HEIGHTS

Trekmunk Pvt. Ltd.
Adventure Tourism

MOHIT  GOSWAMI 
Founder
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Trekmunk like all great things began with a simple idea: an 
idea to follow a passion, to make a dream come true. The three 
founders of the company all found their love for the mountains 
in their own ways. They dared to risk it all, let go of their jobs 
and societal expectations, to discover the untouched beauty of 
the mountains. 

The adventure tourism company, Trekmunk, thus began as 
an act of rebellion. Mohit, Harshit, and Oshank, all left their 
lives behind and decided to pack their bags for Rishikesh and 
become trek leaders, where they would meet one another and 
ultimately establish Trekmunk together. The goal was simple 
in the beginning, to create a platform where people can trek 
in the Himalayas with like-minded people, keeping in mind 
safety and sustainable tourism. 

Trekmunk specializes in Personalized 
Adventures: it provides tailor-made 
packages for its clients. The company 
can customize a trek/tour according to 
the needs and likes of a particular client 
and their family and/or friends. It caters 
to you personally as your Adventure 
Consultant. The key aspect is organizing 
premium trekking in the Himalayas 
in India, Nepal and Bhutan. They are 
expanding into Motorcycle trips, Cycling 
trips, Cultural Tours, Skiing as well as 
Photo Tours into these regions by 2021.

Trekmunk has over 100 treks on its 
website and is adding offbeat and non-
commercialized treks continuously. It is 
working towards making its operations 
more environment friendly by removing 
single use plastic from trek operations. 
Additionally, the company is on its way 
to becoming paperless, as a lot of paper 
is used in legal documentation and 
medical certificates from when someone 
comes for a trek.

While other organizations are mainly 
focused on maximizing profit margins, 
Trekmunk believes in trekking for a 
cause. Trekmunk works a social angle, 
wherein it hosts trail cleaning treks, 
escorts doctors to high altitudes to treat 
the less fortunate, and is in talks with 
numerous NGOs to collaborate towards 
societal progress.

THE ORIGIN STORY
It was when Oshank, an Investment 
Banker who traversed the Goechala 
summit, Harshit, a lifelong travel 
enthusiast who defeated all odds after 
a biking accident and ran on his two 
feet again, and Mohit, an IIT Kharagpur 
graduate who conquered the Chadar 
trek in his first try, met and decided 
to join the cult of overcoming fear and 
following their dreams, that Trekmunk 
was established. Albeit after different 

provocations from life, the three of them 
in 2016 had the same idea, and applied 
for a job in a trekking organization and 
packed their bags for Rishikesh.

The three met at the orientation in 
Rishikesh and instantly hit it off. Happy 
to be sharing a common ground, all 
three of them commenced their job as 
trek leaders and trekked together to 
some of the most beautiful slopes of 
Uttrakhand. After doing what they 
assumed was their dream job for four 
months, they felt that the organization, 
even though it was a travel company, 
was the same as a corporate company in 
any of the metro cities. The work culture 
was again deceptive and one after the 
other, all three of them resigned.

Thus began Trekmunk, growing and 
expanding over the years. The need 
to bring back the essence of trekking 
and living in the wild is what inspired 
their employees, too. All trekking 
organizations are highly commercialized 
and they wanted to deviate from that 
path, bringing their audiences to more 
deep and virgin parts of the Himalayas. 

Trekmunk is not just a travel company 
but a platform where people can 
connect. All the three directors are 
always in touch with the trekkers. Their 
personal stories and experiences are all 
over the website where people can read 
and can get inspired. 

COVID IMPACT
With the advent of Covid-19, the 
adventure providers, and a start up at 
that, like all travel organizations, have 
taken a huge blow. They had elaborate 
plans and excel sheets outlining those 
for the year. Being in an expansion 
stage, everything involves taking 
financial risks. They had leased a land 
in Himachal which they had to let go of, 

and were forced to do several layoffs.
Even after the world recovers from 
the virus, travelling won’t for a while. 
Travellers will refrain from venturing 
out into the wild immediately. Hence, 
to make them feel safer, Trekmunk has 
come up with a detailed list of plans 
and actions that the team is now putting 
into execution. They are regularly 
scrutinizing the coronavirus outbreaks 
and are planning to continue the treks 
with the same enthusiasm and standards 
after the lockdown is exempted and 
the government allows interstate travel 
for tourists. The only way to put this 
thought into action is by taking not 
just a few but a lot of precautions. 
And Trekmunk is certainly up for the 
task. For this, the company has issued 
guidelines which will help in ensuring 
safe treks for the mountain lovers. All 
the members are highly motivated to get 
back into action and make your dream 
into reality once again.

ONWARDS TO GREATER SUCCESSES
Trekmunk came up with a social 
initiative called ‘Trek for a cause,’ 
under which they try to take the basic 
amenities to high altitude and remote 
villages or leave them in a better 
condition than what they get. Setting up 
medical camps, providing education, 
supporting women empowerment, 
opting eco- friendly trekking options, 
cleaning up the trails, are some of it.

They are also working on an alpinist 
niche where trekkers can go solo 
(shadowed by a trek leader), where they 
are trying to give the clients a REAL 
taste of adventure rather than assisted 
adventure. The team is working on an 
App through which the client can stay 
in touch with their fellow trekkers and 
assess all other details of Himalayas, 
can share pictures and other relevant 
information. 

GROUP PIC 
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UPSIDE CLOUD TECHNOLOGIES PVT. LTD. 
 DIGITAL SOLUTIONS TO MODERN PROBLEMS

 RAJESH DUBEY  |  Director

Mr Rajesh 
says, 

“In all 
cases, there 
is always 

hope, 
one must 
believe, 
explore 

and work 
towards 

achieving 
their 

dreams.

“
“

he groundbreaking development of running computer programmes and data savings over the internet is cloud computing. 
Distributed computing, concurrent computing and grid computing are mixed together in cloud computing. Each computer 
group includes thousands and thousands of network-connected computers. Each ‘cloud’ is a computing centre designed to 
provide cloud applications and cloud data storage to cloud users. Via web browsers, cloud users can run cloud application 

interfaces, such as word processing and web searches.

With the rising demands over the past decade for digital transformation, cloud computing, and mobile-based solutions in the 
market has been demanding a quality solution. As many do not support the digital platform, companies and organizations have 
shut down, and the solution to their problems have been addressed with the launch of Upside Cloud Technologies by Mr Rajesh 
Dubey.

Upside Cloud Technologies offers IT and non-IT customers with integrated IT applications, ranging from the mid-market to major 
businesses, globally. The Business associates with leading manufacturers of products, solution providers and consulting firms to 
have the best possible solution under one roof that fits their end-user requirements in the B2B and B2C segments.  

Performance lies in customer loyalty from end-to-end. Any profitable company must develop a team, design great devices, and 
create creative solutions; however, Mr Dubey believes that it is equally important at all times to provide timely support and be 
with the customer.

T

Sugandh Bahl | Business Connect
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OF THE YEAR 2020 Upside Technologies began to develop their internal team 

and external team, from zero in two folds, and people with 
the right attitude and curiosity to learn were added. Besides, 
the organization also concentrated on building an internal 
team, including specialist consultants, professional vendors, 
and regional technicians, on creating a network of external 
groups that is also important for their business growth and 
sustainability. The Business has developed and established 
easy-to-use, inexpensive Barcode / QR code devices in 
collaboration with internal team members and external 
suppliers. 

With the ever-challenging situation of COVID-19, one or more 
possibilities can be discussed in a package. Rajesh Dubey led 
Company created its app and web application to solve the 
commuting problem, which allows the Upside Cloud team to 
work from home or from anywhere and stay linked.

TECHNOLOGICAL ADVANCEMENTS AT UPSIDE  
CLOUD TECHNOLOGIES 
Upside Cloud Technologies is a relatively young organization, 
and the newest technologies are being used. However, to 
keep the teams up to date with the recent developments, they 
engage in technology webinars and trainings. The Company, 
on the other hand, allows its customers to migrate to newer 
technology and offers better solutions to save money, improve 
efficiency and grow their companies. 

For instance, it has allowed customers to move to other 
database platforms such as MS-SQL, MySQL, MongoDB and 
other open-source databases from Sybase and Oracle.

They choose to work on an agile approach that helps 
review and optimize their services at different levels. In 
a recent project, for example, this Company worked on 
the development of an ERP programme for a Middle East 
manufacturing company. At Upside Cloud Solutions 
improvements to the critical requirement are addressed at 
the beginning stage. Here, this means that within the first 
few deliveries, the customer team gets to see a more precise 
visualization of the product. The Business guarantees the 
deployment of specialists to assess their work and also offers 
solutions. 

THE UNIQUENESS OF THE BRAND
Direct sales help to generate better margins; Upside Cloud 
Technology, however, works on a hybrid model by integrating 
local partners as ties between the Company and its customers. 
It encourages them to grow quicker.

The focus area where Upside Cloud Technology aims to 
provide expert opinion and professional services is cloud 
computing and mobile apps. Web-based applications, cloud 
and SaaS applications, mobile apps, integration of digital 
devices and smart devices, integration of medical equipment, 
integration of waste management devices, integration of RFID 
/ Barcode / QR Code devices, configuration/migration/
upgrade of Sybase-SAP ASE Server, and e-commerce 
consulting & development are among their products and 
services.

While the organization has a very long-term strategy in mind, 
they also allow the team to quickly create short-term priorities 
and designs that match consumer demands and customer 

requirements. With proper alignment, it makes them step 
in the right direction. One of the strategic advantages is that 
Upside Cloud Technology operates on the Company’s Agile 
approach, which allows them to improve at all levels and 
remain ahead of the market.

This Company’s clients include medium to large companies in 
the fields of healthcare, e-commerce, information technology, 
BFSI and manufacturing. Upside Cloud Innovations partners 
directly with market leaders such as AWS(Amazon), Azure 
(Microsoft), Samsung, HP, IBM, SAP (Sybase), Honeywell, 
Bosch, Chainway, Sunmi, Epson, Carl Zeiss and Philips to 
deliver premium services. 

SPEAKING ABOUT THE MASTERMIND
The founder is Mr Rajesh Dubey, who has over 25 years of 
IT experience has worked with multi-national corporations 
in India, the United States and the Middle East. He has 
also worked for companies including L&T, Raymonds, 
Citigroup, JP Morgan, Viacom and many more as a Database 
Administrator, Performance Consultant and Production 
Manager. In the past, Rajesh was instrumental in managing 
large development teams, creating business divisions and 
development centres. 

Right from the beginning, he has always been a positive 
influencer and mentor to his team, and he’s always excited 
about learning new technologies. For his internal and external 
clients, Rajesh built several utilities and software programmes, 
having the ability to read his world and fill the gaps with 
simple programmes and utilities in everyday life. Rajesh earned 
his Master’s in Business Administration degree from Cardiff 
Metropolitan University with a specialization in International 
Business and Entrepreneurship from the London School of 
Commerce.

Another official is Gautam, who has been working for over 30 + 
years in the field of software development and brings a variety 
of experience on board with him that helps to design, build, 
and manage large systems. In designing and developing many 
systems or re-engineering existing legacy systems, Gautam has 
been hands-on. He helped his clients transform many complex 
and repetitive manual processes to simple automated software 
solutions throughout his journey. 

WORKING OF THE COMPANY
Upside Cloud Technologies claims that at all times, happy 
minds will develop safe solutions. Here, they operate in a 
friendly atmosphere and adopt an open culture where people, 
regardless of their teams or ranks, can communicate with other 
people. It helps to gain knowledge and understanding of the 
work of each other and the overall solutions offered to the final 
customers.

This year, Upside Cloud Technologies is targeted at bringing 
consumers in the retail and manufacturing sectors. In these 
sectors, their experts are ready and generate leads that are 
already in talks with few major manufacturing and retail 
players. To create their cloud infrastructure, the Company is in 
the process of recruiting technical experts and developers. Mr 
Dubey claims that while the lockdown situation is currently 
impacting both manufacturing and retail companies, now 
is a good time for companies to look at creative new online 
technologies to help in operating businesses.
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I S  Y O U R  B U I L D I N G  P R O J E C T  
ON TIME , WITHIN BUDGET & IS UPTO YOUR DESIRED QUALITY EXPECTATIONS ?

3RD – 4th FLOOR, ENKAY TOWN PLAZA, I BLOCK, PALAM VIHAR 
GURGAON, HARYANA – 122017, INDIA 
C O N T A C  T @ G L O B A L C I N  C . I N  

PROJECT MANAGEMENT | PROCUREMENT SERVICES | DEVELOPMENT ADVISORY
HEALTHCARE | HOSPITALITY | RESIDENTIAL | LUXURY | INDUSTRIAL | INFRA

GLOBAL C IS A LEADING AWARD WINNING PROJECT
AND DEVELOPMENT MANAGEMENT FIRM THAT
PROVIDES CONCEPT TO COMMISSIONING SERVICES
FOR BUILDINGS INFRASTRUCTURE PROJECTS TO ITS
CLIENTS PAN-INDIA & INTERNATIONALLY. AS
BOUTIQUE CONSULTING FIRM WE UNDERTAKE PMC &
PROCUREMENT SERVICES FROM BROWNFIELD TO
GREENFIELD PROJECTS AND ENSURE FULL PROJECT
FINANCIAL & DEVELOPMENT CONTROLS

 RELIABLE PROJECT MANAGEMENT PARTNER &
NOT A PROPERTY MANAGER TURNED PMC !

 15 YEARS OF PROJECT EXPERIENCE
 AWARD WINNING CONSULTING FIRM
 WORLD CLASS BEST PROJECT PRACTICES
 IN-HOUSE PROFESSIONAL STRENGTH
 INTERNATIONAL PROJECT EXPERIENCE
 150+ PROJECTS MANAGED & DELIVERED
 20 MILLION SQ.FT PROJECT EXPERIENCE ACROSS

ALL SECTORS

360O
P L A N + P R O C U R E + B U I L D

Do you want to streamline your data, simplify your 
business practices and boost your ROI? Approyo can 
help your business get to where you want it to be. 

Cloud Hosting of SAP HANA, 
S/4HANA & other SAP 

Applications

Managed Services, Migrations, 
Upgrades & Implementations

Around the Clock, Expert
 SAP Support Team

We provide the best enterprise SAP solutions to 
fit your business needs. Specializing in hosting, 

managed services, and migrations, we are one of the 
lead cloud-providers in the world.

www.Approyo.com | Info@approyo.com | (414)-301-9694

SAP Made Simple

Better Your Business With SAP Innovation, 
Powered by
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Today, the surging entrepreneurial business ventures toiling hard 
enough to emerge out as a howling success are in the dire need of 
valuable mentorship. At the time of the launching, a start-uplays in 
an uncanny state. It is required to prove its viability by reaching the 
targeted masses and earning the profits at the same time. During 
these initial stages, proper guidance can turn the direction of the 
business towards productive juncture. This affirms the need for 
seeking professional help and in the present scenario, there a plethora 
of corporations promising effective consulting services. But only a 
handful of such enterprises are truly dedicated to this cause and Verch 
Consulting is one such name that is extensively altering the scenarios 
for the businesses across the globe.

AN OVERLAY OF THE COMPANY
Verch Consulting LLP, a year-old enterprise with a competent team 
of over 200 years of enriched experience, specializes in offering end-
to-end HR,OD and Communications Assignments. The proficient 
Organisation acts as a catalyst that targets diverse verticals to enhance 
the growth of client’s businesses. Offering a multitude of services such 
as training, coaching, mentoring, consulting or entrepreneurship, 
they are pulling it together for those businesses as well,thathave been 
adversely affected due to COVID-19 pandemic. The enterprise well-
comprehends the needs of its clients and synchronize with them by 
offering high-end consulting solutions. Under the aegis of the CEO, 
Dr.Chikkala Venugopal Rao, the Firm is ascending greater heights. 

Verch Consulting facilitates the businesses to identify the best-sources 
of profits and ensures profit-boosting actions without any additional 
investment. Let’s have a brief on the rendered solutions by the 
company enlisted below-

• HR & Business Plan Alignment- Here, the adroit team draws a 
roadmap to identify pockets of inefficiencies and create more 
opportunities for streamlining that will allow the employees of 
the HRM Function prioritize their activities. 

• HR Strategy Post M&A- For this, the team primarily focuses 
on designing such a model that is aligned on HR Strategy 
after Mergers & Acquisitions to streamline the HR Function to 
enhance the business efficiencies. 

• Future Readiness- Here, scrutiny is performed for the future 
readiness of the client’s business for major M&A. For this, 3 to  5 
years of a roadmap is carvedas per the employees’ connect and 
delight parameters. 

• Succession Planning- This involves helping the employees to 
pursue their higher goals but also redesigns and prepares the 
organisation for its expansion and growth. 

• Process Re-engineering- This solution is aligned to improve 
the efficiency of the existing system of a business, along with 
enabling it to overcome the challenges of scale and operate in 
diverse geographies. 

• High-Potentials Blueprint-  It allows them to identify and 

VERCH CONSULTING LLP
Delivering an array of credible consulting services

DR. CHIKKALA VENUGOPAL RAO 
CEO , Verch Consulting LLP

Avishek Singh | Business Connect
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develop high potentials in an organisation. It is an assemblage of 
employees with a considerable contribution to the growth of the business. 

• Employee Branding- This technique facilitates to allure the best talent 
and also retain them. It is based on ‘myBrand Promise’ that enables the 
businesses to identify their present status asan employer brand.

• Human Capital Metrics- Here, the accurate measure of performance by 
human capital is conducted. HR Metrics aligns business to accurately 
reflect the value of human capital.

• HR Director Dashboard- Such tools trigger actions to drive improvement 
and take better decisions among the business executives. They can 
effortlessly contribute to their defined goals and objectives using the 
metrics-driven dashboard.  

• HR Audits- Such audits effectively diagnose weakness and risk areas 
in the HR department. The team customizes Audit model to meet the 
organization’s targeted requirements.

• ER Advisory- It facilitates the development of growth strategies to make 
pace with the current marketplace, new strategic positions and predict 
future trends. 

• Corporate Training- This segment ensures training & development 
facilities for optimum Human Resource Utilization.

• Staffing Solutions- Here, potential talent identification is performed as per 
the client’s requirements.

Verch Consultant is a subsidiary of Nikhil Consultant that was commenced 
in the year 2003. With the outstanding business philosophy to assist the 
corporations with tailored specialist recruitment solutions for business 
development, this multi-disciplinary enterprise is ensuring the required 
business transformation in favour of different businesses across the respective 
domain. The six key factors that ensure competitive advantages over their 
peers are- Price, Location, Quality, Selection, Speed, Turnaround and Service. 
Dr Venugopal affirms that by keeping these aspects in deep consideration, an 
entrepreneurial venture could be transformed into a surging success.

ABOUT THE TEAM-BUILDING PROCESS
According to the phenomenal CEO of the Organisation, team building is all 
about getting a perfect blend of professional skills. He reveals that he ensures 
to hire the perfect person for the job and let him deal with it as per his expertise. 
To him, the basis of developing an adroit team is hiring the right people and 
to motivate them to perform outstandingly, the delegation of autonomy is a 
must. But, a strong team also needs an exemplary leader to contribute to the 
company’s vision extraordinarily. Hence, a great leadership style is also a key 
determiner to create a firm culture of teamwork that can impact the business 
operations affirmatively. 

ENSURING THE QUALITY SERVICES 
To acquire growth in leaps and bounds, business elites have to recognize the 
significance of providing quality services to their adored clientele. As today’s 
competitive market is witnessing dynamic changes, innovation and a surge of 
information, it is of utmost importance to synchronize with them accordingly. 
Making pace with the rapid evolution in the market will allow a business to 
grow exponentially. To make this a living reality, business executives should 
ensure the involvement of every person associated with the corporation to 
perform altogether for client’s contentment, asserts Dr Venugopal.

ACKNOWLEDGING THE SIGNIFICANCE OF R&D
Research and Development serves as a key contributor enabling potential 
growth and infusing innovation into the operations of any organisation that 
is a key to strategic development. This segment ultimately allows the scope 
of improvementin the company’s expertise and enhance the technological 
capabilities, products, processes and innovative solutions. Dr Venugopal 
elucidates that R&D plays a pivotal role in developing a conducive atmosphere 
for growth and allows adaptability as per the trending market changes. 

FEATHERS IN THE CAP
Verch Consulting incessantly strives to emerge out as one of the top global 
HR Consulting Organisations by 2025. But so far, within a year only, this 
business venture has carved a niche for itself as a reliable consultancy firm in 

the market. For contributing his out of the box 
services for the upliftment of the Company, Dr 
Venugopal Rao has bagged- ‘The CEO of the 
year 4th Global Business Leadership Award’ 
from the Asian-Africa Chamber of Commerce 
and Industry. Apart from this, he has also been 
bestowed with Indian Achiever Award 2020 for 
‘CEO of the year’ in recognition of his exemplary 
Professional Achievement.

WORDS OF WISDOM FROM THE DESK OF THE 
CEO
All I can say is explore the entrepreneurial 
journey. If you don’t have to start big than start 
small and while managing your active careers 
and scale it up . Starting your business is like 
planting a sapling. First, you have to invest your 
time and money. Then, you must take care of 
it while expecting nothing in return. But when 
your start-up blossoms, it makes all the patience 
and hard work worth it. Frommy journey, I can 
certainly assure you that you will see challenges. 
But when you see failures, perceive it as the 
beginning and the middle, but never entertain it 
as an end. Most importantly don’t get distracted. 
Never tell yourself that you need to be the biggest 
brand in the whole world. Start by working on 
what you need at the present moment and then 
what you need to do tomorrow. I would suggest 
the budding entrepreneurs to take one step at a 
time . Set yourself manageable targets!
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